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At two theatres 
in N.Y.--and 
2nd week tops the Ist! 
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NANCY OLSON 
JAMES ARNESS 
JAMES EDWARD GRANT 
RICHARD ENGLIS H and ERIC TAYLOR 


ROBERT FELLOWS - EDWARD LUDWIG 
A WAYNE-FELLOWS PRODUCTION 


WARNER BROS 


All-out smash 
in 300-house 
holiday send-off! 




















TECHNICOLOR 
NICK CRAVAT EVA BARTOK 
TORIN THATCHER 
: ROLAND KIBBEE . 
HAROLD HECHT + ROBERT SIODMAK 
A NORMA PRODUCTION 
WARNER BROS 




















C 


TECHN icoLoR 
ALLYN McLERIE 


JOHN MONKS. JR 


DAVID BUTLER 





Tremendous 
in N.Y. Paramount 
World Premiere! 


Coast-to-Coast 
raves for Warners’ 
x marvel of merriment *~ 
and melody! 
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* om of the finest productions I have ever seen, “O. Henry’s Full 
House” is a beautiful picture; warm, sympathetic, funny and grand. ~ I have 
always enjoyed reading O. Henry, but I found his works even more 
fascinating in the film. It was a new kind of a picture, suiting everyone’s 
taste— young and old alike. Excellent in all departments: writing, 
acting, directing and photography, the picture is delightful to watch and 
a most excellent way to introduce people to the works of this wonderful 
author. | Each story is more interesting than the other and sure to please 
the public. I consider “O. Henry’s Full House” a masterpiece of a movie 
that does justice to five O. Henry classics. |The audience at the perform- 
ance I witnessed applauded each story individually and gave a rousing 
response at the picture’s end. _It was a thoroughly enjoyable evening at a 
motion picture theatre. Pictures like this will make everyone want to go 
to the movies. Not only J thought it was wonderful, the whole audience 
was very pleased. | Each sequence touched the heart and I have every inten- 
tion of seeing them again. “QO. Henry’s Full House” is honest, human, down- 
to-earth. Wholesome and entertaining, it is a wonderful screen surprise 


with superb performances. A four-star picture! To be seen by all. 


a COMMENTS FROM AUDIENCE REACTION CARDS 
ROXY THEATRE PREVIEW... FRIDAY, AUGUST 29th 


FRED ALLEN « ANNE BAXTER - JEANNE CRAIN Otlenys 
FARLEY GRANGER - CHARLES LAUGHTON | 
OSCAR LEVANT MARILYN MONROE - JEAN PETERS FULL HOUSE 
GREGORY RATOFF - DALE ROBERTSON sa OE HA 


‘ bec » HENRY HATHAWAY - HOWARD HAWKS ~ HENRY KING - HENRY KOSTER - JEAN NEGULESCO 
DAVID WAYNE - RICHARD WIDMARK som Pos RICHARD BREEN - WALTER BULLOCK - IVAN GOFF - BEN ROBERTS - LAMAR TROTTI 
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THERE’S NO BUSINESS LIKE 0) CENTURY-FOX BUSINESS! 
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Quickening Pace 


, \HE upturn in theatre business that started around 
the first of July has proved to be no brief spurt 
but a gratifying ‘quickening pace” of attendance 

that continued throughout July and August. Bulwarked 

by impressive product in release and soon to come on the 
market, there are excellent prospects that the Summer 

upbeat will be continued and expanded in the Fall, a 

traditional good show season. 

While the extent of the box office upturn has varied 
in different parts of the country, and from theatre to 
theatre, its effects have been widespread. However, not 
many places can match the remarkable record chalked up 
in Texas. Not only the industry in Texas but the indus- 
try at large can be comforted by the fact that all-time 
records have been broken. 

According to a Texas COMPO Showmen survey just 
released, more people attended theatres in Texas during 
the seven week period ending August 18 than in any 
other comparable period in history. The former all-time 
attendance record, set in 1946, was bettered by an aver- 
age of nearly nine per cent. The total weekly attendance 
this year averaged three and a half million, almost a 
quarter of a million patrons more per week than at the 
peak of the war boom. 

The quarter of a million additional patrons attended 
not only the Texas theatres operating in 1946 but two 
hundred and twenty-five new drive-ins and regular thea- 
tres opened since then. Of course, profits are less now 
than in 1946 on account of increased operating expenses. 
Texas COMPO has pointed out that the twenty per cent 
Federal admission tax amounted to over seven times the 
profit made by the theatres during the seven-week sur- 
vey period. This is another concrete illustration of how 
tax relief will provide needed, immediate benefit in every 
theatre’s profit and loss statement. 


achieved during this Summer to two principal 
factors: the product and its merchandising. Im- 
provements in theatre merchandising of product are due 
largely, it is said, to the inspiration and suggestions pro- 
vided at the Texas COMPO meeting last June. 
Particular emphasis may be placed on the value of 
good exploitation and aggvessive theatre management 
by the fact that the product in release during the Texas 
survey period, while good, was inferior to that sched- 
uled to reach the market soon. Mr. Kyle Rorex, Texas 
COMPO executive director, listed the following films as 
examples of the outstanding product coming soon but 
not in release during the record attendance weeks: 
“Jumping Jacks,” “Robin Hood,” “Just for You,” “Big 
Jim McLain,” “The Quiet Man,’ “What Price Glory,” 


, \ EXAS exhibitors have attributed the good record 
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“Affair in Trinidad,” “Ivanhoe” and “The World in His 
Arms.” 

Business should be better in the weeks ahead not only 
in Texas but everywhere in the country. In addition to 
the pictures named by Texas COMPO, a number of 
others have important box office potential. Experience 
learned this Summer is that business is to be had by 
aggressive methods. The theatre is a place to go and a 
place where good entertainment is provided. No patron 
should ever be allowed to forget these facts. 

Let no one be dismayed by pessimists who are wor- 
ried about the return this month to the air of some big- 
name TV shows. The real worries on that score are 
those of the telecasters: How can those shows be pro- 
duced on budgets that will attract sponsorship? How 
can they attract sufficiently large audiences to justify 
the costs? It is no secret in the television industry that 
a show must be really good to capture a large audience. 
Many families have become selective in their TV tastes 

With Labor Day past, theatres should win back seg- 
ments of their audience potential who have been occu- 
pied for two months with vacationing, auto trips and 
outdoor sports. All the members of the family need a 
weekly vacation at the local motion picture theatres. 
Get your public into that habit. Product coming from 
Hollywood attests that they will be well entertained. 
This is the time for infectious optimism. Let the public 
know you are presenting entertainment you know is 
well worthwhile. 


Streamlining Distribution 
U ‘sat the auspices of the Motion Picture Asso- 


ciation the domestic sales managers of the prin- 

cipal American film companies have for some 
months been exploring the desirability of “streamlining” 
distribution. In the main the talks have centered about 
a proposed consolidation of physical facilities. It is gen- 
erally recognized that in so competitive an industry, 
even apart from legal considerations, separate sales 
forces are essential. 

Certain economies, in the long run, undoubtedly could 
be obtained if all the physical handling of film, includ- 
ing storage, inspecting, and shipping, were centralized. 
It would result in making business more convenient for 
the exhibitor. The sales staffs would need only ordinary 
office space. The absurdity, in the light of present busi- 
ness conditions, of an “exchange row” of buildings each 
with duplicating storage vaults, inspection facilities and 
shipping rooms, would then be ended. 

The exhibitor as well as the distributor has a vital 
interest in exchange efficiency, for all funds ultimately 
come from only one source, theatre patrons. 








Films in korea 
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“GREATEST SINGLE SOURCE” 


To the Editor: 


| consider the Herald the greatest single source of material indispensable to 
the systematic record of the history of the motion picture industry; and | regard it 
as the most impartial and trustworthy forum of discussion of the economic and 
social significance of that industry —CONSTANTINE E. McGUIRE, Washington, 
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Library Films 


Child Appeal 


IL DITOR 


ippeal t 
teature, 

1 por rly 
good attend 
and the adults 
hildrer Jus 


Carthage 


Trailer-Making 


To THE Epiror: 

The I m is the tax problem, 
which is n n process of being liqui- 
dated, 

The next one tl an really be given a 
good working over is the making of trailer 
for each show \ few are good but they 
ire few and between. If a picture has 
ibout th yy four minutes of rough stuff 

ul sure the preview will play 
up the rough part more than anything else 
hould have about three or four 
with some of this high 
th no one cares for, 
mes the part that is played 
st in the preview Chis kind of trail 
it drives our patrons away. 
Still we go on paying for these trailers to 
keep patrons from bringing their dollars to 
us I don’t see why better trailers can’t be 
| Vanager, Belgrade, Minn 
Newspaper Ads 
fo THE Epiror: 
ny studied nion that there is no 
I t returns so much for 

i newspaper with a 
1 exhibitor’s particular 
rsight has been made 
rains of the industry’s 
exploitation departments have not come up 
with more appealing ideas on how to obtain 

ore cooperative advertising with this, the 

udvertising mediums.—TOM 
ukland, Calif. 


Rental Gangrene 
To THE EpIToR 

Why does the distribution branch of this 
industry lack the good sense to do something 
ibout the gangrene of high film rentals that 
is slowly but surely killing the exhibition 
business large and small? For whom does 
the bell toll ?— G. STICKTON, Martine 


Thompson Theatres, Hawkinsville, Ga 
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> The agreement concluded this 
week between Loew’s and the Skou- 
ras circuit under which a number of 
Skouras houses in the New York 
area will move up to the same run 
as some competing Loew theatres 
will magnify the duplicate run prob- 
lew now viewed as serious by many 
distribution and circuit executives. 
Day and date bookings in the area 
have made it difficult for the cus- 
tomers to shop for the show they 
want. 


> Out in Detroit, Lew Wisper, 
David Idzal, Irving Goldberg, Carl 
Buermele, Allan Dowzer, David 
Newman, Earl Hudson and Oscar 
Gorelich sat down with some sta- 
tistics. They concluded that the in- 
dustry’s batting average for major 
hit pictures for the period from Sep- 
tember, 1951 to August, 1952 was 
18 per cent, highest in its history. 
This they said compared with 13 
per cent for the stage and six per 
cent for the book publishing indus- 
try. They based their study on the 
proposition that to be an average 
success a picture has to play to 


18,000,000 people and that if 60,000,- 
000 see it it is a top hit. Another 32 
per cent of the pictures were in the 
average success class, they said. 


> Exhibitors hope that the big tele- 
vision campaigning in the months 
ahead will have as little bad effect 
on theatre business as did the con- 
vention telecasts in July. The Re- 
publican National Committee has 
already earmarked between $1,800,- 
000 and $2,000,000 for radio and 
television broadcasts by Eisenhower 
and Nixon alone, and the Demo- 
cratic Committee has similar plans. 
In addition, other party groups have 
additional broadcast and telecast 
time lined up for the top campaign- 
ers and for local candidates. 


> All the parties in the FCC’s Para- 
mount hearings will start filing their 
proposed findings next week, but 
these will contain little news. 
They'll just put in nice legal lan- 
guage what the parties have been 
arguing all along. The big develop- 
ment will be when examiner Leo 
Resnick files his report late in Octo- 
ber or in November. 


> Two months after NPA relaxed 
its color television ban, not a single 
application for permission to build 
home color sets has been received. 





BOX OFFICE SHOWS POWER PUNCH 


The Labor Day weekend in the east was wet, but it didn’t dampen 
exhibitor spirits. Business stayed at the high level it has maintained 
through the summer and the showmen were busy. While reports from 
around the country were that grosses—responding to strong product— 
were still solid, it was New York that was leading the box office parade. 

One theatre man’s description of the holiday weekend business was 
that it was “...a dream come true.” 

Some facts on grosses: “Fatima” at the Astor was on its way to a big 
$42,000 for the second week, with the end no where in sight; “The 
Crimson Pirate,” with a stage show starring Gordon Jenkins, was ex- 
pected to gross $102,000 for the week, with the $23,800 Sunday business 
being a record in itself; “Fatima” was also doing excellently at the 
Bijou on a reserved seat basis; in its third week, “The Quiet Man’’ at 
the Capitol hit a big $72,000; ‘“Ivanhoe"’ at Radio City Music Hall 
grossed $173,000 for a fifth week; “What Price Glory” in a second Roxy 
week, $92,000; while “The Big Sky” at the Criterion, “Sudden Fear” at 
Loew’s State, “Affair in Trinidad” at the Victoria, and “High Noon” in 
its seventh week were all still grossing well. 

Other standouts were “Devil Makes Three” at the Globe, and “The 
Greatest Show on Earth” in its 17th week at the Palace theatre in 
Chicago. 
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RECEIVING THE VISITORS 


Thies. 


HRUBA RALSTON YATES 
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TV. HARNESSED BY FILM. 
MAY BE ACE PROMOTER 


Tests by Majors Indicate 
Grosses Respond Well to 
Trailer Ads on TV 


by FRED HIFT 


lelevison is shaping up as the most 


powerful promotional and exploitation medi- 
at its disposal today 


established that TV 
can boost 


the industry has 
tests 


de signe d ona large 


Scattered have 
scale 


at the 


support, 


the performance of pictures box office 
to an extent as yet unrealized by 


newspapers or national magazine 
And vet 


and experin 


while exhibiting a lively interest 
enting with television in differ 


not using the T\ 


cautious 


ent forms, the industry is 


punch and has adopted a “wait 


ind see” attitude. 


Obstacles Rooted in Film 
Distrust of Competitor 


[he reasons are, tor the most part, of a 
practical nature, but they also root to a de 


gree in the industrvy’s ingrained distrust of 
['V as dangerous and harmful competition. 
obstacles in the way of 


he motion pic 


he most immediate 
making television work for t 
ture are these 

1. Time on television today is too 
expensive and local exhibitors cannot 
afford to invest in spot campaigns even 
if the trailers are supplied free by the 
distributors. 

2. With only 109 stations on the air, 
it is difficult to get good time, espe- 
cially during the evening hours. 

3. Color has become a highly ex- 
ploitable attraction in films and there 
is nothing television can do to sell it. 

4. To make the expensive TV cam- 
paign pay off, there must be saturation 
openings so that all possible theatres 
in an area can profit. 

5. Restrictions in star contracts pre- 
vent many players from appearing on 
TV to promote their pictures. 

Within recent months, and on several iso- 
lated occasions before that, television’s un- 
questionable power as a promotional medium 
The 
most impressive example was RKO’s “King 
Kong” on which the company spent several 
hundred thousand dollars for TV advertis 


has earned 


has been established in several cities. 


what is 
during 


ing alone and which 


described as “‘a phenomenal gross” 
the summer. 

According to Terry Turner, RKO exploi- 
tation head, the company has enjoyed very 
good results from television promotion on 
“Snow White and the Seven 
“Sudden Fear.” It will continue the heavy 
TV plugging with the Wald-Krasna pro 
duction of “The Lusty Men” and beyond 
that has plans to give video support to five 
more pictures, 


Dwarts” and 
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ASKS DISTRIBUTORS TO 
UTILIZE TELEVISION 


Until exhibitors are in a position to 
utilize television, the distributors 
should use the medium to pre-sell 
films just as they do in the pages of 
national magazines. That is the opin- 
ion of Mitchell Wolfson, head of 
Wometco Theatres and president of 
the Theatre Owners of America. Mr. 
Wolfson, himself a TV station oper- 
ator in Miami, said exhibitors could 
not at present afford the cost of air- 
time on the still-limited TV network, 
where they have to compete with the 
big advertisers like General Motors 
and Chrysler for the choice time 
availabilities. “Let there be competi- 
tion for the advertising dollar, and 
rates will come tumbling down. That's 
when the local theatres will enter the 
picture," he said. 





‘In a lot of places where television didn't 
‘King Kong’ was off,” 
“In these 
held up the 


reach, our gross on 
Mr. Turnet 
saturation 
had neither radio nor television, 


said. situations a 


radio gross. But 
where we 
such as in places in Idaho, the picture had 
to be Buffalo and Milwaukee, 
where the stations are newspaper-owned and 


vould not accept the “King Kong” trailers, 


pulled.” In 


the box office was down too. 

While there is a temptation to label 
‘King Kong” 
other distributors 
Warner 
vision campaign for “Our Lady of 
Fatima” over WNBT in New York, spend 
ing more than $5,000 in one week. Warner 


example an isolated case, 


cite similar experiences 


Brothers invested heavily in a tele 


spot 


executives call the results “excellent. 
Paramount spent extra TV money on the 
opening of “Caribbean” at the Fox in Phila 
delphia. The house ope ned to $4,000 instead 
of the $2,900. Columbia tried tele 


vision in Syracuse and Rochester and raked 


normal 


in a $2,000 additional gross, and Metro 


promotional draw of tele 
1 “Callaway Went 


opened 


experienced the 
vision when it 
Thataway” in Cleveland 

In all of the dis 
tributor went out and paid the freight. Oc 
casionally, exhibitors agree to a cooperative 
irrangement and then it’s rarely a 
50-50 split. As a result, the distributors feel 
that the amount they invest in T\ 
tion is disproportionate to theit 


these and other case 5. 


even 


promo 
hare of the 
increased 

\s Paul Lazarus, Jr., at Columbia put it 
“We grossed $2,000 above but it 
cost us $1,000 to do it. Since we don’t get 
50 per cent of the gross, it just didn’t pay 
us to go into it.” 


gross. 


normal, 


Sees Wider Coverage in 
Other Advertising Media 


Says Mr. Turner: “Our use of tele- 
vision has increased the gross at the 
box office anywhere from 25 to 200 
per cent. The RKO Theatres found 
that, where ‘King Kong’ was sup- 
ported by TV trailers, the opening day 
was 40 per cent above normal. The 
day will come when we will spend 
$5,000,000 on television instead of 
magazines. There will have to be an 
adjustment all around. It will mean 
changes in booking and clearances to 
take the best possible advantage of 
TV. And there will be a faster play- 
off.” 


nation 


be much 1 


exct 
ill of 
ivailable at 

ying reactions. 


» exhibitor 


ntinue 
whicl 


1 fy 


, encouraged 


yr serTs, ry 


been put out on several 











TV SELLS FILMS 





Terry Hameave Says 








uction represents 
yblems for th mpanies. For 
y cost anywher I $2,000 

$5,000, depending on whether they run for 

customary 20 seconds one minute 

inother nust | specially edited 

rV n lium, whicl ‘liminates long 

It has been known from the beginning : ; ‘ 

that night clubs arose fo take their initial Theatres Find Air Time 
nurture and much executive personnel from Charges Are Prohibitive 


j ] 1 
bootleg ving So they became the place ven though use of television 1 
where playbays and expense-accounting trade healthy returt 


entertainers met the underworld—more than 


s, exhibitors generally 
ime is prohibitive and 
half-way it seems. away In most situations, In 
ork, on WNBT, a 20-second spot in 
brings $775 and $500 in “B” time 
5 Operation Daylight Package, 
3 P.M., brings costs 
stations offer volume 

counts. 

Phe levision broadcasters agree with 
theatr ] 1 to be effective a T\ 
concentrated and must be 

aturation basis. That means 


25 to 50 spots a week for a 


runs into money RKO 


$10,000 for the opening 


IP 
> 1 
] 


Joston and 25 sur- 


panies are permit 
forthcon ing at 
interest in films. Uni 
reel on 
World in 
to TV stations 
rs, the companies 
their choice of 
warrant TV ex 
at Metro put 
picture which 


Wolfson Holds TV Is 
“Horribly Neglected” 
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WNBI1 


late, several 
evision prograt 


pictures while 
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LANKET APPROVAL! 


Several months ago exhibitors representing 10,000 theatres at M-G-M’s 
“Seeing Is Believing” Meeting in California predicted that the new 
Mario Lanza Technicolor musical ‘“‘BECAUSE YOU’RE MINE” would 
be one of the year’s top-grossing attractions. 


This enthusiastic appraisal by exhibitors, richly confirmed by Theatre 
Previews in California, was additionally emphasized this week in its first 
New York neighborhood showing at Loew’s 72nd Street Theatre. The 
audience poll by Film Research Surveys, Inc. forecasts a smash hit. The 
cheers, the applause, the rousing laughter, the thunderous handclapping 
is wonderful music for industry ears. 


M-G-M's “BECAUSE YOU'RE MINE” IS A GOLD MINE! 


M-G-M presents Mario Lanza in “BECAUSE YOU’RE MINE” + Introducing Doretta Morrow with James Whitmore 
Color by Technicolor » Screen Play by Karl Tunberg and Leonard Spigelgass + Based on a Story by Ruth Brooks Flippen 
and Sy Gomberg + Directed by Alexander Hall + Produced by Joe Pasternak < 





- - try, whose public relations are not good, 
hk IGHI I 6mm SUIT is trying to deprive them of something that 
hey are now obtaining free 


“2. I think the industry has for a long 


PANELISTS INSIST iyi vat 


“3. This is a political year. The industry 

MEMBERS OF THE production, distribution and exhibition panels of the Motion Picture as a whole should take a firm stand and 
Herald Institute of Industry Opinion expressed themselves more vehemently on the irrespective of the producers’, distributors’ 
subject of the Government's films-for-television suit than on any subject yet taken up or theatre owners’ personal views, approach 
by the Institute. Typical comments, in addition to those published last week in the sum- every Congressman and Senator running for 
mary of the results of the Institute's study on this subject, were: fice with a direct question, ‘What do you 
od nd the ad sion 

helping 

candi- 

propose to use 

ind to see that 


“Fight Tooth and Nail” 


Lewis S. Ginsburg, New Haven 


mpaigi 


prod luct 
ing election.” 


Pearce Parkhurst, Lansing, Mich.:  ; oo ii e+] ‘ : cae nis . te aes ‘Anna Bel Ward, I, Lexington, pt “T he 


hiusi 1 ] } } } 
puSi- tainmet for othing. why ecy it make 1 o benet ne iti inless it might be 


theatre 
livelihood , falas ; : manutarturers ove awa © try to close ther n Sundays. Don’t you 

re in ilways against 
n ¢ F Rielinue tat nn fi le ‘f hov ‘ thin You realize you can’t 
Adaline H. Gawthrop, Palatka, Fla.: ae , ee a Ee , depen he public taking sides with the 
t ndust being pet save movies for the 
{ off T\ Anyone 

would yote against us. . . 
one pl ice to take our problem 
t to Mr. McGranery ‘himself 
; ff arth rough someone who knows him and who 
industry airs ' ue value of a producer’s old knows show business. . . . The Justice De- 
censorsn} pictur ven if only a small portion of } partment already has just about ruined this 


the wa) A ’ J t} 


for tl imple reason this business 
) be successful... . 
ndustry as W hey took out the monopoly and you know 
Aunts ko ‘Claude E. Leachman, ‘Stillwater, Okla. : : } ; 
ngatimedacsiae ; VW hor ne ¢ . , thilities it what has happened 


sphincters cae he at aaccaant ane eile Or ee ise. We B. Worth Dittrich, Endicott, N. Y.: 
er i ve atic , baaise canis acd No holds would be barred in a fight be- 
rh ot | sa | ] that could be further 

in serngyl em AY RE AE ies Hi apeeiid s good will, as has 


thi 1 the uproar over exclusive TV prize 


ill companies, of 
justry which is the 
; . ; ‘ its in th w theatres where they have 
} , + } , ic _ 

ween shown t’s fig S icens- 

M. D. ‘Thomas, Iron Mountain, Mich.: beer vn. Let's fight mpulsory licens 
, ing of 16mm films, but let’s do it in an 


ind wa 


oliti 
tmosphere where logic, not passion, may 


“heep the Public Out of It” Iso feel that the Paramount IE Ie 


i « ince OT success 
George A Smith, ios Angeles: : Phi Pape pe ef r wee rol eis ‘T. (E. Williams, Clarksdale, Miss.: 
, t 1 | pul ric S at oF" TS to interest the public. ther 1 deeply that our problems have been 
hrough the newspapers much 
should have been, ... We 
for it eir home ‘ id or ne P = 1 ot the politicians who are 
Fred J. Schwartz, New York: “The j : i ; eat hehind tl wction know that our screens are 
? Te more so than the 


“ASSUMING FUNCTION newspapers, and that we will use them i 
OF LEGISLATION” ae re ee 


"The Department of Justice has Leonard Gordon, Newport — Va.: 


important iatter and 





succeeded too many times now in 
getting the courts to accept the very medium should be 
proposition that similar or identical hating it. It should, however, be handled 
action, however logical, by members 
of a group is prima facie evidence of 
an agreement among members of so ee 
product in a way that would tremend- the group," Robert Wilby says ina a oeeinenaged ks sib papier ge xa 
ously reduce the dollar return to that letter to the Herald this week, Of PrOPee TAAUNTY CONS Sa ry 
man or company, then the problem be- which appears on page 8. "It is the 

comes everybody’s concern. bold assertion of the Department," Open inapenag oe -in 

Chet pay but ti he says, "that any technical violation Attending ening August 21 


ex] “ate in com 


“When we reach a point in the af- 
fairs of the United States Government 
at which the Government feels that it 
can tell a man or a company to sell his 


rently, with mature 
dive in and raise 
directions without 


of the broadly interpreted laws new South Main Drive-in theatre, Houston, 
against ‘conspiracy’ gives them the vere Gene Autry and top theatre officials 
right to assume the function of legis- Fon all over lhe $181,000 theatre 


lation. and enlarged to 
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New Press 
Protest on 
16mm Suit 


Support for the 
lomm 


wor ci 


industry’s case in the 
inti-trust suit 
mpanies and their nar- 


Government's against 
six of the m 
continued to echo 


the nation’s 


subsidiaries 

editorial 

press this week. 
In Washington, 


the ]lVashington 


row-gauge 


through the pages of 
film 


1 his 


added 


MacArthur, 
Star, 


Harry 
critic 
voice to the chorus of protest against the 
when he ob 


Depart- 


Justice Department’s action, 
in a Sunday piece that the 
ment was “on shaky ground.” 

He outlined the suit 
ind then quoted Newell Clapp, chiet of the 
to the effect that if the 


‘ 
served 


background of the 
1 
inti-trust division 
Department proves a conspiracy 
then the 
to television in 


among the 
producers must 


order to prove 


producers give 
their films 
the end of the conspiracy. 
The Department of 
know 1 


doing,” 
said. “It 


this 
shaky ground 


Justice . may 
Mr. MacArthur 
to be on 


what it is 


seems to observer 


here. It is one thing to 


solve a conspiracy so that no party t 


bound by it. It ts quite something else 


) 
1 
| 
must be 


tell a man who his customers 


movie studio is a private business, not a 
public utility.” 

An editorial in the Weriden Recerd, 
Meriden, Conn., said it was difficult for the 
lay mind to understand where the Justice 
Department discovered illegality. “We can- 
not understand how monopoly applies in this 
particular charge,” the paper said. “It would 
that the trying its 
how tar it limit 
kind of competition which, 
been the life blood of 


appea! Government 1s 


power to see can control 
ind direct the 
when free, has our 
free enterprise system.” 

The Daily Globe of Shelby, Ohio, headed 
ts editorial, “Both Meddlesome and Confis 
It said the action posed “another 
that 


our 


catory.’ 
I con 


asic threat is nothing short of 


For Federal 


step in and force one industry to give up 1ts 


fiscation, Government t 


own property to aid its competitor seems 


entirely unreasonabk 


Skouras and Loew's Circuits 
In Clearance Agreement 


\n agreement has been reached by the 
Skouras 
New York, governing 
Skouras and L 
It was reported 


Skouras chain was planning a 


(Theatres circuit and Loew’s, in 


clearances between 
Metropolitan houses 

time ago that the 
suit. Under 
the agreement, the playing time of a group 
of Skouras theatres, said to number between 


six and 


eW'S 


some 


has been 


them the same d; 


nine, moved up permitting 
iy and dates for product as 
Metropolitan 
original Skouras complaint 
RKO lheatres, 
has 


number of Loew's 
The 


involved 


an equal 
houses 
ilso 


no agreement 


with whom 


been reached 
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TEXAS AREA HAS RECORD 
GROSSES IN 7-WEEK PERIOD 


DALLAS theatres, during the 
seven-week period ended August 18, 1952, 
enjoyed the highest attendance in the his 
tory of the industry in the state, according 
week by 


Texas 


to a survey released this Texas 
Compo Showmen 
that the average weekly at 


half million pet 


It revealed 
tendance was three and a 
sons, an average of 222,000 per week over 
1946 when the previous all-time record high 

| 
was set for the same period 
fron 
&.5 


The figures showed an increase ot 
five to 11 per 
cent 
of the credit, the 
pointed out that 
per cent Over the comparable weeks in 
in the 
managers and executives had attended the 
9 to 11, 1952 
showed that the 


spre id over 225 


cent, with an average ot 
1946 Without taking any 
Texas Compo Showmen 
16.5 
1946 


where the 


per over 


attendance was up 


majority of the houses 
Compo Conference from June 

The 
patronage 
drive-in and conventional theatres built since 
1946 and it added that if this tended to lower 
the profits, substantially 
also had to be blamed 


Federal 


survey increased 


was idditional 


greater operating 
Che 20 pet 


amounted t 


costs 
cent 
7.2 times the profit earned during the seven 
weeks, the compilation indicated 


admissions tax 


Better 1 handising of pictures 


underst unity pre 


enthusi 


r\ is a ci 


unusual period 
were really at 
had not 
Dalla 


work 
beet 


early 


roduct it 


will 


it such big attrac 
Jacks,” Hood,” 


“Ivanhoe” had not vet 


“Robin 


xas during the period of 





Prepare for 
British Talks 


by PETER BURNUP 

LONDON: News on the monetary 
ment talks is still lacking here but the 
\mericans are encouraged by the fact that 
the U. K. payments— 


linchpin in the pattern of the talks—has un 


grec 


balance of overseas 


dergone an unexpected but marked improve 
ment, than that by 
the Chancellor of the Exchequer’s prelimi 
nary estimates in the House of Commons de 
bate last month. 

Fayette W. 
\ssociation’s London 
here Tuesday for New York where he 
hold preliminary talks with Eric Johnst 
Sir Frank Lee and Golt of 
British delegation leave Friday. 

Che politically well-informed News of the 
Horld newspaper here, says the likely out 


greater even suggested 


Allport, the Motion Picture 
representative, left 


will 


Sidney 


come of the parley is that, following tougl 
talks Sir Frank, Mr | 


agree to a reduction 


with 


in the basic permitted 
remittances with an increase in the amo 
devoted to British production. 

O’Brien, general secret 

Theatric 
presidency 
ming year of the powerful Trade 
Delegates to the &4tl 
Margate M n 


Tom 
National 
Employes, is slated for the 


Association of 


the ci 
Union Congress 
Congress assembled here at 


Johnston will 


oppe nent Was 
ge Elvin of 
ne and Allied Technici 


Arnall Rehens to SIMPP 
For New British Talks 


Ellis Arnall will represent the Society of 


dent Motion Picture Producer 


- 26 
ttance negotiations with the 


when 
British 
Washington September 8, the price 
hief announced last week just 
September 1. Mr 


returning 


ition ¢ 
} resignation 
would be 
“part time 
arrangement 
with tl 
coast { 


returning 


Lebedoffs Win $125,076 
In Minneapolis Suit 


Martin Le 





“WAY DOWN YONDER 
IN NEW ORLEANS” 


18 wonderful songs — 23 dazzling scenes and 
so many beautiful gals we just can’t count 
‘em! Watch World Premiere Engagement 
now at the Chicago Theatre, Chicago —then 
set your play-date for early October 
when the peak of its pre-selling is reached! 


LM se ON PE hI OO), EB 3, PN MOO Ca 


“I'M SORRY | MADE YOU CRY” 


“SOMEBODY LOVES ME” 


“A DOLLAR AND THIRTY CENTS” 





ADVERTISED TO 35 MILLION IN 61 KEY AREAS: 
This Week Magazine, Sunday, October 5th 
— Parade Magazine, Sunday, October 12th. 
Full fan schedule too. Plus Paramount’s 
famous saturation promotion on the radio — 
on TV — and in newspapers everywhere! 


A P ERLBERG -SEA Ti ON PRODUCTION Starring 


Betty HUTTON - Ralph MEEKER 
coon Technicolor 





Thats Bettys, Greatest Show! 

















ws ROBERT KEITH - ADELE JERGENS ° ano ne CHEZ PAREE ADORABLES 
rroouceo av WILLIAM PERLBERG so GEORGE SEATON © warren ano onecreo ev IRVING BRECHER 


SUGGESTED BY THE CAREERS OF BLOSSOM SEELEY AND BENNY FIELDS 





REEL JOB WAS DONE 
ON OLYMPIC GAMES 


eo 2 
bem 


MEMBERS OF the International Newsreel Pool line up at Helsinki's Olympic Stadium. From 
left to right, front row: Francois Charlet, Gaumont Actualites, France; Jack Le Vien, news 
editor of Warner Pathe News and director of the pool; Jean Magny, Warner Pathe News, 
France. Rear row, from left: Paul Wyand, British Movietone News, England; Jean Quillici, 
Elair Journal, France; Sven Wilquin, Fox Movietone News, Sweden; Ted Hawkins, British 
Paramount News, England. 


foreign newsreel 

ibandoned_ this 

reels’ right to 

event without 

n networks, 
news 
ist week 
were 

Hel- 

to them 


» purchase 


ll anxious 





SPORTS "'PIRATING" 
BY NO MEANS NEW 
Television's attempt to obtain 
coverage of the Helsinki Olympic 
Games by smuggling a camera man 
into the stadium recalls a much 
earlier instance of film "pirating", as 
set down in Terry Ramsaye's "A Mil- 
lion and One Nights." It was in 
1899, the night of the big Jim Jef- 
fries-Tom Sharkey fight. The Amer- 
ican Mutoscope & Biograph Co. had 
the official rights to the 25-round 
bout. Albert E. Smith of Vitagraph 
and James H. White of the Edison 
opposition, along with a camera man, 
invaded the arena. Hidden amid the 
roaring crowd, they got their films. 
In the end, Edison pirated the pic- 
ture from Vitagraph and then both 
lost out when a court issued an in- 
junction against their distributing the 
prints. 





’ in on the news value of the event, 
the networks were left to their own devices 
Some elected to run a version of the 1936 
Olympics in Berlin, with the commentary 
somewhat vague as to place and year. NBC 
ired a German cameraman who for several 
days smuggled film out of the Olympic 
Stadium in Helsinki, photographing events 

a choice seat in the stands. It wasn’t 
long before he was discovered, arrested and 


leave the country 


Shot Over 30,000 Feet 


western pool, on which Mr. LeVien 
he only American representative, con- 
sisted of three Frenchmen, two men trom 
Britain, a Swede and an Italian. Between 
them they shot in excess of 30,000 feet. The 
filn was processed and rushed to Paris, 
London and New York for editing. In the 
LF; 2945 each of the five domestic reels used 
about 2,000 feet of Olympics coverage. 
Not a linguist, Mr. LeVien, who had been 
picked for the job because of his extensive 
and detailed knowledge of international 
newsreel operations and procedures, said he 
had quite a time with his multi-lingual crew 
“The Frenchmen didn’t speak English and 
r myself nor the British cameraman 
men only spoke their own tongue,” he said 
fo make matters worse, Finnish is like 
nothing I ever heard before I used a lot 


spoke French. And our Swedish and Italian 
} 


of di 


tionaries and everything worked out 
fine in the end.” 

One of the problems in running an inter 
national pool is national pride, as Mr 
LeVien soon found out. Various countries 
requested certain human interest stories on 
their representatives in the various compe- 
titions. Others wanted slow-motion close- 
ups of a certain athlete 

The exact cost of pool operations has not 
yet been established but it is likely to run 
quite high. One of the reasons why no 
other Americans were involved was the big 
expense involved in bringing a man over to 
Helsinki At present, the American reels 
are trving to figure out how costs should be 
shared In t U.S 
will pay 50 per cent or more, with the 10 
British and French reels splitting the re 
Additional revenue from showings the 
ther 27 countries will help detray costs 


othe 


he over-all picture, the 


¢ 


Six-Man Russian Team 


{ rt crew of six, 1n 
cluding a camerawoman, to the Games, but 
two cameras 

ne time “Those 

LeVien observed 

“They told the issians off without any 

hesitancy when they thought any rules had 

been violated. And the Soviets took it, too.” 

On the whole, the Russian representatives 

at the Games turned out to be an extremely 
rative idly 

1 or Russians 


“Every tin 
dium would 
the spectators 


ppro | 
‘yt 


that this gesture was svmbolic of the world 


ce which eV Ve 
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asc FLAG FLIES AT HER MASTHEAD 


...4 Single ship-to Gam \ 
a, 2 N 
> PS , 4] 


Ps 


bait the trap that would \_ <4) 
wreck the might of oy 
the Spanish Mainand — 
scuttlethe 

"Pirate Fleet! “& 
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Se \ rh T, Se DS | it) 
fa y dé A ce te ae as « 


egy J” MK oe Cy fm Of” ay or 
by FREDERICK de CORDOVA © Story and Screenplay by CHARLES K PECK I * Produced by HOWARD CHRISTIE © A Universal Inte 


Wall Makes the Pictures with the BUIut-IN Profit! 22 


> 
“ re j 4 
‘a . 
— ty \ ‘* 
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bee, PEL j 
en 8 F 
say 4 
aN i K 
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Tr ‘oe . New York ''Post'’ Brightens Wal: ‘on me 
Haxes, 16mm Wer ion ihc Vicket Tax 


Suit Cited Jeinaninivginnniinbing Mie States 
By O'Donnell oo i ve cry PB 9LO,000 


WASHINGTON Amusement taxes 


tas . 
iX 1 


PV neve ill replace the motion p vee ected by states during fiscal 1952 reached 
' 
Lom nti a . : 


] 
col 


tal of $13,940,000, topping the 1951 fig 


ndustry nf yusine ‘iter the war years, and ures by a little more than a million dollars, 
Rob t u ] rs eal e tind eVISIOI t nsus Bureau reported last week 

COMPO : s te nl ancient in the amusement 

$5,044,000 in 1952, the Bureau 

said, a small drop from the 1951 total of 

$5,066,000. Amusement tax figures for both 


i ae The license fig 


3 


two years covered 37 states 
wkesmen said that although they 
much theatre admis 


theatre li 


June Best 
Tax Month 


Paramount Week Launches 


Confidence’ Sales Drive 
With the ial | 


\ 
Veeck 


of Paramount 
“Greater 
$28,369,934 les drive i 
traditional 


S73 O39 R83 , 
™ : Ompany Ss sales 


mnt] ‘aramount teature, 

ry theatre in the 

) \. W. Schwalberg, 

mount Film Distributing 

s labeled this “the most 

he history of the 

u 2,692,511 pared wit! company,” the “Confidence Parade” will con 
32. 454,427 gh November 29 


United Paramount to Get 
New Divestiture Deadline 


) 


USO Plans New York Drive 
For Funds in October 


The New York USO Fund Committee, 
1 by Admiral Oscar (¢ Badger, met 
| meeting last week at the “21” 
raise the 
2.500.000 au of the $18,625,854 

Fund for this ve 


Extend Circuit Deadline nd third of the 180 theat | eo : nati ll ae gee Tm pene 


ty, 1 \dmiral ex 
t goes for the Armed 
cent for Korean aid and the 


munitv services 
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OBERT B, SHERNOOD osu. 
__ SAMUEL GOLDIN 


s JOTEL 





36 NEXT YEAR Censoring of 
. Reels F ht 

FOR UNIVERSAL |... ns 

26 Technicolor Films Are »¢*" «il! also see the release of “some of the n Ohio Brie 


° = | LOLEDO: That censor 
Included; Rackmil Was 
1¢ Studio Conferences 


Other Executives Present 


b 


Plans Shorts Drive 


any 
not 


the 


new sreel 


h newspapers, the brief 
arent that newsreels 
ug pictures and 
seminate news 
ind that in a 
as much the 

; s. To impose 
: mance tax on 
dissemination is ob- 


nl 


Kilimanjaro’ Campaign to 
Feature Large Manual 


The promotion and publicity campaign tor 


ntieth Centur Fox's Phe Snows of 

ick’s produc- 

classic, will 

Oct 20 in | i the largest and most comprehensive 
ual of the year,” 

compan 1 this week. The 

nanual will incl stories, articles on 

the production round, personality pro- 

files, mats, a complete advertising program, 


stunts, etc 
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This is the house that [Jq3 builds 


65% of all U.S. movie-goers read LIFE* 


*From A Study of the Accumulative Audi- 
ence of LIFE, byAlfred Politz Research, 
Inc. Each week, 23,900,000 people read 
LIFE. In the course of 13 issues, this 
audience accumulates to 62,600,000. A 
‘*LIFE reader” is a person who has read 
one or more of 13 issues. 





it ever 
it’s the best reasurrance 


future that Exhibition 


+ 


j } 
the stud. 


January to 13,700 in 
con piled by the 
Rela 


and 


t Industrial 


rise 
weekly « from $107.01 


to $113.68 for June, these 


1 reverse, a 


irnings 


the same authority. 


unlikely that studio manage- 


even could, so cleverly regulate 
rising 


] ibor costs 


We 


we used to, 


‘d love to 
ind 


the 


d but 


scenes, 


selves out of their 
the pictures 
n contracts 

two vears 


oduction 


| 
about that 


| but two pictures 


holiday, 


OLLYWOOD sta 


eek precedn 


Stars Attend the Chicago 
Premiere of "Somebody" 


CAt i cei é Repul 


1 1 


THIS WEEK IN 
PRODUCTION: 


STARTED (2) 





MGM WARNER 


Julius ¢ Come On Texas 


COMPLETED (6) 





COLUMBIA 


Serpent of the 


REPUBLIC 

Sweetheart Time 
20TH-FOX 

Taxi 
UNIVERSAL-INT'L 
Column South (Tech. ) 


Nile 


Story of a Bad Girl 


MONOGRAM 
Royal Mounted Police 


SHOOTING (28) 





INDEPENDENT 
Scarlet peat 
(Breakstor 
The Star (Thor) 
Foursided Trians 
(Alexander Paal 
Sword and Rose (Dis 
ney British-Tecl 
Return to Paradise 
( Aspe ] 
Creeping Shadows 
( Massour ) 
Moulin Rouge (Moulin 
Prod. & 


REPUBLIC 

Fair Wind to Java 
( lruecolor ) 

Sun Shines Bright 


RKO 


Never Wave at a Wac 
(Ind. Artists) 


20TH-FOX 
My Cousin Rachel 
60 Saddles to Gobi 

( Tech.) 
UNIVERSAL-INT'L 
Man from the Alamo 
MGM ( Tech.) 
Abbott & 
to Mars 


WARNER 

By the Light of the 
Silvery Moon 
( Tech.) 

I Confess 

Jazz Singer (Tech.) 

His Majesty O'Keefe 
( Tech.) 

Master of Ballantrae 
( Tech.) 

Back to Broadway 


(WarnerColor ) 


Stahl 


Pech 


Romulus 


Invitation to the Dance Costello Go 
( Tech.) 
DangerousWhien Wet 
{ ech 
How They Run 
tattle Circus 
Vaquero 
( Ansco Color ) 
Never Let Me Go 


eC 


PARAMOUNT 
Roman Holiday 
Rock Graysor *s 


Women (Tech 
TTL 


ount’s Somebody Loves 


Blossom Seeley, 
Chicago the 

the event 
Betty Hutton, 
Heston, 


J yhnny 


Rose 
Ray, 


Seeley 


het 


Books Two Silent Classics 
New York's Baronet 
nounced that it has booked two 
Phe Las ] il 


he Cabinet of 


theatre has an- 
silent 
starring Emil 
Dr. Cali- 


bill engagement starting 


classi 


na 


I 
1 double 
l 


property of the 
distributed 


September 15 he films, 


United States Government, are 


by Film 
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Check List 


of recent or forthcoming 


releases featured in advertising in 


MOTION PICTURE HERALD 


(alphabetically by title) 
Title 
Affair in Trinidad (5 Pages) .... 
Because of You 
Because You're Mine (2 eee) 
Big Jim McLain (4 Pages) 
Blackhawk 
Bonzo Goes to College 
Captain Pirate (2 Pages) 
Caribbean (2 Pages) 
Carrie (2 Pages) 
The Crimson Pirate (2 Pages) . . 
The Devil Makes Three 
Don’t Bother to Knock (3 Pages) . 
Dreamboat 
Fearless Fagan (2 Pages) 
Football Thrills 
Francis Goes to West Point (2 Pages) 
High Noon 
(16 Pages) 
Just for You (2 Pages) 
Lure of the Wilderness (2 Pages) 
The Merry Widow (4 Pages) 
The Miracle of Our Lady of Fatima (8 Péjes) 
Monkey Business (3 Pages) 
2 a | ar 1 Ee ae 
One Minute to Zero (2 Pages).... 
The Quiet Man (2 Pages) 
Rainbow ’Round My Shoulder (2 Wage) 
She’s Working Her Way Through College (8 Pages) . 
RUNNIN ix. sino 35 oe KAUR aaER es Sn lees ooo 
The Snows of Kilimanjaro (3° Pages) 
Son of Paleface (2 Pages) ; 
The Story of Will Rogers (10 Pages) 
Sudden Fear (3 Pages) 
Untamed Frontier 


Way of a Gaucho. . eo ae 
We're Not Married . r be ; 


Where’s Charley? 
The World in iin Pages) 


Ivanhoe 


* Pictures featured in M. P. Herald 
advertising during past 6 weeks. 


Distributor 


Warner 

. Columbia 
Universal 
Columbia 
Paramount 
Paramount 
Warner 


:/!Paramount 
. 20th-Fox 


Warner 
20th-Fox 
..MGM 


Republic 
Columbia 

. Warner 

..MGM 
20th-Fox 
Paramount 
Warner 
.RKO 


4% The Vital Spark that ignites the 
7A interest of exhibitors for specific pic- 
tures, so that it can flame into that 
enthusiasm which inspires real showmanship, 
is a soundly planned program of trade adver- 
tising. Without that, no exhibitor can be 
blamed for lacking in excitement over pictures 
which are offered to him virtually “cold”. 

It is obvious that the extent of a distributor’s 
confidence in product he has available is gen- 
erally indicated by either the telling—or lack 
of telling about it—in trade paper messages. 

There never was a greater need for good 
product. There never was a greater interest 
among exhibitors to know about the product 
they should plan to obtain and exploit. There 
never was a keener readership of trade paper 
messages. 

Requisites for successful motion picture 
trade paper advertising of good product are: 
(1) Start it soon enough; (2) Make it effective- 
ly proclaim the box-office values of the pic- 
ture; (3) Publish a sufficient continuity of 
sales messages to impress and remind. 

Soundly planned trade advertising is the 
basic telling that leads to successful selling. 
Its cost is dimes that bring dollars. It is the 
vital spark for the power that produces great- 
est results! 











, has pur- 
it to build 
( tart 


t Embassy 
Roth at the 


Independent 


Vt., Was 

For 

is been 

sub-run 

d run 

ww booking I | n’ played the | s after 
itre owner | 


Hook 
», Mc BUFFALO 
: 


Buzbee, 
, Hethi ontier Television, | t Niagara Falls, 
owner col ing ¢ itaract Theatre Corp., 
Strand theatres 
Pittsburgh, 
present T\ 
an, N. ¥ 


ultra-high 





WHEN AND WHERE 


September 14-18: Annua! convention, The 


September 30-October | : 


Pre Jer 


October 6-10: 


r 


October 6, 7: A 


October 20-22: Ar cs 


4 KA 


October 20-23: Ar 
November 15-19: 


NV 





ot applications for western New York T\ 
tations to date filed with the FC( 
William Sheridan’s son, Edward, who was 
drowned recently while riding his bicycle 
near the Buffalo w itertront Mr Sheridan, 
Sr., has been shipper at Butfalo National 

past 12 years Norman 
Ayres, WB district manager, was in town 
arranging for the continued operation of the 
local exchange, during the absence of branch 
manager Clayton Eastman who is ill in Mil 
lard Fillmore hospital Bernie Serlin of 
the Warner Brothers exploitation staff was 
in town for conferences with Arthur Kro 
lick and Charlie Taylor at United Para- 
mount on the forthcoming showing of 
“Miracle of Fatima,” at the Center and Joe 
Lebworth, 20th Century-Fox field represen- 
tative also was in to work on “Lure of the 
Wilderness,” about to open at the same 
house 


CHICAGO 


Milton Brown, Galesburg city manager 
for Great States for the past six years, has 
been made Rocktord city manager for the 
circuit and will oversee operation of the 
Great States’ four houses in that city. 
Charles Brown, West Theatre (Galesburg ) 
manager, moves In as Galesburg city man- 
ager, and Ted Kussmann takes over as man 
iger of the West . The Ridge theatre, 
Chicago, is opening tor week-ends only 


Screen for the pas 


Jack Garber of the B. & K. publicity de 
partment is in Michael Reese Hospital... . 
The Arcadia, St. Charles, is re-opening 
shortly . . Ed Levin of the Balaban and 
Katz publicity department joins the Uni 
versal advertising department on the Coast 
September 15 Jerry Shinbach, RKO 
division manager, moved to Cincinnati to set 
up headquarters for all RKO theatres under 
his supervision 


CINCINNATI 


The 2,000-seat Capitol theatre, which 
RKO Theatres, with government approval, 





re-possessed for six months operation trom 
Mid-States Theatres, to which the house 
previously had been disposed under the gov- 
ernment anti-trust suit, reopened August 23. 
Opening bill, “Don’t Bother to Knock,” did 
in estimated 40 per cent above average. The 
house will feature “The Capitol Hour,” a 
60-minute program of featurettes on all 
future bills Gene Tunick has again 
taken over the local Lippert franchise, al 
though he plans to include distribution of 
other product The Souvaine - Selective 


a 
} 
D1 


branch here closed several weeks ago. 

James A. Conn, who had been acting man 
ager of the local National Theatre Supply 
because of illness of John H. Kelley, the 
regular manager, has been placed in perma- 
nent charge following the recent death of 
Mr. Kelley, who passed away at 63. Ed 
Novack is assistant manager. . . . County law 
searching for the 


enforcement authorities 
nttr , fa “) 


are 
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culprits who stole a safe and $130 from the 
Skyline drive-in near Dayton, Ohio. 

J. N. Holland, who previously operated the 
Center theatre, at La Center, Ky., has 
| the new 475-seat Balco theatre there. 


CLEVELAND 


Downtown business, with new product, is 
now in its fourth week of rising gt 
Many neighborhoods, still waiting to get 
the pictures that are getting the crowds, are 
filling their cash registers with special hor- 
ror shows. Jack Silverthorne, manager of 
the 3,500-seat Hippodrome sold as many ad- 
missions at straight 85 cents as the law per 
mits and turned away 2,000 patrons for 
whom he had no more seats. This Saturday 
midnight the same horror duals—Franken- 
stein” and “Dracula”—with a spook stage 
show, filled the Shore, Circle, Garden and 
Beachclitfe theatres. Twin were 
born to Bill Riter, longtime manager of the 
Norval theatre and Mrs. Riter. Mary 
Drews, Republic head booker, spent the week 
in Washington, D. C. ... M. B. Horwitz, 
head of the Washington Circuit has substi- 
tuted cold orange juice for water in his office 
cooler to celebrate business upgrading with 
his employees and office . . Jerome 
Lamm, Imperial Pictures office manager and 
salesman, resigned to join the United Artists 
sales force covering Toledo territory where 
he succeeds Tony Fursee. Milton E 
Cohen, UA Eastern Division sales manager 
and Moe Dudelson, district manager, were 
in a huddle with branch manager Manny 
3rown regarding the Bill Heineman Drive. 
. . . Jack Schlaifer was in town calling on 
circuit heads to talk about “Cairo Road.” 
... A daughter was born to Mrs. Margaret 
Macsav Svegel, Republic booker for 10 
years 


COLUMBUS 


Members of the Board of Directors of the 
Independent Theatre Owners of Ohio, meet 
ing here, pledged support to producers and 
distributors who are defendants in the gov- 
ernment’s 16 mm suit. The board pointed 
out that Ohio is particularly concerned be 
cause there are 13 TV stations in the state, 
more than in any other in the Union. 

The Columbus Dispatch printed a_three- 
column sketch of Harry Schreiber on its 
Sunday business page in its weekly “Men in 
Business” series. He is city manager of 
RKO theatres Ohio State University 
is one of 69 colleges and universities where 
the Screen Producers’ Guild will seek new 
creative talent, it was announced by Sol 
C. Siegel, Guild president Hollywood 
At The Fair at Ohio State Fairgrounds was 
the Midwest 


openes 





osses. 


sons 


visitors, . 





given newsreel coverage for 


area 


DENVER 


Fox Intermountain Theatres will drop 
operation of the Isis, early next year. Owned 
by the William Fox-Isis Co., Intermountain 
had been operating it for them. $20,000 
damage to the Palace, caused from fire start- 
ing next closing the theatre for 
several weeks Mr. and Mrs, Frank 
Culp, retired Tabor manager, here tor a 
visit from their Miami, Fla., home Mrs. 
Claude Graves, wife of partner in Flatirons, 
3oulder, Colo., is in Rose Memorial hospi- 
tal, Denver, for operation. . Loew’s Ince. 
is doing a redecorating job in the exchange. 


door, is 
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... Frank Monaco, Universal head shipper, 
promoted to assistant booker. Murray 
Gurson, Universal, Los Angeles salesman, 
here on vacation Paul Rothman has sold 
his interest in rheatres. Paul Thomp 
son, MGM cashier, has moved to Lee Thea- 


tres as office manager. 


DES MOINES 


Don Barnes has been named manager of 
the Arrow and Corral theatres in Cherokee 
by the Pioneer Theatre Corp. He succeeds 
Del Farrell who is now managing the Cam 
pus and Corral theatres at Spirit Lake. As 
sisting Barnes at the Cherokee Pioneer 
Corp. is Bob Freer Herman J. Feld 
man, manager of the Legion theatre at Sioux 
Center for the last five years, has resigned 
and will move to Pipestone, Minn John 
Underwood, 35, of Ottumwa knocked 
unconscious by a bolt of lightning at the 
Ottumwa drive-in theatre. He was rolling 
up some wires on the theatre grounds when 
the lightning struck. Mildred Davis has 
returned to her desk at Universal following 
a major operation Stan Dudelson, UA 
branch manager, was in Omaha for a drive 
meeting which was attended, also, by Jim 
Velde and Max Youngstein, 


Lee 





was 


The RKO 


offices are undergoing a new paint job 


DETROIT 


Johnnie Ray has been slated to appear for 
a week at the Fox, beginning September 19, 
. Oscar 
Gorelich is continuing to keep his Carmen 
theatre open at least four days a week while 
the lobby and foyer is being altered. 
Frank Jones, RKO salesman is back 
his vacation Lou Mitchell of the Kil 
bride Theatres circuit is back from a north 
ern Michigan and Canada vacation The 
Oakman Theatre Corp. has been formed by 
Lew Wisper and Frank A. Wetsman of the 
W & W Theaters. . . . Jack Hebert has been 
appointed booker at Universal, replacing 
Jert Freedman who left for Washington 
Lou Goldberg of Detroit has sold his 
Starlight drive-in in Holland, Mich., to Jack 
Loeks of Grand Rapids, Mich ed 
Krass, manager of the Dix theatre owned 
by his father, Jack Krass, of Krass circuit, 
became the father of a third son 


HARTFORD 


“What Price Glory,” “Just for You” and 
“Big Jim McLain” did nicely in key Con 
necticut city first-run openings. Hugh J 
Campbell of the Central Theatre, West 
Hartford, and Mrs. Campbell are back fron 
a vacation trip through upstate New York 

The Hartford Theatre Circuit 
sumed first-run, foreign-film policy at the 
750-seat Art theatre, Hartford, after a sun 
mer-long closing. The theatre reopened with 
“Encore.” Joe Dolgin is managing director 


according to Dave Idzal, manager. 


tron 





1 
has fre 


Jarney Tarantal, partner in the Burn 
side theatre, East Hartford, has resumed his 
duties, atter an illness during the past four 
months Lee Feigin has 
issistant manager of Poh Palace, 
Hartford. Aradia Tevanian, Portland, 
Me., has announced plans for construction of 
. drive-in theatre in Westbrook, Me 

Ken Holden, manager of the Camden the 
tre, Camden, Me., and Mrs. Holden are 
parents of a baby boy... . Francis Spain has 
been named manager of the Capitol theatre, 
Hillsboro, N. H Lou Cohen, manager 


resigned as 
Loew's 


of Lo lartford, and 
Freeman, manager ot 


P| 
held, 


(,eorge I 
Loew's Poli, Spring 
Mass., ha returned trom vacation at 

Hamptor seach, J Variety Clu 

ot ¢ nec t é k ind the New Haver 

Ever rister Spo! da 10-bout all 


INDIANAPOLIS 
The Allied Theatre 


storm 





exhibit 

Monday (Labor 
70,000 state fair vis 

illiam A. Carroll, ATOI 


badly smashed 


Owners tent 


were too 
breakfast for press and 
irott Hotel September 8 will 
1 Movietime U.S.A 

len and Bill Shirley, 

ind Movietime 

program at the 

baseball 

ny Romano were to 

it the Twin Drive-In 

\l Borkenstein, Fort 

ill hold his annual picnic 

it Lake Wawasee 

). McCleaster, 20th-Fox 
Ambrose, WB 


business 


garni 


Sep 


a oF. 


were nere on 


KANSAS CITY 


The Midland is having 
The Merry Widow 


with the fine 





first week on 
Exhibitors report 
line of pictures 
often holding feature a full seven 


liv those that 


a big 
mess 
ua have held-over at 
in Kansas City Louis Sutter 
in Kansas City, was in 

R. W. McInvaine, 

RKO theatre Omaha 

he econd week a re 

Lawrence 
Missour! 
rate” on street 


ibly 


ibsence of 
the RKO 
family 
preci 


is helped ap 


to promote 
on theatre 


LOUISVILLE 


Paramount had a trade and pre 
Just For You” at the first run Rialt 


in downtowt 





howing 
Louisville sob 
ibethtown Amuse 
| theatre 


if hi 
ed s 
weet 


president of Eliz 


dd State 


Ir has 1 
| wn, Kentucky i de-luxe 
confection bar. In addition to han 

for the theatre, the 
outlet for a na 


grade ¢ 


erves 


wn brand of high 


t an 
indie 

Town 
ster, Kentucky, is re 
Harrod the 
Kentucky The Ker 
\ssociation of Theatre Owners ha 
I pleted | week 

rs throughout the state of 
held 
inother try at the 
tax, also full 
d COMPO in help 


\tterbury, manager of the 
itreé \ 


Vinche 
Jack ( 


1} 
rodsburg 
( ure 


routhers at the 


tour ola contacting 
Kentucky 
strict meeting \ definite 


were 
now set up tor 
tate 


guarantee 


idmissions 


} 
Tal if 10ns 


tax 


MEMPHIS 


J ick 
ind Capitol the 


the past 


Hogan, assi ime | r ot ind 
Ne w port, Ark., for 


five vears, has been named assistant 
Malco theatre in Memphis ; 
Funstill, the booker 


manager ot 
Mrs. Clayton wife of 














NEW ORLEANS 





to de 

which 
partnet 
ore with 


succeeded 


1 the 
Cen 
Den 
. who 
ug 


permit 


is 


per nt am nent 
oducer William Pine 
opening of his 
inder 
(mer 
for the 
install his 
inager ot 
Ilham H 
from 

, 

| 


} 


yu 
Manor 


Im neat 


istr} 
aistt 


ritory 
mi ind asso 
of the Wynne 
ind Buving taking care 
operation Peter K 
| CLIonaltl 
Ne W 


Pappa 
up tor 
it the 
Keli Gin salesman, 
has recovered n illne | id het 
Ted 


local 


hospitalized 
Schlanger, 
COMPO « t t 

tax rh t that enthusiasm and 
is high with 


funds to carry on 


ition 

ite Wilkes 

in the pledges over local exhibitors 
Mike 


for Dave 


tro. 
ind Scranton areas 
Levinson concluded arrangements 
Harris’ independent film exchange 
to handle the area distribution for “Birth 
of the Laff and “Birth of the Song 
Stars” Tomko took over the 
Windgap, Pa., with 

moving to 

West Reading, 
policy of English 


week 


Stars’ 
Creore’ 
operation of tl 
Bill Whyte, 
Florida. Tomko’s 
Pa., has 


irt pictures for two nights each 


PITTSBURGH 


lice, 


le Gap, 
formet 
Penn in 


idopted 1 new 





Columbia 
‘ictures for many years |] . has joined the 
Monograt he Ritz theatre 

Edna 
away 
Shiff 


Cseorg' 


employees ¢ mourning the death ot 

Avan, the ) 1 T passed 

Irving 

H iven, has been 

United Artists 

Frankel who re- 

res Walsh, manager 

i the Fultor couple of days 
age 


ile di ring " j t 


\\ 


he showing 
ilcott-M iano figt pictures, to 

1 i lengthy 
it Newport, R. | Joe Gellman, 
f suburban Duquesne’s Plaza thea- 
busi- 


family back home fron 


o take on othet 
Ken Hoel, who served as 
Harris theatres fot 

he Norman Burk 

will be in 

sert Stearn, 

Film Buying 


ulvertising agence . He 
charge ot public relatior 
president of the 


Co-ope 
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Service, lh ite, the former Dorothy 


Rogers spending the 
South nerica . . Carl 
of the Ritz Theatre, 
birthday candle “The 
Pra 


‘ir honeymoon in 
Ferraza, manage 
recently lit another 
: Merry Widow” 
did two great weeks in Loew’s Penn. Other 
holdovers here were “Affair in Trinidad” 
in the J. P. Harris and “Sudden Fear” 
which had excellent grosses in the Stanley 
and was moved over to the Warner. : 


PROVIDENCE 


In answer to Mayor Reynold’s request for 
t study of censorship conditions in this city, 
Solicitor William E. McCabe stated “that 
movie censorship as it has been practiced in 
Providence can no longer be legally upheld.” 
three half page report, Mr 
McCabe indicated that new legislation should 
be passed to clear up the situation. He pre 
sented Mayor Reynolds with a proposed 
dratt . . The local “Jimmy” Fund cam 
paign which during the past three years has 
turned over more than $100,000 to the Chil 
dren’s Cancer Research Foundation in Bos 
ton, was recently launched at a dinner 
ing with Gael Sullivan of Theatre Owners 
of America the principal speaker 
Dennis J. Roberts was present at the 
gathering included theatre 
owners and operators trom all over the state. 
Edward M. Fay, dean of R, | 
Mevet theatre 


elected co-chairmen 





In a ind-one 


meet 


Gov 
ernot 
which some 60 
showmen and 
Stanzler, owner, were. re 
“Quo Vadis” re 
irea “at popular 
Pike 


new 


and Avon 
urer, “Route 44 
Drive-In,” located on Putnam Pike recently 
pened Bradford H New Eng 
land’s leading film critic and reviewer, on 
the staff of the Providence | 
returning a jaunt through New Hamp 
still flourish 
reception is nil 


turned to this prices,” 
playing both the drive-in 


Cinema \ 


open 
Swan, 


Journal-Bulletin 
tron 
shire, reports that theatres are 
this area where T\ 
a feature story in the 
pointed out that especially in the north 
"25 to 40 miles 
and all houses 
capacity business. In the very 
small villages, the lone theatres are prac- 
tically jammed at all performances : 
While no definite date has been released it 
is reported the Metropolitan theatre, down 
town house, will re-open shortly after Labor 
Day . “High Noon” held for a 
week at The Strand. ... The end of the 35 
day heat wave and drought saw local thea 
tres upping grosses considerably 


SAN _ FRANCISCO 


\llied Artists na 
sales convention in Chicago Septem 

ber 24-26 will be Mel Hulling, West Coast 
district manager: Jan es Mvye rs, branch man- 
ager; Clint Mecham, booking manager ; and 
Howard Butler and Alan Heid 
Thomas Kearney, president, S. F. Local 
162, projectionists and John Forde, business 
scheduled to return from the 
California State Federation convention at 
Santa Barbara, September 3 and 
negotiations with some of the city’s theatres 
Jack Marpolé, National Screen man 

25th wedding anniver 
Visitors to the row 
North Coast Thea 


Sunday Journal 


) 


ern points, people will drive 2 


to see their favorite film stars, 


are doing 


second 





Attending Monogram 


tional 


salesmen 


manayver, were 


resume 


celebrated his 
August 17, 
were Norman Newman, 
tres film buyer from Angeles 
Miller, United Artists Theatres film 
from Los Angeles; Glen Coffey, manager, 
Ritz, Hayward 


iger, 


Sary 


Leo 


buve T 


Los 
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ST. LOUIS 


Fanchon and Marco 
Jackpot question 

whole town’s talking 
Phillips and Herman 
Realart Pictures of St. Louis, Inc., have 
made arrangement with the Harry 
Meyer Kahan Film Delivery Service to han 
dle distribution of Lippert Pictures under 
new setup here. Realart also has terri 
torial right for Broder Productions, Fav 
orite Films, Mutual Productions and Lun 
and Abner films Lester Bona, Warnet 
Bros, manager back at work after vacation 
COMPO collections 
been up to par with a two week extensior 


Georg 


owners 


] 
and 


in this area have 


granted exhibitors to get collections in 
Homer Hisey, Warner Bros 
Missouri on vacation St 
tion to tornado-torn state fair at 
Mo. included many from the local film busi 
ness. Included were James Arthur, Mike 
Riordan and Mike King of St. Louis Amus« 
ment Co., Tom Canavan of Altec service 
and Myra Stroud secretary of 
MPTO of Eastern Louis anc 
Southern Illinois 


TORONTO 


Jack O'Neil of the 
Tax Branch was added to the 
ing Babe Coval, Doug Rosen and San 

Arthur Bahen, 
Odeon Champlain, Montreal, 
don Dann as supervisor of the Quebee Divi 

Theatres (Canada) Ltd 

formerly n wager of the 


ta] 
LAKE 


salesman for 


Louis delega 


managing 


Missouri, St. 


\musement 
sick list, jou 
bine 


Ontario 


formerly manager Of The 


succeeds Gor 


sion of Odeon 
Paul Legris, 
cier, Montreal, over 
while J. J. Martin rmerly assistant 
we! ot the Rex, St takes over tl 
Mercier responsibility. . Famous Pl 
foursome, L: Bearg Eves 1 
Georgas brothers, 
new N \ 
first annual golf 
l Picture 


Met 


trom Bahen 


Jerome, 


George an Jin 
Tavlor challenge trop! \ 
tournament of the 
dian Other winner 
included Fred Cross, Martin Bloot 
Wanie Tyers, Al Bollington, B, Balmet 
Murray Stewart, Gurston Allen and Gor 
don Lightstone, Jr. C. L. Sweeney, head 
ot the purchasing department of Theatre 
Confections Ltd manager of J 
District A has and Andrew G 
Rouse, assistant to the general manager, ha 
issumed duties as purchasing agent. Ken 
neth Wells has been appointed to look after 
both District A and B of Toronto 
Tommy Knight 
Fisher, general 
Rank Films, 


WASHINGTON 


Jack Foxe, Loew's ¢ apitol Cheatre 
licist, substituted for Mike Hunnicutt 
WO! show... . J St 
at the Pentagon for 
make an indoetrination film for 
Ann Grifthn 
tieth Century-Fox ) ) 
Minneapolis exchange, was a recent Wash 


Pioneers 
prizes 


and 


resigned, 


Fr il k 
manager of the J. Arthur 
as publicity representative 


was appointed by 





morning ; 
1 week, helping 
WAFS 
lo« il wer 


Was 
formerly with the 


othece ind now 


ington visitor, seeing all her friend 
Film 1 
Septembe r 17 at Loew’s Palace theatre 
\ new $1,750,000 building to house WTOP 
will be constructed at 
N.W. ... El 
resigned due to illn 
chairman of the \ 
program, met 

2 ad pt 


et 101 


Row “Tvanhoe” has beet 


radio and television 
410th & Brandywine St 
McKinley, Warner’s, 

Alvin Q. Ehrlich 
ety Club dinner dance 
his committee to pl in the 195 


Sedalia, 


Jean 


oronto 


Suit. Taxes. 
Arbitration. 
TOA Topics 


| 
thie ! i ) 


ited 
draft of a proposed 


approve d by 


it the 
still to 


lable 


Club Nets $60,000 
( Extended ilities for Variety 
ithe Toronto Vari 

total 


PONT 
IRONTO 


ked up a 
baseball gi: 


ittended to yield 


innual 


7 (WK) Another $3,000 came 


$30,000 was netted 


Lippert Sells Exchange 
Lippert Excha 


Hartford's State Reopens 
Connecticut only ni 


in Hartford, 


th) 
itu 





People in ¥ ews 


) ‘ ew ! h NICK TRONOLONE, who resigned recently 


t le pe ifter rol ith boratories, has opened his 
and will act as 

sentative for DeLuxe 
ind consultant to producers 


theatrical, non 


dent of Colum 
{ orporation, 


Legion of 


he New 
Center, 
lirector 


sident, 


I ot the Roger 

Haven, has been 

try M. Kalmine 

for 1952 in the 

New England 
Mor 
vice 
ny and 


» Mayor 


nage! ertising and = publicity departments 


effective Sep heatres, has been appointed chief 
ucceeded by Orro t the new public relations department of 


from the Indian orman Burk, Inc., Pittsburgh 


Chicago "'Miracle"' Fight 
Goes to Mayor Kennelly compared with £711,181 _in the previous 


: ‘ent divi 
I r Martin Kennell Chicas thi ; : 


tl \mericat 
the city’s 
Miracle es 
mmussioner 
ind now 


ial de 


roduction 

‘ilm Corp. 

col pared with 

This con 

will be continued 

dividends on the 

: 1 of directors of 
Civi 
should 
m the 


mor. Chicago Film Cases Again 
to Before Federal Court 
With mmer hi 


t itus co 


Rank Companies Show Gg who whe 
Profit Gains for Yea i Varner. : aia 


render 


de cree 1S 

RKO divorce 

2 Judge Igoe will hear a 

venue to Milwaukee 

sin decided pa wrdinat ividend I » detendar n the Viking theatre 
1 the same ) 


the prev 


COMPO Tax 
Project to 
Seek Data 


With the “ve successful” dues drive of 
the Council of Motion Pictures Organiza- 
tions completed, the all-industry organiza- 
tion this week prepared to organize a three- 
month research project covering the entire 
tax situation. 


[he research, part of the intensive cam- 
paign against the 20 per cent Federal tax, 
with Col. H. A. Cole and Pat McGee as 
chairmen, is aimed at equipping the industry 
with data to convince Congress repeal 1s 
imperative The dues drive, from which 
funds will be taken from the top to finance 
the anti-tax campaign, was completed 


\ugust 18, but the past two weeks have 


een used for “mopping up” operations. Ac- 
cording to a COMPO spokesman, exhibi- 
tors—who were assessed on the basis of 
their theatres’ seating and car capacity— 
have cooperated very well, with the distribu- 
rs matching the exhibitors’ contributions. 
ill to be decided by the COMPO officials 


vas whether the organization itself, or some 


ST ] 


group from a university, for example, should 
conduct the tax research. In any case, this 
ind other COMPO matters will be discussed 
it a meeting in the near future in New York. 

Meanwhile, the phase of the campaign 

pal; 
calling for contact and getting commitments 
from legislators and candidates, has also 
been described as going over well 

Three out of four Ohio Congressmen and 
candidates for the House have returned 
favorable replies. Of the first 14 to answer, 
11 said they would support repeal. Three 
were non-committal. 

Those who favor repeal are Paul F Schenck, 
Republican incumbent, Dayton; Allen Russell, 
Republican candidate, Youngstown; Dan Batt, 
Democratic candidate, Defiance; Robert J. Kil- 
patrick, Democratic candidate, Warren; John 
H. Ferguson, Republican, Cleveland; William 
E. Hess, Republican incumbent, Cincinnati; 
Robert Secrest, Democratic incumbent, Seneca- 
ville; Leo Blackburn, Republican, Portsmouth ; 
Clarence L. Wetzel, Republican, Lisbon; Gil- 
more Flues, Republican, Toledo, and Mrs 
Frances P. Bolton, Republican incumbent, 
Cleveland 

The three non-committal replies were from 
Thomas B. Talbot, Democratic candidate, Day- 
ton; James J. Mayer, Democratic candidate, 
Mansfield, and Jackson E. Betts, Republican 
candidate, Findlay 


Lamar Trott, 53, Dies; 
Film Writer-Producer 

Lamar Trotti, 53, producer-writer, died 
August 28 at Oceanside, Calif., after suffer- 
ing a heart attack. Mr. Trotti, a native of 
Atlanta and a former newspaper man there, 
entered the motion picture industry in 1933 
and in 1944 won an “Oscar” for the best 
original screenplay, ‘““Wilson.” His recent 
films include “My Blue Heaven,” “Cheaper 
By the Dozen,” “American Guerilla in the 
Philippines,” “I’d Climb the Highest Moun- 
tain” and “Will You Love Me in 
December ?” 
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Seek Large 
TV Theatre 
Net for Bout 


Formation of the largest theatre television 
network ever put together is sought for 
the Joe Walcott—Rocky Marciano 
heavyweight title bout which takes place at 
Philadelphia’s Municipal Stadium Septem- 
ber 23. 

Theatre television rights to the fight have 
Theatre Network Tele- 
exclusive distribution to motion 
picture houses but the contract between 
[INT and the International Club 
contains a provision which might still throw 
the fight to home TV should the number of 
theatres taking the bout fail to reach 
tain level, 

RKO Pictures 


Jer sey 


been acquired by 


vision for 


Boxing 


a Cer- 


week that 
and dis 


announced this 
it has made arrangements to filn 
tribute the official film version of the fight 

Under the the theatre televi- 
sion contract, area in and around Phila- 
delphia, ( Chester and the Boston 
Providence—New England region will be 
“blacked out” for the this 
loss should be made up by the 
ot theatre 
houses numbering about a dozen 

According to TNT, the fight, which is 
expected to bring a $1,000,000 gate, will be 
carried by the largest closed-circuit network 
in history. With the exception of the blacked 
out areas, it should extend to all theatres for 
which the Long Lines Department of the 
American Telephone and Telegraph Co. can 
the connections. For the last big 
fight, between Sugar Ray Robinson 
Joey Maxim, the theatre TV network to- 
taled 38 theatres in 24 cities. The September 


23 network should far exceed these figures 


terms of 
the 
‘amden, 
event. However, 
4 participation 


New York 


television-equipped 


provide 
and 


it is said. 

The guarantee to the 
fighters for the theatre 
largest for any 
formula on the basis of which the 
will be charged has not yet been set 
is believed to be 


3oxing Club and the 
TV rights reportedly 
event to date. The 
theatres 
. but it 
cent to 


is the 


in excess of the 75 
$1.05 per seat rate paid by the theatres for 
the 
Seats for the fight went on sale at the 50th 
Street Guild theatre in New York last week 
at $4.20 each, including tax. The 
mission is charged for all seats. 


Robinson-Maxim bout 


same ad- 


FCC Approves Grants For 
Three New TV Stations 

V ASHINGTON 
television stations and a 
educational TV station 
the Federal Commmnications 
last week. The two commercial 
went to the West Central Broadcasting 
Company of Peoria, Ill. and the South Bend 
Tribune, South Bend, Indiana. The 
commercial grant was to the University of 
Southern California, the Allen Hancock 
Foundation, Los Angeles. 


Two more commercial 
non-commercial 
were approved by 
Commission 


approvals 


non- 
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» - S. '"Add-A-Unit"' Plan 

\. Tanney, SO©.S. ¢ 
Bb ie Corporation, 
the first application in its field « 
\-Unit” recently outlined to 
customers of Bridgi straight 
equipment. The 
producers, rV sta 
to convert “old 
acting rack 
itic film 


president ot nema 
week 
\dd 


prospec 


announced this 
4t the ‘ 
idea 
line 


‘Add-A 


tive imatic 
film 
Unit” 
tions, 


processing 
plan permits many 
small labs, ete 
fashioned, 
tank methods to 
processing at small cost,” 


trom 


cumbersome slow ind 
modern 


he said 


autom 


ALBANY 20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
20th- Fox Screen Room 

H. C. Igel’s Screen Room 
RKO Palace Bidg., Sc. Rm. 
20th-Fox Screen Room 
20th- Fox Screen Room 
Paramount Screen Room 
20th-Fox Screen Room 
Max Biumenthal's Sc. Rm. 
20th-Fox Screen Room 
Florida State Screen Room 


CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 


MILWAUKEE 
MINNEAPOLIS 


NEW ORLEANS 
NEW YORK 


20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Rceom 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
M-G-M Screen Room 

B. F. Shearer Screen Rm. 
S'Renco Art Theatre 
20th-Fox Screen Room 
20th-Fox Screen Room 
Jewel Box Preview Thea. 
RKO Screen Room 


OKLAHOMA CITY 
PHILADELPHIA 
PITTSBURGH 

ST. LOUIS 

SALT LAKE CITY 
SAN FRANCISCO 
SEATTLE 
WASHINGTON 


M-G-M presents “APACHE WAR SMOKE 





“APACHE WAR SMOKE” 


© Gilbert Roland « Glenda Farrell « Robert Horton « Barbara Ruick « Gene Lockhart 
Screen Play by Jerry Davis ¢ Based on a Story by Ernest Haycox « Directed by Harold Kress * Produced by Hayes Goetz 


AT&T Reply 


On TV Query 


Is Scored 


said they had not decided what theu 
ve would be, but that they would 


t the 


write again to t 


munications ¢ 
ittitude is that wl 


intormation 


intormatior 


isfaction with the 


the 


industry dissa 


nse is that filma industr 


ire built around a 10 
width and that it had 
estimates based on su 
Iipany’s reply g 
t+-me channel, but said 


10-me 


one con 


figures tor a chan 


letter pointed out that pri 


rvice outlined by the industry 


factors and als 
the 


which 


variety ot 
features ot propose 
not at 

rom iny 

AT & J 


tim 


source 


letter wa H 


giving cost ¢ ites tor various 


television networks. In 
was based on a 4 


the 


hypothetica theatre 
spoke said it 
d width and 


smen 


had no relation to 


1052 Broadway 

197 Walton St., N. W. 
46 Church Street 

290 Franklin Street 
308 S. Church Street 
1301 S. Wabash Ave. 

16 East Sixth Street 
2219 Payne Ave. 

1803 Wood Street 

2100 Stout Street 

1300 High Street 

2311 Cass Avenue 

326 No. Illinois St. 

128 East Forsyth Street 
1720 Wyandotte St. 
1851 S. Westmoreland 
151 Vance Avenue 

212 W. Wisconsin Ave. 
1015 Currie Avenue 

40 Whiting Street 

200 S. Liberty St. 

630 Ninth Avenue 

10 North Lee Street 
1502 Davenport St. 
1233 Summer Street 
1623 Bivd. of Allies 
1947 N. W. Kearney St. 
3143 Olive Street 

216 E. First St., So. 
245 Hyde Street 

2318 Second Ave. 

932 New Jersey Ave.,N.W. 
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CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1.50. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





DRIVE-IN EQUIPMENT 


ARC LAMP RI 


aM W 


ORY OF THE ORI 
ruig | Adver 
! 


VENTILATING EQUIPMENT 


PrHESE PRICES 


CIN} SUI 


BUSINESS BOOSTERS 


IL GIVEAWAYS. BOOK COV 
A talog ue r juest. HECHT, 


HELP WANTED 


ARGE MID-WESTERN CIRCUIT HAS POSI 

tising and exploitation. Write in detail to 

MOTION TURE HERALD 

;ERS. POSITIONS AVAIL 
Must have con 
w. Please state 
ry 670 


Box 


MANA( 
O 


NENT POSITIONS 
HAL LYON, Frank 


ENDENT SITI 
ON PICTURE 


USED EQUIPMENT 


STUDIO EQUIPMENT 


READY MADE $1,800. YOL 
ry mmercial 


THEATRES 


FOR SALI CHAIN OF MOTION PICTURE 
theatres yitheastern Virgin non-competitive towns 
populatior Now doir 1 


Present real estat ilues on five theatres over 


” up to 10,000 g excellent bus 


$500,004 


BOX 


Rig 1 nvestiz t T il v 1 meat sines 
8, MOTION PICTURE HERALD 
WANTED LEASE OR BUY SMALL THEATRE 
or drive-in New England or New wk. BOX 2675, 
MOTION PICTURE HERALD 

WILL SELL 4 CAR DRIVE-IN THEATRE LO 
t n South. Excellent business. Best equipment 
0. One 
Writ BOX 


year PICTURE 
HERALD 


Remainder 
MOTION 


NEW EQUIPMENT 


RECTIFIER BULBS FIRST QUALITY $4.7 
uted es, $74.50 pair; re rms, 0. STAR 
CINEMA SUPPLY, 441 West th St., New York 19 


YOU CAN’T BEAT THIS VALUE! TEMPERED 
Masonite marquee letter 4 . 2 le; 10’—c: 
Jany « r. Fits Wagne 
Ad'er, B es s. S. O. S. CINEMA SUPPLY 
CORP 4W nd St., New Yor ) 
> oO 3S SAVI ON SUPPLIES RECTIFIER 
p. $4 te ti OW $24.9 mm 
aw $995. nist Ss. Oo. S. CINEMA 
SUPPLY CORP +W r St., New York 19. 


SEATING 


YOU GET THE CHAIR BUY OF A LIFETIME 
W mmit murder ot ; rom § Ser 


§ : Aes CINEMA SUPPLY 
CORP mm W nd St New Y h ? 


SERVICES 


W INDOW ~ CARDS PROGRAMS HERALDS 
photo-offset printing. CATO SHOW PRINTING CO., 
Cato, N. Y 





RKO Has Net Loss for 
1952 Second Quarter 


i RKO Picture 


Joe Louis Plans Foreign 
Tour With Film Biography 


Opens Covington Drive-in 
Raco Enterpr pet elt 
Drive-in t 


th 


13 New England Houses 


Book ''Finian's Rainbow" 
New England Theatres 
ment by presenting the legitimate mu 


gt 
13 of 


next month will 


inian’s Rainbow,” at 
If the engagenients are 


other stage shows presumably will 


successtul 
later The theatres which will 
present oduction are: Olympia, New 
Bed rd. September 8: Brockton, Brockton, 
: ital Wi Sept 10 

Sept 11 Haines, Water 

12: Opera House, Bangor, 

Haverhill, Sept. 15; 

Sept. 16; Paramount, 

I Id, tt. 17; Allyn, Hartford, 
19; Empress, 
tt. 20: Paramount, 


be booked 


rceester, 


Sept 
18: Paramount, Rutland, Sept 
South Norwalk, Conn, S¢ 
New Haver 

ner mM } 


erto 1 ich ims 
perform mm eae 


i 
Sept. 22. The same troupe will 
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An International Association 


ee 


of Motion Picture Showmen — Waiter 


Open Invitation to Become a Better Showman 


MOTION PICTURI 
AMPA to good 


gurates 


SSOCITATED 
\DVERTISERS 
| : nd triend 
or a course of 12 weeks 
Harry K. MceWilhia 

announces that the 
held on Wednesd 
io rooms 


1ome 


Vi us otmice 
that William W 
RKO 


offer 


screening 
Howard, vice-president of 


Theatres, leads the parade with an 


to underwrite the cost for any manager 


" who wishes to 


i) his company improve his 


showmanship 
bette: 


invitation to become a 


the 
publicity 


table of 


It’s an per 


wman—arnd program of instruction 


idvertising, and exploitation 


reads like the contents in a 
existent textbook in the Following 


introductory inspirational talks by industry 


non- 
art 


leaders on departmental purposes and tune 
and the 
creation 


general advertising job 
the 


campaigns, 


tions, the 
of the theatre publicist, and 


planning of various mechanical 


production, and special publicity involving 


the theatre, will be covered. 


Cher 
tion of staff men in the field, tieups and ma 


terials to 


exploitation, the duties and opera 


help the exhibitor, and public re 
with a general summary of the man 


1 
igers and 
nterest to any 
1 


ho seeks 


lations 
publicist’s job, all of substantial 
of the Round Tabie 
status or to pro 
AMPA is to 
attempt to 


nember 
to improve his 


nto hi brackets 


Its ploneet 
| of training school into 
It ] mg been lacking in film in 


dustry; there has been a continued demand 


instruction on a school basis; now 


or such 
| trol 


ndustry sources 


who wish to “join up” are advise 


uted capacity of such i class is a 
concern, and only early birds can 
benefit In joining, send your 

or $15 to Edgar Goth, AMPA secre 


ind treasurer of the school, together 
telephone number 


By the time this is 


with your name, address, 
ind business connection 
vacancies 

of our and editorial 


in business publications outside of 


int there won't be many 


industry, 





“BACK TO SCHOOL” 


No town too small, no city too large, to 
celebrate "Back to School’ shows with the 
sponsorship of local merchants. It is a 
natural, logical event to tie in theatre, 
school and business community, and no 
aggressive manager needs to be reminded. 

There is great concern among theatre 
managers over the problem of getting the 
kiddies back, and it is much discussed at 
showmanship meetings. Of course, it is 
easier to keep them coming than it is to win 
them back, once they've drifted away. But 
"Back to School’ shows will help at this 
particular time of the year. 

Merchants generally underwrite ‘Back 
to School" gifts—such as pencils, and sim- 
ilar school equipment—to be given to the 
children at special matinees. Sometimes, 
these matinees are arranged on a “rental” 
basis wherein the sponsors pay for every- 
thing and the youngsters are invited to the 
show "for free." It's just as you happen 
to feel about it, and can arrange the tieup. 

It's a matter of great importance, public- 
relations-wise, for here is your opportunity 
to cement relations with school authorities, 
to launch safety drives against street traffic 
accidents, to cooperate with police and 
civic officials, and to elaborate on the place 
which the theatre holds in the average 
community. 

If you miss this seasonal privilege of 
participating in school and civic activity, 
you'll find it more difficult in the future, for 
such things are progressive and accumula- 
tive. 





l, AMPA on its 
foresight and energy in providing a training 
} 


sc hnot | 


our field, have complimented 
where none has previously existed 


We can do no 
pliments, 


than echo these con 


more 
and say that if you don't sign up 


you won't find a seat lime and tide wait 


for no man, and this is a long-awaited op 


i ling where 


teacher 


portunity in experience ha 


been the only 


MANAGERS’ ROUND TABLE SECTION, SEPTEMBER 6, 1952 


q 


under door 
‘aris Edition ot the 
Tribune, with a sticker 


than the 


Ver 
idvertising 
headlines 


} 
ostiINg 


g “Gene 
been his 


1) 


ilwavs 
novee 
enter the 
You'll 
AMPA 


ome vali ts to 
ircult 
it the 


' iall 
specially 


Walter Broo! 





LookWho‘sHlere! 





MOTION PICTURE HERALD, SEPTEMBER 6, 1952 





Odeon’s New 





Sera | veo Champs In 
mma ter cat, et tation or orate! om" Daeis Drive 


i oimt promo 
ind Spokane 
seng, ownel 


hborhood houses in theatre, Karlstad, 


n double-feature policy. “On h irted from seratch” 
in HH l g n 1947, 
jumped one leap 
\esop’s Fables 
v 
Wilkinson, IJr., president of Widow” is 0 le \ I oe} State 
onnecticut and owner of the theatre, Syracuse, as an entry for the Quig 
Wallingtord, plugging ley Awards Advance bulletins look great 
own newspaper ads . 
v i Baker, manager of RKO Keit 
idvertising lag f theatre, Washingt had “Franeis’ 
Meriden, onn., pt In person, acti montes 
theatre hit innt his “Miss W 
spaper dl lay ind | } 
ot pictures 


but square 


matinees 


MeWilliams offers a personal cita 
rge Schwartz, man: of the 
Atlantic City, for an unusual 
in Trinidad.” which gets his 


endorsement 


v 
\l. Holden sends t note advi 
ular Bill Mortor 
heatre in Montgomery, 
irgument im tavor ot 
irch of Dimes, when 


t 


Round 1 


a 


af" I Recor 1 i I ” g ithe ra “a t ‘a . myst: 
ie arte corse, pt PUT R tg 


s been preparing 101 , ~ #4 4 VERRALL 
ys ‘ 


An over-size pair of blue jeans played an important part in the promotion Joe Sommers, 
manager of Walter Reade's theatre in Kingston, N. Y., set up for "The Will Rogers Story" — 
and it's a stunt that con be done anywhere. The cooperative merchants offered prizes for 
those who could guess the number of stitches in this pair, size 72; and for your information, 
it's just 14,333 by manufacturer's count. A neat puzzle, with a nice twist to provide a focal 
‘ieup in practica'ly any situation. 
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National Pre-=Selling Evansville’s 
M r September features MG Tao Gureat Show 





e 
Roy Rogers appears in a string of full- 
page, full-color ads across the country, no- 
tably in the 4,000,000-circulation Sunday 
Vews in New York, to offer kids who read 
the comics a chance to “win your own palo- 
min pony” with the sponsorship of General 
Foods Corp. There’s no mention of Roy 
Rogers Riders Clubs, or the movies, in this 
advertising. It’s a costly outlay, but the 
Look magazine and Parade plan to us theatres are not even catching a ride. Roy 
major picture layouts based on material is coming to Mad’son Square Garden with 
which their correspondents obtained on a his own in-person rodeo show, Sept a1 
12,000-mile junket to attend the world pre- through Oct. 19, and tickets are already on 
miere of “The World in His Arms” at the sale, priced at $1.75 to $6.00, with children 
Fourth Avenue Theatre, Anchorage, Alaska half-price at Wednesday and Friday mat'nees 
i month ago. In addition to these publicity + 


pasofls, Collier's and Family Circle are pian 
ning feature and Seventeen, Cosmopolitan, 
Woman's Home Companion, American maga 
zine, Quick and Redbook are among those 
who have named the picture as their choice 
of the month’s film product. The fan maga- 
zines are generally devoting large blocks of 
editorial and picture space to Ann Blyth 
ind Gregory Peck, including covers in 
\ugu and September issues 
o 


Promotes His Own Editorial 


0 3-2730-4 








Charles FINLAY: 
THE STRAUS 


JEWELERS 


a0 
AERGEN AVE 

















NEE iy 


a % Seth, 
WIN 


ALUABLE PRIZES 
VALUADLE PR 
FREE PASSES 


Jim Clark is credited with this good piece of circus exploitation for "The Greatest Show 
on Earth” at the Stanley theatre, Jersey City. Cooperating merchants put up prizes for 
those who could hit the clown, at twenty paces, throwing balls in side-show fashion. It's 
typical, factual, promotional fun, as a lobby diversion, with accent on selling approach, and 
without cost to the theatre. 
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Campus Has Soelfi ng A pproa ch 


“Old Maids 
e Y DON'T BOTHER TO KNOCK—20th Cen- 
Dar” Staal isi yoy von your 





af 


|. P. Harrison, manager of the Campu 
] () 


FEARLESS FAGAN — Metro-Goldwyn- 
Mayer. A } j 


DREAMBOAT—20th Century-Fox. 


cture 


We Urge Others to Use Mats : magine th reaper Aca ee ae ee a 
But We Can't Use ‘Em 3 ph onehe no reihtaupanille sig! ca an OE nee 


Robert G. S 


Ina 


SUDDEN FEAR—RKO Radio Pictures. 


new dramat 


| / WHENEVER SUT Sy 
Au ~~@6~—C 
YOU CAN RELIABLE 
GET THEM 
Specially 
Jimmy Byers, assistant manager of Warner's equirements + ind + ; { 
theatre, Washington, D. C., pins a “Where's Lt anes aed ae anf ‘ ' "G00D" 
Charley?" button on an attractive patron. es et va ‘ ‘ ' AND 
The buttons were displayed on a lobby board a ee ee Ro 1927 5. WABASH AY x FAST /s 
for two weeks in advance of playdates. mash ad, in ever tuation. When tt CHICAGO 5, LNCS =~ caw foam Gate 
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Another 


roved Service for 


erald Subscribers 


HERALD readers asked for this, we 
checked with more HERALD readers, and 
were glad to comply with the consensus 
of the many suggestions. 

The Heratp’s — service departments 
now are grouped in consecutive order, 
immediately following the news. sec- 
tions, and ALL of the service pages now 
are hole-punched. 

This makes it quick and easy to turn 
to any of the service departments, every 
week. Their position in the book will be 
the same in each issue. In the new hole 
punched group of pages, each W eek, are 
the following in this order: The “Man- 
agers’ Round Table”; “What the Pictur 
Did for Me”, and the “Independent 
Film Buyers Report.” 

That group of hole-punched service 
pages 1s followed by “2 he Product 
Diges?” group of pages—containing the 
HeRALD’S reviews of features and short 
subjects, and “The Release Chart” with 


index to reviews, ratings, etc. 





We are also complying with many re- 
quests in making available now a new 
binder, so that you can preserve the 
complete “Managers? Round Table” de- 


partments tor reference purposes, 


AVAILABLE ONLY TO HERALD SUBSCRIBERS 


This new binder- Exhibitor Service Dept. 
Motion Picture Herald 
1270 Sixth Avenue 
New York 20, N. Y. 


s a worthy companion to the ‘Product 
Digest'’ binder which is in regular use 
by thousands of exhibitors. It wil en- 
able you to preserve the MANAGERS 
ROUND TABLE for orderly reference 
purposes —a simple filing system that 


will pay dividends continuously. A full- 


Please send me the ‘Managers’ Round Table” 
loose-leaf binder, for which | enclose $1.00. 


Name 


size, durable binder for constant use, i+ 
. : Theatre 
» remarkable value for only— 


Ss | post-paid Street Address 


Town 





Minneapolis 
Loop Plan a 
Big § 


iS 


thre 
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Short Product in 
NEW YORK—Week of Sept. 1 


ASTOR: Ice Frolics . ...Warner Bros. 

B Bathers Warner Bros. 

Feature: The Miracle of Our Lady of 
Fatima Warner 


CAPITOL: (Tom & 
Jerry) 
Feature: The Quiet Man 


GLOBE: Fresh Airdale.... 


They All Like Boats 
Feature: Devil Makes Three 
MAYFAIR: Bug Parade 
Skylark in the Rockies 
Feature: High Noon 
PARAMOUNT: Sportlight {Rugged 

Rangers) Paramount 
Lunch With a Punch (Popeye)...Paramount 
Feature: Crimson Pirate Warner Bros. 
RIVOLI: 20th-Fox 
Feature: 20th-Fox 


Bros. 


Fit to Be Tied 


Republic 


....Warner Bros. 
Paramount 
MGM 


Warner Bros. 
Paramount 
United Artists 


Foolish Duckling 
Les Miserables 


First Run Houses 


ROXY: Mysterious Cowboy. 
Feature: What Price 


RADIO CITY MUSIC HALL: Pluto's 
Party . ; Disney-RKO 
Feature MGM 


20th-Fox 
20th-Fox 


Gia 
vlory 


Ivanhoe 


CHICAGO—Week of Sept. 1 


CARNEGIE: Hawaii 
Casanova Cat 
Feature: Island Rescue 


ORIENTAL: 


Republic 
MGM 


Universa 


MGM 
Paramount 
Cornell 
Nemeth 
Columbia 
Paramount 


Gymnastic Rhythm 

Feature Son of Paleface 

SURF: The Story of Tim 

Color Rhapsody . - 

Dog Watch .... eles 

Feature: Encore 

ROOSEVELT: How Science Serves 
FOO x00.0 err .National Screen 

High Steppin’ Trotters Columbia 

Feature: Don't Bother to Knock 20th-Fox 

Feature: Glory Alley MGM 








Keeps a File of National 
Magazine Poster Material 
George Like ivertising manager 


ness d 


That Makes It Unanimous 


ed) Munso1 ul 





APPLICATION FOR 


MEMBERSHIP 


MANAGERS' 


ROUND TABLE 
1270 Sixth Avenue, New York 20, N. Y. 


Absolutely No Dues or Fees 
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Joe Real Makes Use 
Of Lobby Hangers 


()} } ( 


George West Is Now With 
Florida State Theatres 


Form New Producton Unit 





INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


ndent circuits in th 
performances in 


4,708 play date 


ported. The tabulati 


ions published 


which ay 


t 


"” 


THE FILM BUYER'S RATING 


ron Slick From Punkin Crict ( Para.) 
ut Face (WB) 
Affair in Trinidad (Col.) 
African Queen, The ‘UA 42 
Anything Can hope Para.) 
Atom City (formerly Los Alamos} 


st Apache Pass ( Univ.) 
n Their Toes | 20th-Fox) 
# New York (MGM) 

f the River (Univ.) 

ees. The (WB) 

Warrior (Col.) 

Buster ({ Univ.) 

in the Afternoon (WB) 


rnia Conquest (Col.) 
tiva Cc ty (UA) 
ne Williams (MGM) 
{ Para.) 
City (WB) 
By Ni-ht (RKO) 


jline U.S.A. (20th-Fox) 
f a Salesman (Col.} 
C and Rio Grande [(Para.) 
Diplomatic Courier (20th-Fox} 
amboat [20th-Fox) 


Finagers (20th-Fox) 
esh and Fury (Univ.) 
ncis Goes to West Point ( Univ.) 


» White. The (MGM) 
slory Alley (MGM) 
estest Show on Earth, The 


ed {RKO} 
nybody Seen My Gal ( Univ.) 
Noor UA) 

m Empire (Rex 


[ am of Jeanie (Rep.) 
nvitation, The (MGM} 
sland of Desire (UA) 

ry Hunter ( Univ.) 


k and the Beanstalk (WB) 
Jumping Jacks (Para.) 
lust Across the Street (Univ.] 
Just This On MGM) 
Kangaroo (20th-Fox) 
King Kong (RKO) 


*Las Vegas Story (RKO) 
Lion and the Horse (WB) 
*Lone Star (MGM) 


y 


EX AA 
5 
4 


7 
3 


BA 
18 
16 
8 
8 
8 


14 
8 
31 
4 
36 
4 
12 


Love Is Better Than Ever (MGM) 
Lovely to Look At (MGM) 

Lure of the Wilderness {(20th-Fox) 
Lydia Bailey (20th-Fox) 


Ma and Pa Kettle at the Fair (Univ ) 
Macao (RKO) 

Man in the White Suit ( Univ.) 
Mara Maru (WB) 

Marrying Kind The (Col.) 

*Meet Danny Wilson [( Univ.) 

Mutiny (UA) 

My Six Convicts (Col.) 

My Son John (Para.) 


Narrow Margin (RKO) 


No Room for the Groom (Univ.} 


Okinawa (Col.) 
Oklahoma Annie (Rep.) 
Outcasts of Poker Flat (20th-Fox) 


Pat and Mike (MGM) 

Paula (Col.) 

Phone Call from a Stranger (20th-Fox) 
Pride of St. Louis (20th-Fox) 


Quo Vadis (MGM) 


Rancho Notorious (RKO) 

Red Bal! Express { Univ.) 

Red Mountain (Para.) 

Red Skies of Montana (20th-Fox) 
Retreat, Hell! (WB) 

Return of the Texan (20th-Fox) 
River, The (UA) 

Rodeo (Mono.) 

Rose of Cimarron (20th-Fox) 


Sailor Beware (Para.) 

San Francisco Story (WB) 

Scandal Sheet (formerly The Dark Page) (Col.) 
Scaramouche (MGM) 

Scarlet Angel (Univ.) 

Sellout, The (MGM) 

Shadow in the Sky (MGM) 

She's Working Her Way Through College (WB) 
Singin’ in the Rain (MGM) 

Skirts Ahoy [(Para.) 

Sniper, The (Col.) 

Snow White and the Seven Dwarfs (RKO) 
Something to Live for (Para.)} 

Sound Off (Col.) 

Stee! Town (Univ.) 

Story of Robin Hood (RKO) 

Story of Will Rogers (WB) 

Streetcar Named Desire, A (WB) 


Thief of Damascus (Col.) 

This Woman Is Dangerous (WB) 
tThree For Bedroom C (WB) 
Treasure of Lost Canyon (Univ.) 


Viva Zapata! (20th-Fox) 


Wagons West (Mono.) 

Wait Till the Sun Shines Nellie (20th-Fox) 
Walk East on Beacon (Col.) 
Washington Story (MGM) 

We're Not Married (20th-Fox) 
tWhat Price Glory (20th-Fox) 

When in Rome (MGM) 

Wild Heart, The (RKO) 

Wild North, The (MGM} 

Winning Team, The (WB) 

With a Song in My Heart (20th-Fox) 


Young Man With Ideas (MGM) 


MOTION PICTURE HERALD 


| @-HAeraneo—i Growoa— 


wil 


- te 
anrnwoo!l &nen = 


wr 


10 


, SEPTEMBER 6 


~ 


Nanwowowon ! 


—i1 neni awi 


o1roe—i! 


(i wonrrooiwminii 


1952 








Monkey Business 


20th-Fox—Fountain of Youth 
I no type of comedy whicl 
‘Monkey 


ction Leomdsl  CASQUE D'OR 


(,1ng 


Busi 
ite talent 


Feamed wit! 


Discina 


audiences 


d witl 


Because Youre Mine 
MGM-—tanza Joins the Army 


Mario I 


PRODUCT DIGEST SECTION, SEPTEMBER 6 





SHORT SUBJECTS CHART 


reviews, 


index to 


synopses 





COLUMBIA 


ALL-STAR COMEDIES 
Woo Woe Blues (16) 7.14 
Pleasure Treasure 16) 

Took A Powder 
Laws (16 
St-os Out 
16 
and His Honey 
Wacky 16 
Tenderteet 
1€ 3 


16'2 
Blunder (if 
16 


oked and Rocked 


CANDID MICROPHONE 


Candia Microphone 
Ne it 


Candid Microphone 
' 


Cardid Mocrounone 

Candid Microphone 
" 

Candid 


Microphone 


AVALCADE OF BROADWAY 
The Gay Nineties (10) 11-29-51 
Bill Hardeys (9 2-14 

tae Saber’ 4 t 


COLOR FAVORITES 


Reissues 


Manikins 


Merry i 
The Merry Go Round 


Herse on 


Shor maker 
(8) 
Lucky F 
Holiday 
Snowtime 
Bluebirds 
Monkey L 
Babes at Sea 
Let's G » 

Crop Chasers (8 
The Mountain Ears 
Frog Pound (8 
Fox and the Grapes 


and the Elves 


Land 


Baby 


COMEDY FAVORITES 
Reissues 


She's Oil Mine 
Midnight Plunders 


Olaf Laughs 

High Blood 

So Yeu Won't 
i¢ 


Squawk? 


Bored 
Cuckoe 


( m ard 
Ain't Love 


JOLLY FROLICS 
Colter 


Wonder Glowes 7) 
The Oompahs (7'5 
Reety Tost Toot 
Willie the Kid 
Pete Hothead 


MR. MAGOO 


Fuddy Duddy Buddy (7 
Sloppy jalopy 
o Sna 
Pink and Blue 
Hoty F y 


MUSIC TO REMEMBER 


Swan Lake 


SCREEN SNAPSHOTS 


| Hollywood At Play (10%) 9-3-5! 


1155 
aie 


Seville 4-24-52 1435 


For information on short subjects turn to the Product 
Digest Section pages indicated by the numbers which 
follow the titles and release dates in the listing. Numer- 
als in parentheses next to titles represent running time 
as supplied by the distributor. (R) Indicates a reissue. 





in Hoopyland Cat “ig ee 7) 
7) 


Flying 
Magical Cataeetna (7) 
Duck Doetor (7) 
Two Musketeers (7) 
Smitten Kitten (8 
Triplet Trouble (7) 
One Cab's Family 
faaie 8 

Little Runaway 7 
Rock-a-Bye Bear (7) 
Fit to be Tied (7 


Hepocleng 
(10%) 9-13-51 
Hoilywood Goes Western 
9 9-3-5! 
Hollywood on a Sunday After 
noon (1 12-20 
Memories of — Hollywood 
Comedians (9% 24 
Meet Mr Phyt alg 
Laine (10) 
Mr. Movies (9'2 4-17 
Hi “ N 


* Life 


-ELEEEEE 
de Ge do Go Ga Oo 


== 


5 
Hollywood on the Ball 


9'2 
Memorial to Al Jolson 


PETE SMITH SPECIALTIES 
Fun Festival : $-351 Football Thrills Noe. 14..9-1-51 
8 352 That's What You Think.10-13-51 

353 In Case You're Curlous 

(10) {7-51 

Reducing (8) 22-52 

Fishing Feats (10) 22-51 

Musiquiz (9 16-52 
Mealtime Magic (9) 5-3-52 
Gymnastic Rhythm (8 9-24-52 
it A ata Happen to You 

6-2 


4 
Hollywood 
10 


STOOGE COMEDIES 


Merry 
Tooth 


Mavericks 
Will Cut 


Listen Safety (10 7-12 
Corny Casar 


He Cooked 
if 


Bn RRS 


PEOPLE ON PARADE 


Color) 


Gents in 3 


VARIETY FAVORITES 


10-2 


Glimpses of Morocco and 
Algiers (8) 8-4-5! 
Dick Stabile & Oreh Visiting Italy (8) 8-25-51 
Randy Brooks & Oreh 

it 


Kehoe s Marimba Band 
7" 


MONOGRAM 


LITTLE RASCALS 


Reissues 


WORLD OF SPORTS 
Willie Hoope Story (9 


Second Childhood 
Shrimps for a Day 


Gymnast ¢ 
Bicycle Thrills 
Feminine Rhythm 
Rasalin’ Rogues 
Wanna Bet 0 
Hite Steppin’ Tre 


19 1-6-52 
(20) 1-20 
2-3-52 
2-17 
Beau 3-16- 
Shooters (21 3.30 
Donkey (17 4-13 
(One-Reeler) 
Fish Tales 
3 Bear Facts 
SERIALS 2 Aw ul Tooth 
3 Canned Fishing 
Ault Mail and 
Istand 13-51 1043 fe: aoe 
Captain Video (ec) 27-51 1170 ae 
Kine of the Conge 10-52 4 9 
Blackhawk 7-24-52 


Teacher's 
Bear 
Honky 


4¢08 


4209 mr Show Dog Tt 
801 Hunter's Holiday 


ait) 

Female (it) 
Shriek it 

Holiday (11) 


Chapters 


Mysterious 


2-3-5 
5233 Feed ‘Em and Weep (11) 2-17-5 


M-G-M 
FITZPATRICK TRAVEL TALKS 


T-314 Life in the Andes 4 
315 Lad of Taj Mahal (8 
316 Jasoar National Park 

8 


PARAMOUNT 
CASPER 


Technicolor 
17 Seeing 
18 Ancient 


Suien <o Caspar Takes a Bow Wow 

arti Deep Boo Sea (7) 2. 3 

Spunky Skunky (7 5-30 
Ghost of the Tewn (7) 4-1 

GOLD MEDAL REPRINT eae 7 sa 
' oo (7 9.12 

CARTOONS 

Puttin’ On the Dog 

(7) 10.20.51 

Mouse Trouble (7 12-15-51 

Mouse Comes te Dinner 

@ 1 


CHAMPION 
Reissues 
House Tricks (7 | 
Mess Production 7 10-3-§ 
Pitching Woo at the Zoe 


? 
Dumbh nded 
Fraidy Cat (8 
Dog Trouble 


Puppet Love (8 
M-G-M TECHNICOLOR 
CARTOONS 
Slicked-Up Pup (6 
Car of Tomorrow (f 


Nitwitty Kitty 
inside Cackle C 
$ 


KARTUNES 
Technicolor 


Vegetable veeene t? 
Snooze Reel ( 
rners ) We Glow 

d at the Frir 
Double Trow Dizzy Dinesaurs 


33 Droopy's 
7 Gag and Baggage 


Pil-7 
Pii-8 
Pii-9 


Pit-10 


Rit-6 


Rii-8 


RII-9 


MUSICAL PARADE 
Reissues 


Little Witch (18 
ee Serenade 


Champagne for Two 


‘Bis Sister Blues 


23-5: 
UBS Mania (18 6-13-5 
Catalina Intertude 
18 5-27-52 


NOVELTOON 


(Color) 


' 
Again 


4. 
Awful Tooth (7) 5-2- 
Law and Audrey (7) 5-23- 
City Kitty (7) 7-18- 
Clown on the Farm (7) 8-2 


Cat Carson Rides 
(7) 


PACEMAKERS 
wie ¢ Out West in Florida 
(10) 10 


Mermaid Bay (9) 10 
A Ring for Roberta 
( 


9) 

' Gover the Everglades 

(10 4.9 
Sadle Hawkins Day 

(10) 11-23- 
Littlest Expert on Football 
(10) 11-2. 


POPEYE 
Color 

Punch and judo @ 
Popeye's Pappy 
Lunch With A pomh 
Swimmer Take All (7 
Friend or Phony (7 
Tots of Fun (7 
Popalong Popeye (7 


SPORTLIGHTS 


Ridin’ the Rails (10) 
Fresh Water Champs 


11-2 
11-16- 

12-7 
12-7 
1-18 


(10) 
vi Jockey Hi-Jinks 
10) 
Ski Lark in the Rockies 
(10) 
Dea--Siseaaont Dog (10 
Playmates of the Sea 
10 . 2-22-5 
They All Like Boats 
10 3-2 


Fronton Games (i0 


Rii-10 A Sporting Oasis (10 6 
Rit-tt Sails of Acapulco (9) 7- 


Rit-t2 Athletes of 
qa 


Mii-3 
Mii-4 
Mii-5 
M1i-6 


the Saddle 


TOPPER 


My Favorite Presidents 2-8-5 
Greatest Inventions (9). .4-4- 
Cowboys (10 3-7 
Pardon Us Penguins 

(10 


7.2 


REPUBLIC 


5086 


THIS WORLD OF OURS 
Trucolor 

Switzerland (9) 9-1-5! 

Ital 9) ' 

Egyst (9) - 12-15- 

Puerto Rico (9 

Chile 9 

israel (9 

India (9 


SPECIAL 


Don Daredevil Rides 
Governments Agents vs 
Phantom Legion 
Pirates’ Harber (R 
Radar Men from the Moon 
Nyoka and the Tig a” 
Zombies of the Strate ssphere 
' € 
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RKO 
COMEDY SPECIALS 


402 Fast and Foolish (15) §1-23-51 
403 Newlyweds House Guest 
17 1-18-52 


EDGAR KENNEDY SERIES 
Reissues 


Mad About Moonshine 
19) 9-7-51 
it Happened All Night 

(19) ° 9-28-51 
An Apple In His Eye 

4 1 
Slightly At S 

Prunes and Politics 

16 

Kitehen Cyni 18 

You Drive Me Crazy 


Radio Rampage (16 
Alibi Baby 18 
Mother-in-Law’s Day 


LEON ERROL COMEDIES 


ad Epping Returns 


Phony (18 


REISSUED MUSICALS 
Benecke (18 i 


0-5-5 
s Make Rhythm (20). 11-9-51 


RKO PATHE SPECIAL 

Last ef the Wild West 

Railroad Special Agent 

Lady Marines (16) 12 7 5 
Qs e Campus 


Headliners 


Fifty ie 
Square Garden 


r Ol 
Today 


SCREENLINERS 


leebreaker (9) 10 
America's Singing Boys 
(0 i" 
Riders of the Andes (8) 11 
Man With A Record 


Laughs Fro the Past 


Smugglers Beware (9 
At Home With Royalty 
8 

Swing Time in Mexico 


‘ Rescue (8 
Sweet Land of Liberty 


Male Vanity (8 
Mexican Rhythm 


SPORTSCOPES 


Channe| Swimmer (8) 9-21-51 
Touchdown Town (8)..10-9-51 
Backvard Hockey (9) tI 
Feathered Bullets (8) 
Holiday (8 
Man Rickey (8) 
Pampas Sky Targets 


Campfire Club (8 
Summer is for Kids (8) 
Hoekey Stars’ Summer 


8 
Agua Chamos (8 


Let's Go Fishing (8 
Lure of the Turf (9 


TRU-LIFE ADVENTURES 
Color 

Nature's Half Acre (35) 8.1.51 

Olympic Elk (27 % .2-22 52 


Water Birds 3 6-26-52 1 


121 


TWO REEL SPECIALS 


Basketball Headlines of 
1952 (15 4-18-52 


WALT DISNEY CARTOONS 
(Color 


.102 Cold Turkey (7)... 9-21-51 

.103 Fathers Are People (9) 

. 106 Out of Seale (7) 

.105 Ne Smoking (6) 

.106 Bee on Guard (7) 

107 Father's Lion ( 

108 Donald Applecore (7) 

109 Hello Aloha (6 

110 Two Chips and A Miss 
(7) 
Man's Best Friend 
Lambert, The Sheepish 


Let's Stick Together 


3un Goofy (6 5 
Susie, Little Blue Cupe 


8) 

Teachers Are People (6 
24,117 Unele Donald's Ants (7 
24.118 Little House & 


20th CENTURY-FOX 


SPORTS REVIEW 


Accent on Balance (9) 
Surf Riding 

Fighting Cohoes (9 
Sails and blades (8 
Football Review (il 


TERRYTOONS 
Color 


Little Roquefort in Pastry 
) 
Geni, The (7) 
jeckie the Talking 
Magpies in "Sno Fun (7) 
Mignty Mouse in a Cat's 
Tale (7) 
Beaver Trouble 


Little Helpers (7) 
Madness (7) 
Harvest Time (R) (7) 
Mechanical Birg (7 
Seaside Adventure (7) 
Plane Goofy 7 
Fuss and Feathers (9 
City Sticker 7 
Prehistoric Perils 
Papa's Day of Rest 
Foot Fledging 
Time Gallops On (7 
First Robin (R 7 
Off te the Opera 
The Haspy Cobblers 
Akwakade (7 
Hypnotized 7 
and Gretel (7 
Frolics (7 
Anglers 
Duckling 
Housebusters 7 
Mysterious Cowboy (7 
Happy Valley 7 
Good Mouse Keeping (7 
Nice Dogoy 7 
Happy Holland (7 
Mouse on the Loose 
Sink or Swim (7 
Flop Seeret (7 
Picnic With Papa (7 


ART FILMS 


Color 

10 Mins 
Curtain Call (Degas 
| Remember the Glory (Botticelli 
Light in the Window (Vermeer) 
Birth of Venus (Rennaissance 
Joy of Living (Renoir 
Young immortal (Raphael) 
Night Watch (Rembrandt) 


UNIVERSAL-INTERNAT'L 


CARTOON MELODIES 


Reuben, Reuben (10) 11-12-51 
Uncle Sam's Songs (10) 12-31-51 
Songs That Live (10) 3-17-52 
Memory Songs 10 5-19 
Seng Dreams 10 6-23 


EARTH AND ITS PEOPLE 
2-Reeler) 


Desert Nomads (22) 1-21-52 
Eskimo Sea Hunters (21) 2-18-52 
Living in a Metropolis 


(20) 
Land Behind the Dikes 
20 


7368 
7369 
7371 
7371 


$47 


Tropical Mountain island 
? 
Food for Paris Markets 
22 
Farming in South China 
i9 7-14 
Cattle and the Corn Belt 
20 8.11 
Tropical Lowland 2! 8-8 
Riches of the Veld (19 


LANTZ TECH. CARTUNES 


Reissues 


Loose Nut (7) ) 2 

Abou Cer Bogie (7 2 

Painter and the Pointer 

7) 1194 

Bathing Buddies (7) 1263 
” t Polarog 


Fairweather Fiends 
Andy (7 
Weed 
Musical Moments (7 


NAME-BAND MUSICALS 
ra Dorsey and his Oreh 
«15) ' 


Woody Herman's Varieties 12 
Nat King’ Cole (15) i 
Diek Stabile & Sportsmen 
5 

Blue Barron i5 
Connee Boswell and 

Ada Leonard 
Buddy Morrow and His 

Orchestra 
Perez Prad ! 
Dick Jurgens Orch 
Rilly May Oret ' 
Jimmy Dorsey's 
! 


Varieties 


TWO REEL SPECIALS 


Danger Under the Sea {2-19-5/ 
Knights of the Highway 
17 


VARIETY VIEWS 


Italian Interlude (9) 
Brooklyn Gues Sout! 
Sail Ho! (9) 
Rhythm on the Reef 
The Army's Finest 
Future Generals (9 
Village Metropolis 


WOODY WOODPECKER TECH. 


WwW 


8303 
8304 


8305 
8306 
8307 
8308 


8309 
8310 
8311 
8312 


a3 


#102 
8103 
8104 
8105 
8106 


CARTOONS 
Color 
Destination Meatball (7) 12-24-51 
Born t ‘ < 
Stage Hoax (7 
Woodpecker in the Rougt 


Sealp Treatment (7 
Great Who Dood-It (7 


ARNER BROS. 


BLUE RIBBON HIT PARADE 


(Color) 

Sniffies and the Bookworm 
Goldilocks and the Jivin’ ‘ours 
of Thee 1 Sting (7 it 
Hand to Mouse (7 


Brave Little Bat (7 at 
Snow Time for Comedy 


1-12-52 
2-9-52 


7) 
Hush My Mouse (7 
Baby Bottleneck 
Bug Parade (7 
Merrie Old Soul (7 
Fresh Airdale (7 


“BUGS BUNNY" SPECIALS 


Big Top Bunny 

Operation 

Foxy by 

14 Carrot i ? 

Water, Water Every Hare 
7 4 


Hasty Hare (7 
Oily Hare (7 


FEATURETTES 
CLASSICS OF THE SCREEN 


A Launh A Day (20 1-2 
1 Wont Play (20 12 
Gun to Gun (20) 3- 
The Man Ki'lers (20 ! 
Trial by Trigger (2¢ 


8401 


JOE McDOAKES COMEDY 


Se You Want to be a 
Bachelor 9-22-51 


8402 Se You Want to Be a Plumber 


8403 


Se You Want to Get it 
Wholesale (10 
Se You Want to Enjoy 


Se Y Want te G t 
Convention 
Se You ever Tell a 


MELODY MASTER BAND 


jan Garber & Oreh (iC i 
Richard Himber & Orct 
10 


Harry Owens and Royal 

Hawaiian Orch { 
S. Navy Band 
The Serenaders 


MERRIE MELODIES AND 
LOONEY TUNES 


Lovelorn Leghorn 
$.0.8 4 
Punishment A ( 
Time Possum 
Along Daffy (7 
Tweet, Tweet, Tweety 
The Prize Pest (7 
Who's Kitten Whe 
Feed the Kitty 
Gift Wrapped 7 
Thumb Fun 
Little Beau Pe 
Kiddin’ the 
the Reu 


SPECIALS 


Color 


Wonders 9 
whey Ride 20) 10.2 
in the White House 

20 2 

Land of the Trembling Eart 


nd of Everyday Miracies 


The Seeing Eye ? 
Pets Allowed (20 
Open Up That Golden 

Gate (2 


SPORTS PARADE 
Cole 


Art of Archery 10-6 
Cowboy's Holiday qi 10-6-5 
Every Dog Has His Day 


Dutch Treat in Sports 


Emperor's Horses (10 

Glamour in Tennis (i 

Switzerland Sportiand 
i 

Centennial Sports 

Snow Froties (10 


Just for Sport (i¢ 


VITAPHONE NOVELTIES 


Lighter Than Air (10 10-20-51 
Songs of All Nations (10) 2-16 
Animals Have All the 
10 4-19 
Blossoms for Violets 
? 


Spills & Spunk 


INDUSTRY SHORTS 


4 fayer-Kingle 

FOR—Hyde Park 16 

Invitation to Harvard (34 
March of 

Union of South Afria 
March of 

City That Lives (16 
Hoffbere Prods 

Witch Doctor (10 
Ritter Lerner Young 

Miracle on Skis 16 
Regal Pies-Boston 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. 
able. Advance dates are tentative and subject to change. Run- *Following a title indicates a Box Office Champion. 


ning times are the official times supplied by the distributor. Picture ratings under National Groups are estimates by 


All page numbers on this chart refer to pages in the PRODUCT leading women's organizations and national review committees: 
DIGEST SECTION of MOTION PICTURE HERALD. A—Adults (over 18 years), Y—Youth (ages 12 to 18}, C—Chil- 
Short Subjects Chart with Synopses Index can be found on dren (ages 8 to 12). Legion of Decency Ratings: A-!, Unobjec- 
pages 1486-1487 issue of August 16, 1952. tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
Feature Product by Company starts on Page 1493, issue of part; C, Condemned. 
August 16, 1952. (S) before a page number indicates advance synopsis. 


REVIEWED = RATINGS 
Release Running S) synopsis Nat'l Herald 
riTLE—Production Number—Company Stars Date Time Issue Page Groups L.of D. Review 


AARON S m Punkin Crick 
¢ Alan Young-Dinah Shore Apr.,52 95m Feb. 23 245 AYC A Good 
Gordon MacRae-Eddie Bracken May 31,'52 94m Apr. 12 1313 AYC a Good 
Edward G. Robinson-Marsha Hunt July 18,°52 85m May 31 1382 AY A Good 
Rita Hayworth-Glenn Ford Sept.,'52 98m Aug. 2 1470 B Fair 
Humphrey Bogart-Katharine Hepburn Mar. 21,52 104m Dec. 29 1169 AYC A-2 Very Good 
Johnny Sheffield-Donna Marte June 8,52 70m May 31! 1383 a Good 
Errol Flynn-Maureen O'Hara Dec.,'52 July 12 [(S)1443 
Patricia Medina-John Sands Feb. 24,'52 67m Feb 9 230 Very Good 


Pierre Fresnay Aug. 20,'52 Aug. 30 Sti Very Good 
Silvano Mangano-Vittor Sass Oct. 12,'52 Aug. 9 1477 Good 
Bette Davis-Gary Merr Jan. 16,52 r Jan. 5 1178 Fair 
Jose Ferrer-Kim Hunte May,'52 Mar | 1253 Very Good 
Sene Autry May,'52 May 24 1374 Good 
Mien Alas Alai Vicks, Aug. 18°52 Aug. 2 _ ‘1470 Good 
Stanley Clements Oct. 5,'52 July (S) 1443 
Dana Andrews-Marta Torer Not Set July (S$) 1442 ! 
) ) @ Corne! Wilde-Maureen O'Hara Feb.,'52 Jan 1214 Good 
Atomic C The (5120 are Michael Moore-Nancy Gates June,'52 Apr 1314 | Good 
BAL Tabarin (5129 Muriel Lawrence-William Ching June 1,°52 1426 Good 
Barbed Wire (474) Cc Gene Autry July,'52 1433 Good 
Battle at Apache Pass (color) { Univ John Lund-Jef Chandler Apr.,'52 1306 Good 
Battle Zone {[AA-22) AA John Hodiak-Linda Christiar Sept. 28,'52 (S)1478 
Beauty and the Devil (Fr Davis Gerard Philipe-Michel Simon Sept. 1,'52 ; 1510 Excellent 
Because Y > {color MGM Mario Lanza-Doretta Morrow Oct.,'52 1517 Excellent 
Belle of New f 3 olor) MGM _ Fred Astaire-Vera Ellen Feb..'52 t 1245 ! Good 
Belles on Their »s (color) { 20th-Fox Jeanne Crain-Myrna Loy May,'52 1305 | Very Good 
Bend on the r (colo { } Univ James Stewart-Arthur Kennedy Feb..'52 1213 1 Excellent 
Beware. My I RKO Ida Lupino-Robert Ryan Not Set 1470 Good 
Big Jim McLain 01) weB John Wayne-Nancy Olson Aug. 30,'52 i 1509 Good 
Big Sky, The (36! RKO Kirk Douglas-Elizabeth Threatt Aug.,'52 144] Y Excellent 
Big Trees, The | or) (1! weB Kirk Douglas Patrice Wymore Mar. 29,'52 1229 Good 
Black Hills Ambush (5172) Rep Allan Rocky Lane May 20,52 1399 1 Good 
Black Swan, The (258) (color 20th-Fox Tyrone Power-Maureen O'Hara {reissue} July,'52 Good 
est, The | or Para John Payne-Susan Morrow Dec.,'52 7 ($)1322 
f Broadway (color) 20th-Fox Mitzi Gaynor-Scott Brady Nov.,'52 . (S$) 1503 Fair 
nce Charlie (C Brit Snader David Niven Margaret Leighton Jan.,'52 1194 | 
goes to College (232 Univ Edmund Gwenn-Maureen O'Sullivan Sept.,'52 1509 Very Good 
Saddlemates (5143 Rep Rex Allen 1358 Good 
r the Parson (Brit.) Mayer-Kingsley Kenneth More-Jody Lawrance 2 15t1 Good 
r ° Jon Hall-Christine Larsen 2 Good 
Anthony Dexter-Jody Lawrance ; y, 1383 Good 
Arthur Kennedy-Peggy Dow J Excellent 
John Lund-Scot+ Brady y 3 Good 
C. Moore-Slim Andrews F ? Average 


Ray Milland-Melene Carter | AY Good 

Corne! Wilde-Teresa 2 7 | AY Good 

Johnny Mack Brown C ? 

Louis Hayward-Patricia edir t AYC Sood 

AY Very Good 

AYC Average 

AY Very Good 

2 Very Good 

AY Excellent 

AYC Very Good 
Good 
Good 

AY Good 

a A Good 

AY Fair 


Joha Forsythe 
Allan R ky Lane 
James Stewart-Wends 


Ariene Dahi-John Payne Se y) 7 Aug 


Jenniter nes-Laurence Olivie June 


J 
Randolph Scott-Lucille Normar j i ’ May 
Simone Signoret-Claude Dauphin Sept. 
Simone Simon-Kent Smith eissue , 2 3 Nov. |4 
Dan Duryea : i! Dec 
Barbara Stanwyck-Pau! [ j May 
Robert Preston-Elizabeth 


_ > 
NN ONO WAN ON © 


Feb 
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TITLE—Production Number—Compoany 


Clouded Yellow, The (Brit.) Col. 
Colorado Sundown (5141) Rep. 
Confidence Girl UA 
Crimson Pirate (color) (202) WB 
Cripple Creek (color) Col. 
Cry, the Beloved Country (Brit.} UA 


DANGER Is a Woman (French) Discina 

David and Bathsheba (color}*(203) 20th-Fox 

Dead Man's Trail (5243) Mono. 

Deadline, U.S.A. (215) 20th-Fox 

Death of a Salesman (423) Col. 

Decision Before Dawn* (205) 20th-Fox 

Denver and Rio Grande (C) (5115) Para. 

Desert Passace (230) RKO 

Desert Pursuit (5209) 

Devil Makes Three, The 

Diplomatic Courier (222) 

Dishonored Lady 

Don't Bother to Knock (224) 

Down Among the Sheltering Palms 
(color) 

Down Periscope {AA-23) 

Dreamboat (223) 

Duel at Silver Creek, The (C) (228) 


Mono. 
MGM 
20th-Fox 
Astor 
20th-Fox 


20th-Fox 
AA 
20th-Fox 
Univ. 


EDWARD and Caroline (French) 
Encore (Brit.) (5122) 
Everything | Have Is Yours (color) 


Comnil. 
Para. 
MGM 


FABULOUS Senorita (5125) 

Faithful City, The (Israel) (303) 

Fargo (5226) 

Fearless Fagan (241) 

Feudin’ Fools (5213) 

Fighter The 

First Time, The (424) 

5 Fingers (208) 

Flaming Feather (C) (5118) 

Flat Top (color) (5201) 

Flesh and Fury (formerly Hear 
No Evil) (214) 

For Men Only (5102) 

Fort Osage (color) (5102) 

Franchise Affair, The (Brit.} 

Francis Covers the Big Town 

Francis Goes to West Point (224) 


Rep 
RKO 
Mono. 
MGM 

Mono 
UA 

Col 
20th-Fox 
Para 
Mono 


Univ. 
Lippert 
Mono. 
Stratford 
Univ 
Univ. 


SAMBLER and the Lady (5118) 
Geisha Girl 

Girl in White, The (232) 
Glory Alley (234) 

Gobs and Gals (5128) 
Gold Fever (5220) 
Golden Hawk, The (color) 
Greatest Show on Earth (C)* (5129) 
Sreen Glove, The 

Guest of the House 


Gunman, The (5252) 


Lippert 
Breakston-Stahl 
MGM 
MGM 
Rep. 
Mono 
Col. 
Para. 
UA 
Astor 
Mono 


RKO 
Col 
Col 


HALF-Breed (color) (228) 

Happy Time, The 

Harem Girl, The (422) 

Has Anybody Seen My Gal? (226) 
(color) 

Hawk of Wild River, The (482) 

Heligate (5113) 

Here Come the Marines (5212) 

Here Come the Nelsons (210) 

Hiawatha (color) (5202) 

High Noon* 

High Treason ( Brit.) 

Hold That Line (521!) 

Holiday for Sinners (239) 

Hong Kong (color) (5109) 

Hoodlum Empire (5105) 

Horizons West (235) (color) 

Hour of Thirteen, The 

Hunchback of Notre Dame, The (266) 

Hurricane Smith (color) (5204) 


Univ. 
Col. 
Lippert 
Mono. 
Univ 
Mono 
UA 
Pacemaker 
Mono. 
MGM 
Para 
Rep. 
Univ. 
MGM 
RKO 


Para 


| DON'T Care Girl, The (C) 

| Dream of Jeanie (color) (5106) 
| Walked with a Zombie (272) 

1 Want You (251) 

I'll Get You (5206) 

I'll See You in My Dreams (112)* 
Invitation, The (130) 

Island of Desire (C) 


20th-Fox 
Rep. 
RKO 
RKO 
Lippert 
WB 
MGM 
UA 


Release 
Date 


Aug., 52 
Feb. 8,52 
June 20,'52 
Sept. 27,52 
July,'52 
Aug. 22,52 


Stars 


Jean Simmons-Trevor Howard 
Rex Allen-Mary Ellen Kay 

Tom Conway 

Burt Lancaster-Eva Bartok 
George Montgomery-Karin Booth 
Canada Lee-Sidney Poiter 


May, 52 
Feb., 52 
Sept. 21,'52 
May, 52 
Feb.,'52 
Jan.,'52 
June,'52 
May, 52 
May I/ 52 


Henry Vidal-Maria Mauban 
Gregory Peck-Susan Hayward 
Johnny Mack Brown-Barbara Allen 
Humphrey Bogart-Ethel Barrymore 
Fredric March-Mildred Dunnock 
Richard Basehart-Gary Merrill 
Edmond O'Brien-Sterling Hayden 
Tim Holt-Joan Dixon 

Wayne Morris 

Gene Kelly-Pier Angeli Sept.,'52 
Tyrone Power-Patricia Nea! July,'52 
Hedy Lamarr-Dennis O'Keefe (reissue) Feb. 1,'52 
Richard Widmark-Marilyn Monroe Aug.,'52 


June,'52 
Nov. 30,52 
Aug., 52 
Aug. 52 


Mitzi Gaynor-David Wayne 
Mark Stevens-Dorothy Malone 
Clifton Webb-Ginger Rogers 
Audie Murphy-Faith Domergue 


Apr.,'52 
July,'52 
Oct.,'52 


Daniel Gelin-Anne Vernon 
Roland Culver-Glynis Johns 
Marge and Gower Champion 


Apr. 1.52 
May, 52 
Sept. 7,'52 
Aug 52 
Sept. 21,52 
May 25,'52 
Feb.,'52 
Mar.,'52 
Feb.,'52 
Oct. 26,'52 


Estelita Rodriguez-Robert Clarke 
Jamie Smith-John Sleter 

Bill Elliott-Phyllis Coates 

Janet Leigh-Carleton Carpenter 
Leo Gorcey-Huntz Hall 

Richard Conte-Vanessa Brown 
Robert Cummings-Barbara Hale 
James Mason-Danielle Darrieux 
Sterling Hayden-Arleen Whelan 
Sterling Hayden-Richard Carlson 


Mar., 52 
Jan. 11,'52 
Feb. 10,52 
Apr. |,'52 

Not Set 

July,'52 


Tony Curtis-Mona Freeman 
Paul Henreid 

Rod Cameron-Jane Nigh 
Michael Denison-Dulcie Gray 
Donald O'Connor-Yvette Dugay 
Donald O'Connor-Lori Nelson 


Nov. 21,'52 
Not Set 
May, 52 
June,'52 

May |,'52 

June 15,52 
Not Set 
July,'52 

Feb. 28,52 

(reissue) May 15,52 

Apr. 21,52 


Dane Clark 

Martha Hyer-William Andrews 
June Allyson-Arthur Kennedy 
Leslie Caron-Ralph Meeker 
Bernard Bros.-Cathy Downs 

John Calvert-Ralph Morgan 
Sterling Hayden-Rhonda Fleming 
All-Star Cast 

Glenn Ford-G. Brooks 
Anne Baxter-Ralph Bellamy 
Whip Wilson-Fuzzy Knight 


May, 52 
Oct.,'52 
Feb.,'52 


Robert Young-Janis Carter 
Charles Boyer-Louis Jourdan 
Joan Davis-Paul Marion 


July,'52 
Feb.,'52 
Sept. 5,52 
June 29 52 
Feb.,'52 
Dec. 7,52 
July 30,'52 
May,'52 
Mar. 23,'52 
July,"52 
Jan.,'52 
Apr.15,'52 
Oct.,52 
Not Set 
(reissue) Feb.,'52 
Oct.,'52 


Piper Laurie-Charles Coburn 
Charles Starrett-Smiley Burnette 
Sterling Hayden-Joan Leslie 
Leo Gorcey-Huntz Hal! 

Ozzie Nelson-Harriet Nelson 
Vincent Edwards-Yvette Duguay 
Gary Cooper-Grace Kelly 

Liam Redmond-Mary Morris 
Bowery Boys 

Keenan Wynn-Janice Rule 
Ronald Reagan-Rhonda Fleming 
Brian Donlevy-Claire Trevor 
Robert Ryan-Julia Adams 

Peter Lawford-Dawn Addams 
Charles Laughton-M. O'Hara 
Yvonne De Carlo-John Ireland 


Not Set 

June 1,52 
(reissue) Apr., 52 
Jan.,'52 

Dec. 12,52 

Jan. 12,°52 
Feb.,'52 

Aug 4,52 


Mitzi Gaynor-Davis Wayne 

Ray Middleton-Muriel Lawrence 
Frances Dee-Tom Conway 

Dana Andrews-Dorothy McGuire 
George Raft-Sally Gray 

Doris Day-Frank Lovejoy 
Dorothy McGuire-Van Johnson 
Linda Darnell-Tab Hunter 
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Running 
Time 


89m 
67m 
8im 
104m 
78m 
96m 


92m 
116m 
59m 
87m 


- REVIEWED — 


Oct 
Feb. 
June 
Aug 
June 
Jan. 


Apr. 
Aug 
May 
Mar. 
Dec. 
Dec 

Mar. 
May 
May 
Aug 

June 


Apr.26,'47 


July 


Jan 


6 
23 
7 
30 
28 
26 


26 
25 
17 
15 
15 
22 
29 
24 
17 
16 
21 


19 
12 


26 
12 


— ~ 
CerouUnwuwa 


—nN— 


Page 


1049 
1246 
1390 
1509 
1427 
1213 


1330 
990 
(S)1367 
1282 
1153 
1161 
1298 
1374 
(S)1367 
1485 
1417 


1453 
{S) 1186 


146! 
1442 


1350 
1305 


1298 
1305 
) 1503 
1441 
1434 
1357 
1214 
1237 
116} 
S)iStl 


1261 
1214 
1215 
1418 
(S)1291 
1397 


(S)i5tt 
1287 
1373 
1350 

(S)1434 

($)1323 
117° 
122! 


Neot'l 
Groups 


AY 
AYC 


L. of D. 


A 
a 


>>> Pr or™OM Y>yD 


>> 


RATINGS 


> 
é 
' 
5 
é 


Herala 
Review 


Good 
Good 
Good 
Very Good 
Good 
Excellent 


Good 
Excellent 


Very Good 
Excellent 
Excellent 
Fair 
Average 


Very Good 
Excellent 
Good 

Very Good 


Excellent 


Good 


Good 
Excellent 


Excellent 
Very Good 


Very Good 


Good 
Very Goo 
Very Gooc 
Good 


Excellent 
Good 


Good 
Good 
Very Good 
Good 
Good 


Very Good 


Excellent 


od 








REVIEWED RATINGS 
Release Running S) synopsis Nat’! Herald 


TITLE—Production Number—Company Stars Date Time Issue Page Groups L.of D. Review 


. 283 Jaiv David Niven-Glynis Johns June,'52 87m June 28 1426 AYC A-| Excellent 
Univ rene Dunne-Dean Jagger Nov., 52 July 26 (S)1463 
MGM Robert Taylor-Elizabeth Taylor Aug.,'52 June 2! 1417 AYC Excellent 
Univ Anthony Steel-Dinah Sheridan June,'52 May 24 1373. AYC | Very Good 


Bud Abbott-Los Costello Apr. 12 Apr. 5 1306 AYC Good 
Shirley Yamag ichi-Don Taylor Jan Jan 1186 AY Very Good 
Stanley Cler Mar. 23 Mar 1298 Average 
Animation Dec 

Dean Marti.-Jerry Lewis July 1389 
Charles Ctarrett-Smiley Burnette July 1433 
Rod Comeron-Cesar Romer Aug. | 1503 
Johnny Weissmuller-Angela Greene Mar 1262 
Apn Sheridan-John Lund June 1382 
Ping Crosby-Jane Wyman Sept . 1469 


Excellent 
Good 
Good 
Good 

Very Good 
Excellent 


Good 


3 C 
Lawford-Janet Leigh Mar 1193 


win 


n 


Lawford-Maureen O'Hara June,'52 1373 Good 


ng Hayden-Eve Miller Dec.,'52 (S)15t1 
May 20,'52 1374 1 Good 
Auj., 57 j 1485 Good 
May 2 1329 Average 


398 1 Good 
Good 
Average 
Este 
Fair 
Gocd 
Good 
Average 
Good 
Good 
Good 


Good 
Good 
Good 
Average 
Very Good 
Good 
Good 


Excellent 


A 
A 
B 

B 
A 
A 
A 
A 


Very Good 
Very Good 


> > 


e Main-Percy Kilbride Apr 
srt Mitchum-Jane Russel Apr., 5 r. 2 297 
rqge Brent-Marguerite Chapman Jan. 25 1478 
Randolph Scott-Patrice Wymore Sept. 13 
hnny Mack Brown-James Ellison Mar. 2 
Alec Guinness-Joan Greenwood Apr r 1306 | Very Good 
Derek Farr-Joan Hopkins Feb. 26 
Errol Flynn-Ruth Roman May 3 1305 
udy H day-Aldo Ray Apr 1281 
Anna Neagle-Michae Wilding Aor 1329 
Frank Sinatra-Shelley Winters Feb 1193 
ana Turner-Fernando Lamas Sept. 2 144) 
Esther Williams-Victor Mature Not (S)1478 


Very Good 
Excellent 
Fair 

Good 


Excellent 


NRHN PY 


Gilbert Roland-Angela Clark Oct. 11 | 1501 Superior 
Joe Sawyer-William Tracy Nov. 7 


Jeanne Crain Thelma Ritter Jan 1117 Excellent 
Cary Grant-Marilyn Monroe Sept 1517 Excellent 
Whip Wilson Aug. !7 x 1510 Fair 

Lon McAllister-Wanda Hendrix June 1389 Good 

Fr. John Groser-Alexander Gauge Mar. 25 1307 - Good 
Patric Knowles-Angela Lansbury Mar. 14,'5 1254 -! Fair 
Shelley Winters-Wendell Corey Sept ; 1502 Very Good 
John Beal-Gilbert Roland Mar 1281 ‘ Excellent 
Helen Hayes-Van Heflin Apr 1289 Excellent 
Anne Baxter-Macdonald Carey Oct (S$) 1463 


NARROW Marg 22 ’ Charles McGraw-Marie Windsor May 1314 2 Good 
Nava Lipper Nava ndian Cast spec.) Mar Feb 1230 Very Good 
Never Take No for an Answer (Or vé Denis O'Dea-Vittor Manunta Apr. 9,'5 Mar 1282 - Good 
Night Riders (525 ono Whip Wilson Feb. 3," 

Night Stage to Galveston (475 ol Gene Autry Mar Mar. 22 1291 - Good 
Night Without Sleers 20+ Gary Merrill-Linda Darne Nov Aug. (S$) 1478 

Michael Gough-Eithne Dunne Not Set Apr. 1329 Goog 


No Resting Place rish - 
Good 


No Room for the Groom 220 J Tony Curtis-Piper Laurie May.'52 May 1357 
No Time for Flowers Viveca Lindfors-Paul Christian Oct.."52 

O. HENRY'S Ful! Hous 20 All Star Cast Sept.,'52 Aug 1501 Excellent 
432) ° Pat O'Brien-Richard Denning Mar..'52 Mar. | 1254 AY A-| Fair 


Okinawa 
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TITLE—Production Number—Company 


Oklahoma Annie (color) (5122) Rep 
Old Oklahoma Plains (5144) Rep. 
One Big Affair UA 
One Minute to Zero (30!) RKO 
Outcasts of the Islands (Brit.) UA 
Outcasts of Poker Flat (216) 20th-Fox 
Outlaw Women (color) (5105) Lippert 


PACE That Thrills, The (213) RKO 
Pandora and the Flying Dutchman 

(C) (Brit.) (217! MGM 
Park Row UA 
Pat and Mike* (235) MGM 
Paula Col. 
Perfectionist, The (French) Discina 
Phone Call From a Stranger (204) 20th-Fox 
Pony Soldier (C) 20th-Fox 
Pirate Submarine (5110) Lippert 
Pride of St. Louis (211!) 20th-Fox 
QUIET Man, The (color) Rep. 
Quo Vadis (color)* MGM 


RAINBOW Round My Shoulder (C) Col. 
Rains Came, The (256) 20th-Fox 
Rancho Notorious (color) (22!) RKO 
Rashomon (Japanese) (268) RKO 
Red Ball Express (218) Univ. 
Red Mountain (color) (5113)* Para. 
Red Planet Mars UA 
Red River UA 
Red Shoes, The (color) (Brit.) UA 
Red Skies of Montana (color) (207) 20th-Fox 
Red Snow Col. 
Retreat, Hell! (115) 

Return of the Texan (209) 

Ring, The 

River, The (color) 

Road Agent (223) 

Road to Bali (color) 

Robin Hood (see Story of Robin Hood) 
Rodeo (color) (5104) 

Room for One More (113)* 

Rose Bowl Story, The (C}) (5204) Mono. 
Rose of Cimarron (color) (212) 20th-Fox 
Rough, Tough West (487) Col. 


SAILOR Beware (5114)* 
Sally and Saint Anne (225) 
San Francisco Story (121) 
Savage, The (color) (5206) 
Scandal Sheet (415) 
Scaramouche (C) (236)* 
Scarlet Angel (C) (222) 
Scotland Yard Inspector (5202) 
Sea Tiger (5218) 
Secret Flight (Brit.) 
Secret People (Brit.) (5116) 
Sellout, The (219) 
Shadow in the Sky (22!) 
Shane (color) 
She's Working Her Way Through 
College (C) (128)* WB 
Singin’ in the Rain (color) (227)* MGM 
Skirts Ahoy! (C) (233)* MGM 
Sky Full of Moon 
Small Back Room, The (Brit.) 
Sniper, The (434) 
Snow White and the Seven Dwarfs 
(292) (color) RKO 
Snows of Kilimanjaro (color) 20th-Fox 
Somebody Loves Me (color) (5203) Para. 
Something for the Birds 20th-Fox 
Something to Live For (5105) Para. 
Son of Ali Baba (color) (231) Univ. 
Son of Paleface (color) (5124) Para. 
Sound Off (color) (428) Col 
Spider and the Fly, The (Brit.) Bell 
Stars and Stripes Forever (color) 20th-Fox 
Steel Fist, The (5217) Mono. 
Steel Town (color) (215) Univ. 
Steel Trap 20th-Fox 
Stolen Face (5109) Lippert 
Stooge, The Para. 
Storm Over Tibet (416) Col 
Story of Robin Hood (C) (39!)* Disney-F KO 
Story of Will Rogers (color) (129)* WB 
Strange Fascination (calor) Col. 
Strange Ones, The (Fr.) Mayer-Kingsley 
Strange World UA 


Mono. 
WB 


Para. 
Univ. 
WB 
Para. 
Col. 
MGM 
Univ. 
Lippert 
Mono. 
Unity 
Lippert 
MGM 
MGM 


Para. 


MGM 
Snader 
Col. 


Stars 


Judy Canova-John Russell 

Rex Allen 

Dennis O'Keefe-Evelyn Keyes 
Robert Mitchum-Ann Blyth 
Trevor Howard-Ralph Richardson 
Dale Robertson-Anne Baxter 
Marie Windsor-Richard Rober 


Bill Williams-Carla Balenda 


James Mason-Ava Gardner 

Gene Evans-Mary Welch 

Spencer Tracy-Katharine Hepburn 
Loretta Young-Kent Smith 

Pierre Fresnay 

Gary Merrill-Shelley Winters 
Tyrone Power-Cameron Mitchell 
Special Cast 

Dan Dailey-Joanne Dru 


John Wayne-Maureen O'Hara 
Robert Taylor-Deborah Kerr 


Frankie Laine-Billy Daniels 

Myrna Loy-Tyrone Power (reissue) 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Jeff Chandler-Alex Nicol 
Alan Ladd-Lizabeth Scott 
Peter Groves-Andrea King 
John Wayne-M. Clift 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 
Guy Madison-Ray Mala 

Frank Lovejoy-Anita Louise 

Dale Robertson-Joanne Dru 

Gerard Mohr-Rita Moreno 
Radha-Esmond Knight 

Tim Holt-Norine Nash 

Bing Crosby-Bob Hope 


Jane Nigh-John Archer 

Cary Grant-Betsy Drake 
Marshall Thompson-Vera Miles 
Jack Buetel-Mala Powers 
Charles Starrett-Smiley Burnette 


Dean Martin-Jerry Lewis 

Ann Blyth-Edmund Gwenn 

Yvonne De Carlo-Joel McCrea 
Charlton Heston-Susan Morrow 
Broderick Crawford-Donna Reed 
Stewart Granger-Janet Leigh 
Yvonne De Carlo-Rock Hudson 
Cesar Romero-Lois Maxwell 

John Archer-Marguerite Chapman 
Ralph Richardson-Raymond Huntley 
Valentina Cortesa-Audrey Hepburn 
Walter Pidgeon-Audrey Totter 
Nancy Davis-James Whitmore 

Alan Ledd-Jean Arthur 


Virginia Mayo-Ronald Ragan 
Gene Kelly-Debbie Reynolds 
Esther Williams-Barry Sullivan 
Carleton Carpenter-Jan Sterling 
David Farrar-Kathleen Byron 
Adolphe Menjou-Arthur Franz 


Disney Feature 

Gregory Peck-Susan Hayward 
Betty Hutton-Ralph Meeker 
Victor Mature-Patricia Neal 
Joan Fontaine-Ray Milland 
Tony Curtis-Piper Laurie 

Bob Hope-Jane Russell 
Mickey Rooney-Ann James 
Eric Portman-Nadia Gray 
Clifton Webb-Ruth Hussey 
Roddy McDowall-Kristine Miller 
Ann Sheridan-John Lund 
Joseph Cotten-Teresa Wright 
Paul Henreid-Lizabeth Scott 
Dean Martin-Jerry Lewis 
Dianna Douglas-Rex Reason 

R chard Todd-Jean Rice 

Jane Wyman-Will Rogers, Jr 
Hugo Haas-Cleo Moore 
Nicole Stephane-Edouard Dermithe 
Angelica Hauff-Alexander Carlos 
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Release 
Oate 


Mar. 24,52 
July 25,52 
Feb. 22,'52 
Aug.,'52 
July 11,52 
May, 52 
June,'52 


Nov.,'52 
July 18,52 
Apr.,'52 


Not Set 
Spec. 


Sept.,'52 
June, 52 
Mar.,'52 
Mar.,'52 
May,'52 
May,'52 
May 15,'52 


(reissue) June 6. 52 


June 13,52 
Feb.,52 
July,'52 

Feb. 23,'52 
Mar.,'52 

Sept. 26,'52 

Feb. 15,'52 
Mar.,'52 
Dec.,'52 


Mar. 9,'52 
Jan. 26,'52 
Aug. 24,'52 

Apr.,'52 
June,'52 


Feb.,'52 
July,'52 
May 17,'52 
Nov.,'52 
Mar.,'52 
June,'52 
June,'52 
Oct. 24,'52 
July 27,'52 
Aug., 52 
Aug. 29,'52 
Feb.,'52 
Feb. 15,'52 
Not Set 


July 12,'52 
Apr.,'52 
May, 52 
Oct.,'52 
Not Set 
May, 52 


(reissue) Feb.,'52 


(Spec.) 
Oct.,'52 
Oct.,'52 
Mar.,'52 
Sept.,'52 
Aug.,'52 
May,'52 
May |,'52 
Dec.,'52 
Jan. 6,'52 
Mar.,'52 
Nov.,'52 
June 16,'52 
Not Set 
July,’52 
July.52 
July 26,'52 
Sept.,'52 
July,'52 
Mar. 28.'52 


REVIEWED 
Running S) 
Time Issue 


synopsis 


Page 


90m 
60m 
80m 
105m 
93m 
8im 
75m 


Apr. 12 
Aug. 23 
Mar. 8 
July 19 
May 17 
May 10 
Apr. !9 


1314 
1503 
1262 
1454 
1366 
1357 
1321 
63m Mar. |5 1282 
123m 
83m 
95m 
80m 
92m 
96m 


Oct. 13 
Aug. 9? 
May 17 
May 17 
May 3 
Jan. 12 
Aug. 23 
Aug. 9? 
Mar. | 


1057 
1477 
1365 
1366 
1350 
1185 
(S) 1503 
(S)1479 
1253 


69m 
93m 


129m 
168m 


1365 
tie 


May |7 
Nov. 24 


78m 
95m 
89m 
86m 
83m 
84m 
87m 
125m 
133m 
98m 
75m 
95m 
88m 
79m 
99m 
60m 


Aug. 9? 1477 
Sept. 8,'39 
Feb. 9 
Jan. 12 
May 3 
Nov. 17 
May 17 
July 17,'48 
Oct. 23,'48 
Jan. 26 
June 21 
Feb. 9 
Feb. 16 
Aug. 30 
Sept. 8 
Feb. 9 
July 17 


1229 
1185 
1349 
1109 
1367 


4357 
1213 
1418 
1230 
1237 
1510 
1006 
4230 
(S) 1443 


7im Mar. 8 
97m Jan. 12 
73m Aug. 30 1509 
72m Mar. 8 1262 

28 1427 


1262 
1185 


| 1125 
28 1426 
12 1314 
19 =(S)1322 
12 1186 
17 1365 

1382 


1510 
1442 
1510 
1153 
1162 

($)1323 


1389 
1281 
1313 
(S)1478 
1246 
1290 


(S)1478 
1501 
(S)i5i4 
1221 
1502 
1453 
1313 
1298 
(S)isit 


126! 


1389 
(S)1298 
1169 
1289 
1453 
(S)1503 
1477 
1315 


RATINGS sete, 
Nat'l Herald 
Groups L.of D. Review 
Good 
Good 
Fair 


AYC 


Good 
Good 

Very Good 
Average 


AY 
A 
A 


> wh>P>m>y 


AY Gooa 
A 

AY 
AY 
AY 


Good 
Good 
Excellent 
Good 
Good 

Very Good 


>>>°” 


AY 


Dm 


>> 


Very Good 


> 


Superior 
Superior 


> 


Good 


> 


Very Good 
Excellent 
Very Good 
Good 

Fair 
Excellent 
Excellent 
Very Good 
Good 
Good 

Fair 

Good 
Good 
Good 


Good 
Excellent 
Excellent 
Good 
Good 


Very Good 
Very Good 
Good 


Good 
Excellent 


Good 


Good 
Good 
Fair 

Good 
Good 


Very Good 
Excellent 
Excellent 


Fair 
Good 


Very Good 


Good 
Good 
Excellent 
Good 
Fair 


Excellent 


Good 
Average 


1523 





REVIEWED - —RATINGS——_——_, 
Release Running S ynopsis Not’! Herald 
TITLE—Production Number—Company Stovs Date Time Issue Page Grougs L.ofD. Review 


n Between. The (Brit ) Univ Dirk Bogarde-Elizabeth Sellars Aug., 52 84m Aug. 23 1502 A-2 Very Good 
Nemed Desire, A (104)* wB Vivien Leigh-Marion Brando Mar. 22,52 22m June 16 885 B Excellent 
Lippert Veronica Lake-Zachary Scott Feb. 15,'52 73m July 26 (S$) 1463 A 
Crawford-Jeck Palance Aug.,'52 110m July 26 146! A- Very Good 





Colleano-Gina Lollobrigida Mar. 7 86m Feb 1238 Sood 
ra Shearer-Robert Helpmann June 13 38m Apr. 7 793 j - Excellent 
George Murphy-Nancy Davis Apr., 52 65m Mar. | 1254 Goos 
Tim Holt-Linda Douglas Apr 60m Apr 1304 Good 
Barker-Dorothy Hart pr.,'52 80r Mar 1290 Good 
Gorcey-Huntz Ha 
oward Hill and Wild Animals 80m Dec 1162 Good 
Henreid-Jefi Donne r Mar 1263 
e Power-Joan Fontaine reis May 16 
1 Crawford-Dennis Morgar é 7m Jan 1214 Good 
oria Swanson-Jam Warrer 74m May 1383 C Fair 
Fernandel-Line Nor j ? 84m Aug 147) Average 
Alan Ladd-Deborah Ker Not Se July 1442 
Allan Rocky Lane 20 54m Aug 147 Good 


John Payne-Maureen O'Hara reiss } 2 Mar. 14 

Pier Angeli-Vittor De Sica r 03m Apr 1322 Excellent 
Richard Widmark-Joanne Dru i Aug. St 

Vaughan Monroe-Joan Leslie July 1433 

Tim Holt-Linda Douglas Feb 1222 Good 
William Powell-Julia Adan 1237 Good 
Special Cast 

Susan Hayward-R. Prestor ssue} Excellent 
William Holden-Alexis Smith ° (S$) 1330 


Documentary 


Joseph Cotten-Shelley Winters 1454 Good 
Lyle Talbot-Doris Herr Ser 1503 Fair 


1290 Excellent 
1229 Excellent 


1254 Very Good 
1503 . 
1418 Good 


Jean Peters-Hugh Marlowe Ja 138) Y Excellent 
George Murphy-Virginia Gilmore | 2 1329 ’ Very Good 


Susan Shaw-Maxwell Reed Anr 's 1321 Fair 


Van Johnson-Patr I J 1425 YC Excellent 
Gene Tierney-Rory C r Oc 1478 

Ginger Rogers-Davic yr J 2 1425 Excellent 
Robert Taylor-Denise Darc: Jan ’ 1118 AY y Good 
James Cagne y-Dan Dail ( 2 Excellent 
Van Johnson-Paul OD 3 pr 2 r 125 Very Good 
Ray Bolger-Allyn McLeris Aug 2 25 Very Good 
Whip Wilson ; 


Good 
Good 
Good 


Good 


w 


mn PR 


Richard Carls 
Googie Withers 
Jennifer Jones-C 
Michael Chapin-E 
Otto Kruge ‘ 
Stewart Gr 


Ben Johr 


Ns 


Good 
Good 


NNR 


lo Ewe 
Zachary S 
Doris Day-Re Excellent 
Susan Haywa | Excellent 
Adam W arr Meg 1a May 8 éd n pr 5 i Very Goo 
Jean Kent-D Bog N et 9 »b | 4 B Good 


Penny Edwards-Ross Elliott on. 15,'52 Or ‘ 2 1222 Fair 


Onan naaaw 
mR PR ia) 











FEATURES LISTED BY COMPANIES — PAGE 1193, ISSUE OF AUGUST 16, 1952 
SHORT SUBJECTS CHART APPEARS ON PAGES 1186-1187, ISSUE OF AUGUST 16, 1952 
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The Industry’s Most-Wanted. 
Most-Often-Used Reference Book 


N o other 
publication 
contains this 
valuable 
information * 


* The WHO’S WHO section alone— 
which is but one of the 15 thumb- 
indexed sections of the ALMANAC— 
is worth several times the price of the 
complete volume of highly useful in- 
formation. The WHO'S WHO section 
contains over 12,000 concise biogra- 
phies of executives, producers, per- 
formers and other personalities, cover- 
ing the fields of both motion pictures 
and television. 

* It is the ONLY WHO'S WHO in 
these fields, and it is being consider- 
ably enlarged for the 1952-53 edition of 
the ALMANAC, to include hundreds 
of additional names, with up-to-date 
biographies and career credits. 

Also, the separately thumb-indexed 
TV data section has been expanded to 
include a wealth of additional informa- 
tion for many purposes, in— 
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The previous edition was a sell-out! 


To make sure ef your copy, order NOW 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 


Please reserve a copy of the 1952-53 
Motion Picture and Television ALMANAC 


Enclosed please find check for $5.00 in ful! payment, including ship- 
ping charges. 

Mail to— 

Name 


Address 


City Zone State. . 











HOLDING 
OVER... 
ALL 
OVER! 


NEW YORK « VICTORIA 
SAN FRANCISCO * ORPHEUM 
DETROIT + MICHIGAN 

LOS ANGELES + HILLSTREET 
LOS ANGELES + PANTAGES 
WASHINGTON »* ONTARIO 
CHICAGO +» CHICAGO 
MILWAUKEE + RIVERSIDE 
SAN JOSE * STUDIO 

NEW ORLEANS *« ORPHEUM 
FRESNO * WARNER 
MEMPHIS +» MALCO 
CINCINNATI * PALACE 
STAMFORD + STAMFORD 
OMAHA « BRANDEIS 
ATLANTIC CITY » BEACH 
SALT LAKE CITY * CENTRE 
SPRINGFIELD * BIJOU 
HARTFORD « E. M. LOEW 
ROCHESTER * ROCHESTER 
BOSTON + ASTOR 

FORT WORTH « WORTH 
INDIANAPOLIS * LOEW'S 
KANSAS CITY » MIDLAND 
MINNEAPOLIS » ORPHEUM 
PORTLAND * STRAND 
PITTSBURGH «+ J. P. HARRIS 
SAN BERNARDINO + RITZ 
SYRACUSE + STATE 

ST. LOUIS + STATE 
PHILADELPHIA * RANDOLPH 
SAN MATEO « SAN MATEO 
SEATTLE * 5TH AVE. 
ASBURY PARK * MAYFAIR 
DULUTH » NORSHOR 
SPRINGFIELD * SENATE 














COLUMBIA PICTURES presents RITA HAYWORTH - GLENN FORD in AFFAIR IN TRINIDAD with Alexander Scourby - Valerie Bettis - Torin Thatcher 
Screen Play by OSCAR SAUL and JAMES GUNN - Produced and Directed by VINCENT SHERMAN - A BECKWORTH CORPORATION PRODUCTION 
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Add this MONEY-MAKING feature to your bill 
O 


When vou install vour choice of vending equipment 
to sell Coca-Cola, vou convert a few square fect into 
a nice round prolit. Your patrons enjoy good enter- 
tainment. They also enjoy the pause thal refreshes 
with ice-cold Coca-Cola. So, vou can offer a double 
feature that means extra profit tor vou. Best of all, 
no additional overhead is required. For the money- 
making details, write: The Coca-Cola Company, 


P. O. Box 1754, Atlanta, Georgia. 


EN OV 








2. DEEP-COMFORT PADDING 3. SMOOTH DESIGN-—No 4. MODERN STYLING — Attrac- 
—Back and seat padding of protrusions, no exposed tive upholstery, tasteful over-all 
INTERNATIONAL “2000” offers nuts or bolts to catch cloth- - design of the INTERNATIONAL 
relaxation comparable to finest ing or homper comfort ~ 2000°' odd a new note of style 
living-room furniture. 5 te your theatre. 


1. POSTURE SHAPE —Form- 
fitting beck and spring-cush- 
ion seat of INTERNATIONAL 
2000" are prepositioned for 
comfortable seating 











LUXURY FURNISHINGS and solid 
comfort make today’s home a pleasant 
place in which to relax and enjoy life 
It's your competition it’s your warn- 
ing to take a close look at appearance 
ond comfort in your theatre. 


COMFORT end STYLE are built 
into the INTERNATIONAL 
"2000" chair. Check it for the 
features today's potrons 
demand 


offer “living-room” comfort 
with INTERNATIONAL Chairs 


3 TODAY’ MPETITIVE PICTURE, home comfort has be- 
ew-eskations: — MAKE THIS 80-MINUTE TEST 
‘ ee 
come a feature attraction. Do you offer the ‘‘comforts of Go ahead-—sit in one of your present chairs. Stay there through 
home” in your theatre? You can if you install International on sania teeters. Con Gon usueite soe yebive eomecnanee 
? ¢ u b Or do you begin to wriggle before the last reel goes on? If you 
Ch ° don’t feel completely relaxed in your present seating, remem- 
alts. ber, your patrons don’t either. You owe it to your customers to 
: ee + os consider INTERNATIONAL chairs 
INTERNATIONAL chairs are the “easy chairs” of the thea- See the INTERNATIONAL “2000” chair and the extre-luxury 
tre. Yes, when vou buy INTERNATIONAL, you add “living- INTERNATIONAL 2300” chair at your RCA Theatre Supply 
" Dealer's. He'll be glad to talk over the economics of adding 
room’ comfort to your theatre—and you get long-wearing home comfort to your theatre. 


chairs, styled in the modern manner. 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J. 





&. 


NATIONAL CARBON 


PRESENTS: 


“SUPREX 4 


TRADE-MARK . . Amazing New Light-Efficiency 


m: tgs ‘ 
: Lower Current Consumptio 


. 
Improved Arc-Stability 


© Better 1; ht p:.. 
WITH THE ‘3 Distribution 


DIFFERENCE 
YOU CAN 


Not just claims but VISIBLE improve- @ More light at slightly increased current 


ments distinguish the NEW 9 mm @ Equal light at same current 
“Suprex” projector carbon in any 9-8 mm 


: i ; @ Lower carbon consumption and cost 
copper-coated high-intensity trim. 


@ Better light distribution at all currents 

AND THAT'S NOT ALL! With an opti- # Above 70 amperes, see your theatre supply dealer 
mum current range of 65-75 amperes, the for his ecuipment recommendations 

new 9mm “Suprex” carbon and the 8 mm 

“Orotip” C negative carbon can be sub- 

stituted directly for the 8 mm-7 mm car- 

bon trim up to 70 amperes*. Merely install 

appropriate holders and guides in your 


present equipment and get: 


SEE THE DIFFERENCE! 


The term Suprex’’ and ‘‘Orotip’’ are trade - marks 


l n Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atianta, Chicago, Dallas, Kansas City 
New York, Pittsburgh, San Francisco 
in Canada: National Carbon Limited, Montreal, Toronto, Winnipeg 
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by offering a line of projection arc lamps 

especially designed for finest results under every con- 

dition. When buying lamps you can eliminate guesswork and 
avoid headaches by seeing a Strong dealer. 

If your screen width is more than 24 feet he has 

the big Strong 75-130 ampere high intensity Mighty ‘90.’ 

For screen widths from 21 to 24 feet he'll show you the Strong 
45-70 ampere high intensity Mogul. Screens 19 or 20 feet wide can be 
perfectly lighted by the Strong 46 ampere high intensity Utility, 
while screens 18 feet wide or under call for the Strong 
one-kilowatt 40 ampere high intensity Utility. 

As the only lamps produced complete within 

one factory, Strong lamps can be engineered to obtain the 
highest efficiencies ever attained. That's why more 

dealers sell, and more theatres buy Strong- 


made lamps than any other make. 





THE STRONG ELECTRIC CORPORATION 
SEE THE NEW STRONG 1 CITY PARK AVENUE TOLEDO 2, OHIO 
PRODUCTS IN BOOTHS Please send free literature on the [| Mighty ‘90°’; 
NOS. 150-151 AT THE [] Mogul; 
TESMA SHOW IN NAME 
CHICAGO (MORRISON THEATRE 
HOTEL) NOV. 15-19. 


{_] 46-Ampere Utility; [—] One-Kilowatt Utility 


STREET 
8 CITY & STATE 
NAME OF SUPPLIER 


When the lamps ae STRONG whe pines fight!) 
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American Theatre, East Liverpool, Ohio, 
equipped with 709 American Bodiform Chai 
No. 16-001, with No. 123 Aisle Standards 


Architect: Michael J. De Angelis 


an 
AAS 
AAA 
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we ke he 


ee ant 


teh 


East Liverpoo| State Theatrp fur 


STATE THEATRE AMERICAN 


rs 
AND STATE 


Basr LIVERP OO, 


THEATRES 


Onto 


Mr, George Raney 

seer ican Seating Co, 
% 5-37 ¥, Genesee St, 
“yrecuse 4, New York 


Dear Mr, Haney: 


The American Theatre i. 


1 ¢ 
ast Satumtay on Schedule, East Liverpoo} oeiea 


Tt 1s @ rea) 
lea 
Company which sretuess seit 
Spite of the many oc 
re 
Present ere continual ly throws your 
y way 
Thank you *g8ln for 


® succeasfy) completion of Cooperating wi th 


® big undertakt no 
Sincerely yours 


AST Trveor 
wT LIVERPOOL STATE THRAToR 


Nc, 


ho G. Osborne 


ACCENT ON COMFORT-—BEAUTY—CONVENIENCE-—DURABILITY 


AMERICAN 


r 


merican Bodiform Chair 
1, with No. 123 


» Stonde 2s used in 





the new American Theatre 


BODIFORM CHAIRS 


Kast Liverpool, Ohio, is proud of its beautiful American 
Theatre, and rightly so. The owners have provided the best of 
everything for patrons’ comfort, including American Bodiform 


Chairs—the finest theatre chairs in the world. 


FOR RESEATING, too, American Bodiform Chairs are the 
choice of experienced operators everywhere. They are unex- 
celled for comfort, beauty, convenience, and durability. Hun- 
dreds of Bodiform installations, after many years of hard use, 


are still giving excellent service. 


cAmevican Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 
Grand Rapids 2, Michigan « Branch Offices and Distributors in Principal Cities 
of Theatre, School, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 


Manufacturers 
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EDITORIAL INDEX: ie 
AGGRESSIVE REFRESHMENT MERCHANDISING TODAY — 8 
PARAMOUNT THEATRE, EDMONTON, ALTA., seating |400 
ON THE HOUSE department: How Should Landscaping Rat 


in a Drive-In Scheme? - 
METHOD IN MANAGEMENT department: 


Effective Vacuuming and Spot-Cleaning of Carpet 
It's a Wise Exhibitor Who Knows His Patrons 
September Manager of the Month 


THEATRE SALES department: 


Counter and Cafeteria Service Plans Combined 
Dispenser Review - - - - - - - - - 
The Vender Vane: Trade News and Comment 


LANDSCAPING OF TIlE EL RANCHO DRIVE-IN, SAN 
JOSE, CALIF. - < ete: Ue eae Lae 


TOWN DRIVE-IN, DETROIT - 
GETTING INTO THE DRIVE-IN BUSINESS, Part 7: The Drive-in 


Screen Tower and Its Base 


THE NEEDLE'S EYE, Projection Department: Getting Maximum 


Service From Your Sound System 
ABOUT PRODUCTS: Market News- - - - - - - - ~ 44 
ABOUT PEOPLE OF THE THEATRE- - - - - - - - . 47 


Setter Jheatte is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 
appears in March, issued as Section Two of Motion Picture Herald. 
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GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
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Pardon Us, Your 
Show Is Slipping 


In jhe number and the names of the 
companies which already reserved exhibit 
space at midsummer for the Tesma Trade 
Show in Chicago next November, the 1952 
exposition of the theatre equipment manu- 
facturers' association promises to be by far 
the most representative exhibition it has 
ever conducted. Fortunately, it will be held 
in conjunction with the national conven- 
tion of the Allied States theatre owners’ 
organization as well as those of the manu- 
facturers and dealers, which offers more 
assurance of substantial exhibitor attend- 
ance at the trade show than can be ob- 
tained from the current temper of the 
business. 

With more theatres needing more mod- 
ernization of both building and equipment 
than ever before in the industry's history, 
it would be hard to imagine less interest in 
doing anything about it. We think our 
own observations are adequate on that 
point; however, we have been getting those 
of others, and such modernization as they 
report stands against a dismal backdrop 
of total neglect. Wryly comments one 
dealer, Our exhibitors are no longer show- 
men, they operate their theatres like Ye 
Olde Corner Pharmacy!" 

"We do not wish to criticize the ex- 
hibitor,'' remarks another, ‘but we do be- 
lieve he does not realize the importance of 
keeping up his theatre and giving the pub- 
lic the best he can in sound and projec- 
tion." 

What's wrong in an industry with so 
much to give for the money? ‘Nothing's 
wrong with showbusiness,” asserts one long 
associated with it in America, “that en- 
thusiastic, progressive thinking and action 
would not correct. If we could get ex- 
hibitors to work as hard as they did in the 
period from 1933 to 1942, this would be a 
great industry... . 

"The same exhibitors, running the same 
theatres, now make lots more money than 
they did then, but their entire thinking is 
negative. If the proper spirit could be in- 
jected into them, and they could be en- 
couraged to work as hard as they did in 
that period, think what a wonderful indus- 
try this could be!” 

Maybe too many of us are getting old. 
Or maybe the business is getting too much 
kicking around—not from television so much 
as from taxes and Washington politicking 
generally. Be it so, the public nevertheless 
doesn't want explanations; it wants ihea- 
tres worthy of its precious recreational 
hours. And time is running out. 


—G. S. 





Aggressive Refreshment 
Merchandising Today 


HE KEY to successful re 
freshment merchandising at theatres opens 


i closet of assorted contents. They are as 
varied as stand location and attendant’s per 
purchasing practices and promo 
They don’t 


relationship that is immediately discernible 


son ility 


tional gimmicks. bear any 


to the naked eve; but they do fit together, 
nevertheless, and must be so integrated if 
the vending operation is to realize its full 
possibilities asa contributor to revenue. 
This is particularly true of regular as 
distinguished trom drive-in theatres, where 
to eat and drink is partly what the cus 
tomers come for. ‘This article is concerned 
specifically with indoor operation, in which 
refreshment merchandising holds only an 
accordingly 
rely For 


this discussion the practices and experiments 


incidental position and must 


heavily upon ‘impulse buying.” 


regular theatre have 


what might shake out as 


of many operators 


been sifted tor 


] 


gold, or a reasonably facimile thereof. 


THE STAND ITSELF 


Refreshment merchandising begins with 
the stand. There continues to be some ex 


perimentation, hence some difference ot 


opinion, as to precisely where it should be 
there is no disagreement 
should be 
cuous and inviting to patrons on their 
he value of highly 

lity of the snack bar to 
t higher rating than 


located ; however 
on the idea that it immediately 
convenient 
patrons 
ited Is given 
be, but conditions of 


tablished haven't vet changed enough 


patronagé 


the seated patron a major tactor 


rmining where the stand should be 


1 other hand, the location should 
1 
impulse to 


1 ticket 


vestibule, of 


ct the buy to the time 


t takes to purchase ind hand it to 


a doorman Lhe outer lobby 


is still the site of the “candy stand” in many 


There the patron ts preoccupied 


with business of admission. Limited 


floor space is often the reason tor such mis 


placement; duri the last tew vears many 


exhil have found that structural re 


yitors 
modeling to provide the necessary space in 
side, even where it was quite costly, proved 
warranted by the increase in sales. 

Che most favored location is in an inne 


A successful theatre snack bar is no accident but the result of 


careful planning and promotion. 


Here are key methods and 


principles from recent experience of many theatre operators. 


fover, as close as possible to the 
It is 


lobby, or 


point at which tickets are collected. 


thus ready to exert its influence as soon as 


the ticket business is over and before atten 


The location of the snack bar in a 
its success. The 


and below 


theatre is vital to 


views above strikingly 
exemplify the principle of placing the 
stand prominently in view of enter- 
ing patrons yet out of traffic lanes 
The stand be- 
traffic 


floor. 


to prevent congestion 
low is 


also convenient for 


to both balcony and main 


tion has turned to the matter of getting 
desirable seats. 
Physical 


that possibility ; 


conditions vary widely as to 
in any case, however, the 
stand belongs close to incoming traffic lanes, 
though removed enough to avoid interfer- 
This latter consideration has become 
especially with the growth of 


beverage dispensing at the stand. Whatever 


ence. 


important 


the merchandise desired, some bit of time 
is needed for selection, serving, and making 
change; so it is that the vending operation 
has come to claim space for leisurely pause. 
It is a new item in theatre planning. 

Remodeling as well as new construction 
shows how quickly the time has passed when 
theatre refreshment service can be thought 
of as a candy counter stuck in some corner, 
or squeezed between a couple of doors. It 
should be rather a major feature of the 
architectural scheme, built in with gay de- 
sign and brilliant lighting, and incorporat- 
ing facilities for orderly, appetizing dis- 
play, with storage accomodations that help 
to keep displays freshly stocked. 

Further with respect to location: Two 
other considerations are its relationship in 
the floor plan to the restrooms, and to 
Where possible, the 
a compromise be- 


balcony stairs, if any. 


location should. strike 
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TERED POPCORN HN 
‘ath. =< - 


Theatre refreshment purchases are made primarily on the “impulse’’ of 
the patron, hence stands should be gay and inviting in appearance so as 
to attract attention. In the two stands above and at right the proper 
atmosphere is achieved through a combination of bright lighting effects, 
neat display of merchandise and attractive, varied promotional material. 


tween all trafic lanes, regardless of level, light out of the audience area and from the 


and be where patrons going to and trom must be 


screen, while the service area 


acoustically treated for noise control. 


restrooms Must Pass It. 
With such a location, the urge to get 


Despite these considerations, a theory has 
been recently advanced (BetreR THEATRES 
for June) that the auditorium itself is the 
refresh- 


some refreshment must come from thirst or 


appetite developing pretty much from 


desirable location for the physiological needs. In a person intent upon 
stand. A vigorous advocate of this 
William Riseman, Boston theatre 


Here we have the emphasis on 


most 


ment the performance, it would hardly be in the 


idea is “impulse” classification (unless, perchance 
designer. a drinking or eating scene came along to 
patrons already seated. 


So that these people inay not miss any 


suggest it). Modern techniques can do 
much about problems of light and_ noise, 
part of program while making a purchase, but they would require considerable doing 
Mr. Riseman would locate the snack bar 


at an angle affording a full view of the 


Considerations of odor are also amplified 

Be all that 
torium location has produced increased sales 
at the Bradley theatre in Putnam, Conn. 
Previously, however, the stand was in an 


as it may, a rear audi 
screen, with the area enclosed by glass on 
the side nearest the seating. Illumination 


of course has to be handled so as to keep 


rs eS) 5 
REFRESHING 


COOL DRINKS 
= 


cuter lobby, beside the box-office. 
Emphasis placed on it by most operators 
; ? rates display of the merchandise itse *xt 
Placing an automatic drink dispenser away ene ee ion 
from the refreshment stand, as shown above, 
may help to increase revenue from sales as 
well as relieve possible stand congestion. 


In importance to stand location; and this 
factor is closely related to the prominence 
and attractiveness of signs identifying the 


BETTER THEATRES SECTION 


PARTLY 


Self-service display of candy (as demon- 
strated above and below) is preferred by 
some operators. The stand above also il- 
lustrates attraction tie-in decoration. 


items offered. Conspicuousness and conve 


nience, according to the specific physica! 
conditions of the location and form of the 
stand, are basic guides in the placement of 
each item so as to produce greatest overall! 


(Continued on page 33) 











The box-office of the Para 
mount is located inside 








the outer entrance doors 
with ticket sales wholly 
inside the vestibule. The 
opposite wall is largely oc- 
cupied by a coming. at- 





traction poster case 


Three sets of plate-glass 

metal-frame doors lead 

from the vestibule directly 

into carpeted foyer (be 

ow). Traffic turns to a 

entral vomitory for en 

trance to both levels of 

the auditorium (See rear The front of the Paramount is faced in Tyndall stone. The 


auditorium vie 
auditorium w) windows at the right look out from an enclosed fire escape. 


View of foyer from entrance doors (below) showing short 


flight of stairs leading up to the auditorium. Stainless steel 
hand rails on the stairs are illuminated by built-in lights. 
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Of the Paramount's 1400 seats, a little under 400 are in a 
stadium entered up four aisles in a five-bank plan. Chairs 
throughout are Kroehler push-back, spaced 34 inches on the 
main floor. A contour screen curtain operates on a curved track. 





The refreshment stand is at innermost end of foyer in line of traffic and 


adjoins entrances to restrooms. (See below.) 
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On the House 


% editorial reports and comment on events, trends, people and opinion 





Cutting Drive-In Landscape 
Pattern to Fit the Cloth 


SINCE REPORTING in last 


nths issue on our recent mquiry into 
ve-in landscaping costs and practices, we 
ve received material and comment which 
i remarkable example of effective 


round Rancho 


e-in at San Jose, California, which is 


nelude 
heautification—the — E] 
bed on page 35: 


Lest trom a 
New England drive-in circuit whose policy 


and a letter 


well sums up the practical requirements of 


the average northern situation. The letter 
beyins 

Because of the relatively short season of 
operation, the severe winters and the ter- 
ific expense involved in the purchase and 
maintenance of landscaping materials, we 
have elected to concentrate on giving our 
patrons the best possible sound and projec- 
and whatever was 


tion equipment using 


vailable in each location to beautify the 
rrounds 


\W hile 


Neak DV Gay 


many drive-ins look forbiddingly 


the cost of really eftective 


hands ping ind of maintaining it, advise 


sal of its practical function 


trom the 


ve-In operation 


stablished by long associa 


onventional theatres, one is 


int advantages in the 


itmosphere—things 


or of an indoor thea 


i, but our recent 


t suspicion that 


Mquiry 


he advantage iny, seldom warrant the 


nvestinent ils of inst ill ition, and 


ag 
n the mate equipment and labor of 


| 


1 
that yark-like 


mamtenance na i 


W hile the 


interesting retutations of 


| itmosphere 
ry turned up some 


requires mnqu 


that notion, it 


ilso produced replies trom operators which 


placed no practical value whatever on 


grounds beautification 
The proper eV ilu ition probably es some 


between 


extremes This ob 


those 


“ he re 


1? 


é 


server has reasons to believe, from dallying 
with horticulture in the home sector, that 
a drive-in site can be adequately prettied up 
with the materials of nature at a modest 
initial investment and very little cost after- 
The 
quoted above seems to reflect the validity of 
their belief. It is from Douglas N. Amos of 
the Connecticut Office in New 
Haven, of Lockwood & Gordon Theatres. 


ward. letter from which we have 


District 


He continues: 
“At our 
tunate in having an abundance of rich loam, 


Danbury drive-in we were for- 


which was spread around after the theatre 
was laid out. Grass seed was sown in the 


early fall of our first season, and we have 


had an excellent lawn bordering on all 


sides of the park ever since. A course grass 
mixture used (mostly rye and 


seed was 


timothy) to withstand the summer dry 
spells and heavy foot trafic in playground 
and similar 

“We have done little more 


the grounds except for some evergreens, 


areas. 
to beautify 


which were planted around our attraction 
sign and box-office. On an average, it takes 
our maintenance man about eight hours a 
week, using a power sickle bar mower, to 
keep the grass cut. 

“In other drive-ins where we haven’t had 
good soil available in which to plant grass, 
we have had to bring in top soil and com- 
bine this with commercial fertilizer to pio- 
duce a lawn where desired. In a sand or 
gravel area we have spread good top soil 
about 2 or 3 inches thick and nourished it 
with fertilizer before sowing the seed. An 
approximate cost of developing a lawn un- 
der these conditions would be about 10¢ 





In a photo which notably registers its forms, 





“SYNCHRO-SCREEN”’ ADAPTED TO TRADITIONAL ARCH 


a Schlanger-Hoffberg sychronous-surround screen is 
shown in the Colonial theatre, Portsmouth, N. H., where Capitcl Theatre Supply of Boston, RCA 
dealers, neatly adapted it to the stage without disturbing the proscenium arch. 
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per square yard—this figure would include 
top soil, fertilizer, seed and labor, but not 
any maintenance after seeding. 

“We plant trees or shrubbery only in 
limited areas, such as around signs or build 
We have not gone in for any 
It has been 


ings. tree- 
lined driveways or approaches. 
our experience that a roadway bordered on 
each side by grass can be just as striking if 
lined at the edges with whitewashed rocks 
as when bordered by expensive evergreens. 

“We have learned to avoid doing much 
sowing of seed or planting in the late spring 
or summer unless an adequate supply of 
water is available. It is best to start a 
lawn in the tall so that it will be 
enough by the following summer to with- 


strong 


stand the hot sun and dry spells. The nec- 
essity of daily watering of grass and shrubs 
can be very exasperating and costly.” 

It is interesting to note that the “lawns” 
here described have been made of rye grass 
and timothy. These are tough “meadow” 
grasses tolerant of many ordinary soil con- 
ditions. Mr. Amos points out that they are 
cut with a sickle bar rather than a lawn 
mower. We think this significant because, 
in our opinion, establishment and main- 
tenance of lawns made of regular lawn 
grasses are so costly as to advise that the 
average drive-in avoid more than a small 
patch or two. 


HOME-GROWN DRIVE-IN AIDS 


From Lewis Webber, who operates the Borderland 
drive-in at Houlton, Me., come these devices. 
Above he is shown with one of the pails which he 
hangs on speaker posts for rubbish—simple, but it 
works. Below is his car with a plywood attraction 
panel of light weight and that uses regular change- 
able letters. He's seeking a patent on this one. 


4 
4 
% 
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Maintenance costs go down to rock bottom when 
economical Marlite plastic-finished wallpanels are 
installed. The high-heat-baked Marlite finish resists 
moisture, grease, heat, acids, alkalies, and stains. 
Occasional wiping with a damp cloth keeps 
Marlite sparkling clean and sanitary. 


Easy-to-handle, wall-size Marlite panels go up 
fast with ordinary carpenters’ tools. Marlite 
eliminates plastering, painting, periodic 
redecorating . . . and business can go on as 
usual, without interruption! 


Modernize with Marlite for beautiful, cost-cutting 
foyers, entrances, lobbies, lounges, rest rooms, 
offices, candy cases, counters, doors, and fixtures. 
Choose from 67 striking color and pattern 
combinations at your building materials dealer or 
write MARSH WALL PRODUCTS, INC., 
Dept. 969, Dover, Ohio. Subsidiary of 

Masonite Corporation. 


for creating 


beautiful interiors 
ee 


WALL and CEILING PANELS 





oo One way to keep posted—he a coupon clipper 








FOR THEATRES OUTSIDE U. S. A. AND CANADA— 





FOR STUDIOS EVERYWHERE— 
No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11,N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 


FORMER Y 














method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 








Effective Vacuuming and 


Spot-Cleaning of Carpet 


Concluding a group of four ar- 
ticles on the maintenance of hard 
floorings and of floor coverings 


IN USING vacuum equip 


should 


operator. 


remember th t the n ichines 
the work—not the 


fight the machine Pressing 


the Vacuum since some au 


1 in under the tool. Long, 


should be used with one hand 


placed under the elbow joint and the other 


guiding the tool 


When cleaning under chairs, the swivel 


Light-weight vacuum and 


blowing actions has made the job of cleaning the 


equipment combining 
auditorium easier by providing conveniently inter- 
changeable means of vacuuming chair fabrics and 
the floor 
pers to 


and of blowing boxes, bags and wrap- 
Above is pictured 


a Breuer vacuum-blower unit being used for floor 


collection areas 


vacuuming 


14 


should do the work so that the handle hes 
flat. It will be found that the operator can 
get in almost everywhere this way. 


The dirt 


before it 


receptecle should be emptied 
dirt. Overfilling 
eficienc y of the 


should be 


becomes full of 
it reduces the machine. 
The bag 
dirt can is emptied 

If something clogs in the tool, the tool 
should be mouth 


placed against the open hose 


shaken every time the 


removed and the tool 
In most cases 
this will pull the matter into the hose. 

In bare floor cleaning it is important to 
use a slightly rolling motion so that some 
air is let into the front of the tool on a 
forward motion and into the back of the 
tool 


passes through, the suction cannot work. 


as it is pulled backward. If no air 


SPOT CLEANING 

There are of course some kinds of car 
pet soil that vacuum equipment can’t han 
dle. Spot cleaning with water or a chemical 
is necessary from time to time. A squashed 
piece of candy can be removed readily 
At least most of it consists in 
If that 
little 


added to the water. 


with water. 


sugar, which is soluble in 


water. 


doesn’t dissolve quite all of it, a 


yreen soa} should be 


Care 
soppy, 


must be used not to get the pile 


otherwise it will mat down. 


Gum wads are common causes of spot 


cleaning. Gum usually yields readily to car- 
an oil can 


bon tetrachloride. Have handy 


containing this chemical and squirt a few 


In carpet cleaning, the wand of the vacuum cleaner 
should bee held with one hand just below the 
elbow point, and the other at the end to guide 
the tool, without pressing down, as indicated in 
the above application of National Super Service 
theatre type equipment. 


drops on the wad. If it has hardened, sev- 
eral applications may be necessary. In any 
to allow 
injury to 


case, it will dissolve sufficiently 
freeing it from the pile without 
the latter. Carbon tetrachloride will also 
remove some kinds of stains, particularly 


those of a greasy nature. 

THE SHAMPOOING QUESTION 
In time—a long time if maintenance is 

thorough — carpeting inevitably becomes 

soiled enough for its colors to dull. When 

in good condi- 

calls for 


the fabric is structurally 
tion, this 
shampooing a rug or carpet, which cannot 


condition ordinarily 
be done well without sending the fabric 
out to a carpet shampooing establishment. 
To take up carpeting is obviously im- 
(Continued on page 17) 
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It's a Wise Exhibitor 
Who Knows His Patrons 


ELMA, IA. 
HY Is IT a change of management 
so often has such a_ pronounced 
effect on business? Don’t you ever 
think that the success or failure isn’t more 
or less due to you? ‘To you, how you are 
accepted in your community, what part 
vou take, your moods, attitudes and person- 
alitv. They have plenty to do with the 


overall success of your operation. Oc- 


casionaly the “big picture’? comes along, 
when they break the doors down to see it; 
but the long range success of your theatre 
has much to do with the way you run itt. 
Most of us publish a monthly program. 
I have seen people pick up the program 
and lay it down with hardly a glance and 
say, “Why doesn’t the so and so ever show 
any good pictures?” I saw that happen 
once with one of the strongest programs 
I had ever seen any theatre have. Why 
did they say he never runs any good shows? 
They were not judging the program, they 
were judging the owner or manager. ‘They 
didn’t like him, so didn’t like his shows! 


Last month we mentioned methods in 
management, but got so taken up in self- 
introduction we never got around to man- 
agement. You have guessed by now that 
it is my opinion that the most important 
part of management is you. Buying and 
booking aside for the time being, one of the 
next important things is: How do you 
sell your theatre and your product! You 
know the neatness, 
attractiveness, comfort, courtesy and con- 


But do you sell your product? 


value of cleanliness, 
venience. 
I doubt seriously if any given picture ever 
shows to more than 30% of its potential 
patrons. That is a lousey record for an 
industry providing the greatest entertain- 
ment at the lowest price. 

Selling product consists of more than 
buying a trailer, a one-sheet and putting 
up a calendar, then sitting back in the 
office with your profit and loss sheet before 
There ase telephone calls to be made 
and heralds to be delivered, etc. And it 
doesn’t hurt to do some delivering yourself. 
Who knows, if wher out delivering house 


you. 


BETTER THEATRES SECTION 


to house, you might get a chance to meet 
and talk to Mrs. Murphy about her cow 

and she might find out what a helluva fine 
fellow you are. ‘Take your heralds, win 


dow cards into the store, taverns, machine 





shops, rest rooms, put them in cars, sur 
rounding villages and crossroad stores. Of 
course, the only ones who are going to see 
farmers ; their 


them are the however, 


money comes out of the U.S. mint, too! 

It has seemed to me that the example of 
showmanship that can be best patterned 
He had 
take 


notice, without becoming ostentatious. He 


after is the circus advance man. 
a way of making you sit up and 
looked like a showman, dressed like a 
showman, acted and talked like a showman. 
He put out passes until it looked like every 
one would be going to the show for free. 
But he always filled his tent. 

Somebody once said the word “exhibitor” 
should be abolished. A 
a “showman.” 


man should be 
Maybe we are too much 
bookkeepers, too much business men, too 
exhibitors to be The 


movies, like the circus, is the poor man’s 


much showmen, 


It is not too undignified to appeal 
to what the average Mr. America likes. 


opera. 


It is wonderful if your clientele is of 
the carriage trade and you have enough of 
them to satisfy the interest on your mort 
But the 
average show-goer, is not a particularly 
cultured individual. He 
much “kulture” 


gage. average American, the 


doesn’t expect 
in his films, and he does 
like to know that the showman showing 
him pictures is as colorful as his product. 
(That’s for us 


“rubes,”” of course—Park 


35 YEARS OF WORLD’ LEADERSHIP 


VALLEN ALL-STEEL 
SAFETY TRACK 
LOW-COST DEPENDABILITY 
a Noiseless, Safe, Easy opera- 


to jam- 





@ Bearings in the hub of each 
wheel where they belong for 
smoothest operation possible. 


@ Manually or electrically oper- 
ated 


There is a Vallen Electric Control and Track 
r every 


WE'RE HEADQUARTERS 
FOR YOUR PROBLEMS 


VALLEN, INc., AKRON 4, OHIO 


UNIFORMS 


play the lead in 
““glamorizing” 
your theatre 


There's something about new 
uniforms that puts new life 
into your theatre, and 
into your slaff... and when 
they're Marer-Lavary 
uniforms, ushers and 
usherettes not only feel 
better, they look better too 
There's a smartness to M-L 
uniforms that makes it 
obvious why M-L enjoys a 
national reputation among 
theatre owners for neatly 
finished, proper-fitting, 
durable uniforms 

“=> 

C4 
wr You will be interested in 
ff \) our complele range of 


of ra 


wt | 


new fabrics woven 

exclusively for us 
especially prepared 
for theatre slaff 
oulfilling 


A letter or post 
card will bring 
samples and full 
details, including 
swatches. Write 
today! 


UNIFORMS 


2145 LINCOLN AVE., DEPT. B, CHICAGO 14, ILL. 
ALWAYS FIRST WHERE QUALITY COUNTS 
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Avenue, please disregard.) People like to 
have a personality to talk about. As long 
as it’s not something outlandish or dis- 
graceful, it is a pretty good help to have 
them talking about you. 

















This is neither the “Voice of Experi- 
ence,’ nor “expert” opinion. A fellow I 
know defines an “expert” as “simply an- 
other mechanic traveling outside his home 
town.” When I leave my home town | 
take a homing pigeon and a ball of kite 
cord along to show me the way to go home. 
I like it here. if what I say applies some 
place else, you’re welcome to it. 


We preach, and we are preached to, 
about press books. We use them on every 
picture. Frankly we don't use them much. 
For our purposes, they are too well filled 
with identical ads in different sizes, the 


66 ] prepared reviews sound too well manufac- 
..- Elementary. 


tured, smack of insincerity and allude to too 


ee many things the public doesn’t care a 
my dear Watson! 


tinker’s dam about. 

We write our own reviews on all pic- 
; tures for our weekly paper. Not necessarily 
Only it was never really “elementary.” The expert better, but we know that mention of a 


Sherlock Holmes made baffling mysteries just seem new barn, a boy with a fishing pole, or a 


that wav! woman cooking a big family dinner is more 
; : to talk to our people about than a certain 
The exhibitor of today faces many similarly baffling actor's make up and allergies, or a particu- 
lar gown worn by the ravishing Miss 
Whoosis designed by that eminent designer 
solved only by experts. of women’s apparel, Rinse-de-Korsetoff. 


problems . .. Problems in making his theatre a more 
popular, more profitable one . . . Problems that can be 


Bring it down to the local level is the 
Like Mr. Holmes, NATIONAL THEATRE SI JPPLY first rule in selling product. That's our 
makes the most difficult problem seem “elementary.” formula. We have nothing against press 
This unique quality is a direct result of 25 years’ ex- books. There aré-acads of ideac tn diem. 
perience in meeting every type of theatre requirement! We just think the reviews sound too much 
And it is this priceless training, this vital insight that like something from a publicity department 
has caused exhibitors everywhere to rely up—n the ser- instead of an honest opinion, or tacts, from 


DE CI? , . ne neighbor to another. 
- IAT J THEATRE SUPPLY—confi- oe E 
vices of NATIONAL THEATRE ‘§ P . "2 . 
So we have now at least three steps in 
: , Jation: re re an anyone else, can ; 
dent that National, more surely than any vee trying to build up a return—not only re- 
solve their theatre problem. peats from the 30° of your potential 
. ; trade, but an etfort to get something from 
-ontact National today ... and get a clue to ana 
Why not contact Nati ’ ‘ a cde SO. Gin weet. all seas 
this service available to you. theatre and sell your product. It’s more 
than advertising—it’s selling. 


Are you still there? 











29 Branches... ; 
; GATES OPEN 730 - SHOW SECINS AT SUSK 
MOVIE BANK FRI. & SAT 
P SPENCE KATHARINE HEPQURN 


Pat 0 ‘PAT AND MIKE MITCHELL 
THEATRE SUPPLY ‘OKINAWA ~ = 


Division of National « Simplex « Bludworth, Inc. 

















from Coast to Coast 


The first drive-in built in northern California, the 
El Rancho at Sacramento, managed by Edward 
E. Vaughan, recently acquired this new look with 
a decorative entrance sign mounting a 35x9-foot 
Wagner front-lighted attrraction panel using !0- 
and 17-inch letters. The installation was made by 
the B. F. Shearer Company. 
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Carpet Vacuuming 
And Spot-Cleaning 


(Continued from page 14) 


practicable in the case of operating theatres. 
At best, this is expensive; and only in the 
event the theatre were to be closed for a 
period of time, as for remodeling, would 
it be otherwise feasible. 
Some theatre operators therefore occa 
sionally attempt to shampoo carpeting with- 
out removing it. There are a number of 
crystal and fluid types of carpet shampoos. 
Any shampoo requiring the use of water 
is highly objectionable, because it takes a | T oh EAT gE R 
long time for the backing of the carpeting 
to dry out; in the meantime, walking upon 
it is likely to mix dirt and moisture in the C LEA Be i N G 
backing of carpet so that the dirt cannot be 


removed by vacuuming. Even a consider- 
able amount of time is needed to dry out Is yours the one out of 


the pile, which if walked upon before it is | every four theaters being “Tor- 
i at be uit -cove;ry. ‘ ‘ 

dry will ma eyond uniform recovery nado cleaned” today? If not, 
Shampoos employing such a compound é ree bi 
as carbon tetrachloride—so-called ‘“‘soapless | YOU Te Mmussing your Dig oOppor- 


lathers”—which do not involve the use of tunity to reduce cleaning hours 
water, are said to require only several | with plenty of savings. Tornado 

rs rving. Where shat ing is : 
hours for dry ing. Where sha npooing Is | offers faster, more thorough clea: 
necessary in order to remove unsightly | . f fl : 
blotches in certain areas, this is the type ing OF seats, Hoors, stairs, screens 


of shampoo that should be used. It is not and other areas. It’s the ma- 
likely to be nearly so effective as off-the chine designed to answer each 
floor shampooing, but it is useful. difficult problem of dienes 


cleaning. 





Blower 
Sweeper 


Tornado moves 
boxes, rubbish and 
debris four times 
faster than any 
other method— 
cleans where noth- 
ing else will. 








As Shoulder-Type Vacuum 


Tornado cleans stairs, seats, drapes, screens, 
carpets—Is always at the operator's side, 
causes less fatigue. 


Learn the whole story about Tornado Theater Cleaning 


yon Write for Bulletin 597 


While ability to serve a theatre's specific needs 
in daily carpet cleaning is the basic test in select- 


ing vacuum cleaning equipment, it comes in handy 
for many other cleaning jobs, including dusting of ELECTRIC MFG CO 
high and otherwise hard-to-reach areas, for which 1d 
special attachments are provided. 

: 4 5102 NORTH RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 
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Ends Costly Drudgery 
In Theatre Cleaning 


If you are cleaning with anything but a Super Theatre Cleaner, 
you are wasting money. Tests prove you get 63% appearance 
improvement for half the cost by using a Super wet pick-up in the 
cleaning of bare floors. The same Super brings you big savings in 
cleaning carpeted areas. 

The Super is tool-equipped to do all cleaning in 
y your theatre. It cleans everything everywhere, and 
i“ saves up to $0 % in labor cost as compared with other 
equipment and methods. Employee fatigue is reduced 

to a minimum. No repeated effort is necessary. 


Super Model M 
eaning ana 


@ Cleans sound equipment and screen. 

@ Cleans box fronts, drapes, walls and decorations. 
@ Cleans floors and floor coverings. 

@ Cleans 100 air filters in 15 minutes. 

@ Picks up after shampooing carpets in place. 


Let your supply distributor show you right in your own 
theatre how easy and thorough your cleaning can be. 


Sales and service in principal cities 


NATIONAL SUPER SERVICE COMPANY, INC. 
1941 N. 13th Street Toledo 2, Ohio 
in Canada: Plant Maintenance Equipment Co., Toronto & Vancouver 


ee SUPER SUCTION. 


ies and Canadian 
standards. 


ipproved by Un SINCE 191) & 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Let us put NEW LIFE 
into your OLD CHAIRS 


tatf of trained 
ind new beauty intc 


writt y)t mv 


without any interrup 


AT StCQil O 


pply new cushions, re 

lster any style or make 

Make your seating problen: 
lrite today; outline your needs 





“Better Your Theatre 
and You Better 
Your Boxoffice.” 


MANUFACTUKERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
OISTRIBUTORS 
SERVICES OF 


Upheistery Fabrics and General Seating Supplies 


Periodic taspection and Service— 1 Rehabilitation 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE . NASHVILLE, TENNESSEE 











Sap READ THE ADS Hoye nowd/ 








The F & Y Building Service is the outstanding 


agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 








PHILIP NANCE 


Manager, Village Theatre, Raleigh, N. C. 
Operation of Consolidated Theatres 
BEGINNING THE 
second year ot 
Betrer THEATRES’ 
Manager of the 
Month Awards, the 
September 1952 ci 
tation has — been 
made on the bas's 
of an exhibit that 
well represents the 
area ot interests 

which these Awards 

‘They 
established to point up the importance ot 


skill and 


housekeeping, 


are intended to emphasize. were 


enterprise in such functions as 
public relations, staff train- 
ing and supervision, institutional promotion, 
maintenance and mechanical operation. ‘The 
need of original and vigorous exploitation 
of attractions has long been notably recog- 
nized in the coveted Quigley Awards. 

But it is as Philip N. Nance declares: 
“The responsibilities and qualifications of a 
good theatre manager are many. He can be 
a good manager, yet not a good showman. 
However, to be a good theatre manager 
requires that he be both.” 

Mr. Nance’s exhibit consisted principally 
in a statement of his principles of good 
theatre management. That it is as well a 
statement of practice is authenticated by 
the fact that he was nominated for a Man 
Month Award by 
C. Fitzgerald. 
article 


ager of the his district 
manager, L. 

In an several issues back, we 
noted the diversity of responsibilities in a 
theatre manager's job, the unique influence 
of his personality, the effect of proprietor- 
ship which the house manager should pro- 
duce even in circuit operation—with com- 
mensurate recognition of that position. Mr. 
Nance’s statement covers similar ground, 
and because it is from a manager’s own point 
of view, we here submit much of it, with 
the newer managers particularly in mind: 

“The first and very important duty of 
a good manager is to lend personality to 


(Continued on page 43) 
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Index to products Advertised 
& described in this issue, with 
e Dealer directory 

e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Inc. 30 
Direct. 


Reference 
Number 


I—Acton Products 
Portable hot or cold food vendor. 


2—Adler Silhouette Letter Co. 46 
Changeable letter signs: Front-lighted panels for 
drive-ins (2A), hack-lighted panels (2B), and 
changeable letters (2C). All dealers 


3—American Seating Co. 
Auditorium chairs. NTS and direct 


4—Ashcraft Mfg. Co., C. S. 


Projection are lamps. Unaffiliated dealers 


5—Ballantyne Co., The 


In-car speakers. Unaffiliated dealers. 


6—Bausch & Lomb Optical Co. 
Projection lenses. NTS. dealers marked * and un- 
affiliated dealers. 


7—Beich Co., Paul F. 


Chocolate candy. Direct 


8—Breuer Electric Mfg. Co. 


Vacuum cleaners. Direct 


9—Canada Dry Ginger Ale, Inc. 
Soft drinks. Direct. 


10—Carbons, Inc. 39 


Projection carbons. Franchise dealers 


11—Coca-Cola Co., The 2nd Cover 


Soft drinks. Direct 


12—F & Y Building Service, The 18 


Architectural design and building service 


13—Goldberg Bros. 
Reels (13A), projection room tables 
cabinets (13C), film rewinders (13D). 


14—GoldE Manufacturing Co. 4) 
Film rewinders (14A), ticket boxes (14B), spot 
lamps (14C), sand urns (14D). All 


41, 42, 45 
(13B), film 
All dealers. 


dealers. 


15—Griggs Equipment Co. 45 


Auditorium chairs. Direct 


|6—Heywood-Wakefield Co. 
Auditorium chairs. 


3rd Cover 


Unaffiliated dealers and direct 


4th Cover 
NTS 


17—International Projector Corp. 
Complete projection and sound systems 


18—Kroehler Manufacturing Co. 44 


Auditorium chairs. Unaffiliated dealers 


19—LaVezzi Machine Works 
Film gate. All dealers. 


20—Maier-Lavaty Co. 


Uniforms. Direct. 


21—Manley, Inc. 
Popcorn machines and supplies 
cities. 


Offices in principal 


22—Marsh Wall Products, Inc. 


Architectural materials. Direct 


23—National Carbon Co., Inc. 


Projection carbons. All dealers. 


24—National Super Service Co., 


Vacuum cleaners. All dealers 


25—National Theatre Supply 
Distributors. 


26—Neva-Buri) Products Corp. 
Dry cleaning and redyeing service 
compound. Direct. 


F lameproofing 


27—Payne Products Co. 
Carbon savers. NTS and unaffiliated dealers 


Adv. 


Reference 
Number 
28—Nestle's Co., Inc., The 25 


Chocolate candy. Direct. 


29—Poblocki & Sons 37 
Drive-in projection screens (29A). marquees (298) 
box-offices (29C), theatre fronts (29D), poster cases 
(29E), portable debris cart (29F). portable snack 
bar (29G), drive-in traffic contro! signs (29H). All 
dealers. 


30—Radio Corp. of America, Theatre Equip- 


ment Dept. 


international Seat auditorium chairs Dealers 


3!—Raytone Screen Corp. 
Projection screens (31A 


) paint 
(31B), projection Senses (3!C) 


drive-in sereen 
All dealers. 


32—RCA Service Co., Inc. 


Projection and sound maintenance service 


33—Robin, Inc., J. E. 


Motor-generators. Direct 


34—S. O. S. Cinema Supply Corp. 


Distributors. 


35—Spacarb, Inc. 


Beverage dispensers. Direct. 


36—Sportservice, Inc. 


Concession service 


37—Strong Electric Corp., The ‘ 
Projection are lamps (37A), rectifiers (37B). All 
dealers. 


38—Theatre Seat Service Co. 
Theatre chair rehabilitation service 


39—Vallen, Inc. 


Curtain tracks and controls 


Direct 


Direct 


40—Wagner Sign Service, Inc. 
Attraction panels (40A colored 
( Unaffiliated dealers 


plastic letters 


41—Wenzel Projector Co. 
Amplifiers (41A) soundheads 
(41C), magazines (41D), 
Unaffiliated dealers 


42—Westrex Corp. 


Foreign distributors. 


43—Wrigley, Jr., Co., Wm, 


Chewing gum. Direct 


(41B), projectors 
projector bases (40E) 


EDITORIALLY.. . 


FROZEN CUSTARD FREEZER, page 30 

New twin-head, two-flavor continuous freezer for 
frozen custard and all types of soft frozen prod- 
cts. Floor and counter models available. Three con- 
densing unit sizes. Marketed by Mills Industries, 
Inc. Postcard reference number E44. 


NEW DRINK MIXER, page 32 

Fountain drink mixer equipped with stainless 
aluminum “Airo Agitator.’ Offered by Racine 
Electric Products. Postcard reference number E45. 


POTATO PRESERVATIVE, page 32 

Anti-oxidant in powder form designed to pre- 
vent uncooked potatoes from turning dark. An- 
nounced by L. L. Antle & Company, Inc. Postcard 
reference number E46. 


MOP WRINGER TANK, page 44 

Mop wringer tank designed to make use of 
lightweight interlocking gearing to multiply pres- 
sure. Single and double outfits available. Offered 
by Geerpres Wringers, Inc. Postcard reference 
number E47. 


OUTDOOR LAMP HOLDER, page 44 

Holder using high-temperature  silicon-rubber 
cushion seal. For floodlighting or outdoor display. 
Postcard reference number E48. 


NEW UPHOLSTERY PLASTIC, page 44 

Plastic upholstery with backing of nylon and 
virgin wool. Marketed by Bolta Products Sales, Inc. 
Postcard reference number E49. 


LETTER-CHANGING DEVICE, page 45 

Mechanical hand" for changing attraction 
board letters at heights that cannot be reached 
without use of ladder. Comes in 10- and 14-foot 
length. Announced by Wagner Sign Service, Inc. 
Postcard reference number 40A. 


ELECTRICAL VAPORIZER, page 45 
Convection-type, dry insecticide vapcrized for 

eradication. Offered by the Lindevap 

Corporation. Postcard reference number E50. 


nsect 


For further information concerning products referred to 


on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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TO BETTER THEATRES Service Department: 
Please have literature, prices, etc., sent to me according to the following 
reference numbers in the September 1952 issue— 


see eeee eeeeree eeeneee 


eeeeeee eee eeee eeeee 




















Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 


i—Queens Feature Service 


ARIZONA 


2—Girard Theatre 


ARKANSAS 
S—Theatre Sup 
4—Perria Theatre Supply 


CALIFORNIA 
Fresno: 
5—Midstate Theatre Supply, 


Los Angeles: 
6—John P. Filbert, 


1912, Morris Ave., Birmingham. 


Supply, 532 W. Van Buren, Phoenix. 


Fort Smith 


ply Co 102! Grand Ave., 
Little Rock 


1008 Main St., 


1906 Thomas 


2007 8. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave 
7—Pembrex Theatre Supply, 1969 8. Vermont Ave 
6—B8. F. Shearer, 1964 S. Vermont Ave 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave 
10—Preddey Theatre Supplies, | Bhar Gate Ave 
1i—B. F. Shearer, 243 Gold 
12—Western Theatrical Equipment. 


COLORADO 

Denver: 

3—Graham Brothers, 548 Lincoin St 
National Theatre Supply, 2111 Champa St 
14—Serviee Theatre Supply. 2054 Broadw 
15—Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 
New Haven: 
National Theatre Supply. 122 Meadow St 


DISTRICT OF COLUMBIA iWariapies) 
7—Brient & Sons, 925 New Jersey Ave., N 
16—Ben Lust, 100! New Jersey Ave., N. W 


FLORIDA 
19—Joe Hornstein, 714 WN. E. ist St.. Miam 
20—Southeastern Equipment, 625 N. Bay si. Jacksonville.* 
2i—United Theatre Supply. 110 Franklin St., Tampa. 
22—United Theatre Supply. 239 W. Flagler St., Miami.* 
GEO 
Albany 
23—Dixle Theatre Service & Supply, 
Atlanta: 
24—Capito! City Supply, (61 Walton St., 
National Theatre Supply. 187 Waiton St. 
25—Southern Theatre Equipment 201-3 Luckie St., N. W.* 
26—Wii-Kin Theatre Supply, 150-4 Walten St., N. E. 


Ave 
337 Golden Gate Ave.* 


1149 Dawson Rad 


N. Ww 


ILLINOIS 
Chicago: 
27—Abbott Theatre Supply, {311 S. Wabash Ave.* 
26—Droll Theatre Supply. 925 W. Jackson Bivd 
rdner Theatre Service, (235 S. Wabash Ave 
© Supply, 1318 S& Wabash Ave. 
National Theatre Supply, 1325 § Wabash Ave 
INDIANA 
Evansville: 


$2—Evansville Theatre Supply, 2900 E. Chandler Ave 


Indianapolis: 
33—Ger-Bar, Inc., 432 N. Illinois St 
34—Mid-West Theatre Supply Company, 448 N 
National Theatre Supply, 436 WN. Iilinols St 


iflinols St.* 


IOWA 

Des Moines: 
35—-Des Moines Theatre Supply, 112! High St. 
National Theatre Supply, 1102 High St. 


KANSAS 


36—Southwest Theatre Equipment, P. 0. Box 2158 


KENTUCKY 
Louisville 
37—Falis City Theatre Equipment 
38—Hadden Theatre Supply, 423 & 
LOUISIANA 
New Orleans: 
89—Hodges Theatre Supply, 1300 Cleveland Ave 
40—Johnson Theatre Service, 223 8S. Liberty St 
National Theatre Supply, 220 S. Liberty St . 
4i—Southeastern Theatre Equipment, 2/4 S. Liberty St. 
Shreveport: 
42—Alon Boyd Theatre Equipment, 
MARYLAND 
Baltimore: 
43—Dusman Motion Picture Supplies, 12 East 25th St 
National Theatre Supply, 417 St. Paul Pisce. 
MASSACHUSETTS 


Boston: 
44—Capitol Theatre Supply. 


427 S$. Third St 
Liberty St. 


P. 0. Box 362 


28 Piedmont St.* 


20 Piedmont st 
37 Winchester St 
78 Broadwa: 
30 Piedmont St 


National Theatre Supply, 
47—Standard Theatre Supply, 
48—Theatre Service & Supply, 


MICHIGAN 
Detroit: 


49—Amusemont Supply, 208 W. Montcalm St 
50—Ernie Forbes Theatre Supply, 2/4 W. Montealm St.* 
5i—McArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave 
52—United Theatre Equipment, 106 Michigan St.. N. W. 
Grand Rapids: 
53—Ringold Theatre Equipment, 
MINNESOTA 
Minneapolis: 
54—Elliott Theatre Equipment, {110 Nicollet Ave 
55—Frosch Theatre Supply, ‘tii Currie Ave.* 
56—Minneapolis Theatre Supply, 75 Glenwood Ave 
National Theatre Supply, 56 Glenwood Ave 
57—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 


Kansas City: 
58—Missouri Theatre Supply 18th St.* 
National Theatre Supply, 223 - 18th St 
59—Shreve Theatre Suply, 2:7 W. {8th St 
60—Stebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis: 
—MecCarty Theatre Supply, 3146 ge St 
National Theatre Supply, 3212 Olive St 
62—St. Louis Supply Co., 3310 Clive s8t.* 


MONTANA 


63—Montana Theatre Supply, 


NEBRASKA 


Omaha: 
64—Ballantyne Co., 222 N. i6th St 
National Theatre Supply. 1610 Davenport St 
65—Quality Theatre Supply. i511 Davenport St 
66—Western Theatre Supply, 214 N. {Sth St.* 
NEW MEXICO 


67—Eastern New Mexico Theatre Supply, Box 1009, 


NEW YORK 
Albany: 
68—Alibany Theatre Supply. 443 WN. Pearl 
National Theatre Supply, 962 Broadway 
Auburn: 
7i—Auburn Theatre Equipment, 
Buffalo: 
137—Becker Theatre Equipment, 492 Pear! St. 
72—Eastern Theatre Supply. 496 a st.° 
National Theatre Supply. 498 Peari 
73—Perkins Theatre Supply. 505 Pea ri St 
74—United Projector & Film, 228 Franklin St 


106 Michigan St., N. W. 


115 W 
w 


Missoula. 


5 Court St 
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Clovis. 


New York City: 
75—Amusement Supply, 34! Mth St. 
76—Capitol Motion Picture sappy. 630 Ninth Ave.* 
77—Crown Motion Picture Supplies, 354 W. 44th St. 
78—Joe Hornstein, 630 Ninth a 
National Theatre Supply, 356 W. h St. 
79—S.0.8. Cinema Supply, 602 w sand St. 
80—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
8i—Central N. Y. Theatre Supply, 2/0 N. Salica St. 
NORTH CAROLINA 
Charlotte: 
82—Bryant Thea’ Supply, 227 S. Chureh St. 
83—Chariotte Theatre Supply, 116 S. Poplar. 
84—Dixie Theatre Supply, 
National Theatre Supply, 304 reh St. 
85—Southeastern Theatre Equipment, 209 S. Poplar St.* 
86-—Standard Theatre Supply, 222 Chureh St. 
.. 220 S. Poplar St. 


87—Theatre Equipment Co. 
229 8. Chureh St. 


88—Wil-Kin Theatre Supply, 
Greensboro: 
89—Standard Theatre Supply, 
90—Theatre Suppliers, 304 8. 
OHIO 
Akron: 
91—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
92—Mid-West Theatre Supply, 1638 Central Parkway.° 
National Theatre Supply, 1657 Central Parkway. 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
93—Ohio Theatre Equipment, 2108 Payne Ave. 
94—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
95—American Theatre Equipment, 165 N. High St. 
96—Mid-West Theatre Supply, 862 W. Third Ave. 
Dayton: 
97—Dayton Theatre Supply, ii! Volkenand St. 
98—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 
99—American Theatre Supply, 439 Dorr St. 
100—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 
Oklahoma City: 
10i—Century Theatre Supply Co.. 20 N. Lee St. 
102—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
103—Okiahoma Theatre Supply, 708 W. Grand Ave. 
OREGON 
Portland: 
104—Modern Theatre Supply, 1935 N. W. Kearney St.* 
105—Portiand Motion Erepa Supply, 916 N. W. 19th St. 
106—B. hearer, W. Kearney 
107—Theatre Utilities A a 1987 N. W. Kearney St. 
108—Inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
108—Blumberg Bros., 1305-07 
National Theatre Supply Co., 
Pittsburgh: 
110—Alexander Theatre Supply. 84 Van Braam St.* 
iti—Atlas Theatre Supply, 425 Van Braam St. 
National Theatre Supply, (721 Bivd. of Allies. 
112—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
113—Vineent M. Tate, 
RHODE ISLAND 
114—Rhode Isiand Supply, 
SOUTH DAKOTA 
115—American Theatre Supply, 316 S. Main St., 
TENNESSEE 
Memphis: 
116—Monarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply, 412 S. Second S 
117—Tri-State Theatre Supply, 318 S. Second St. 
TEXAS 
Dallas: 


118—Hardin Theatre Supply, 714 South Hampton Rd. 
119—Herber Bros.. 408 S. Harw St. 
1916 — St. 
Harw 


120—Modern Theatre Equipment, 
National Theatre Supply, 300 st. 
12i—Southwestern Theatre Equipment, 10 Jaskson 8t.* 

Houston: 
122—Southwestern Theatre Equipment, 

San Antonio: 
123—Alamo Theatre Supply, 
UTAH 

Salt Lake City 
124—Intermountain Theatre Supply, 264 E. First South &t. 
125—Serviee Theatre Supply, 256 E. First South St. 
126—Western Sound & Equipment, 264 E. First Seuth 8t.° 
VIRGINIA 
127—Norfolk Theatre Supply, 2706 Colley Ave., Nerfeik. 
WASHINGTON 

Seattle: 
(28—American Theatre Supply, 2300 First Ave. 
129—Inter-State Theatre Equipment . 2224 
130-—Modern Theatre Supply. 2400 Third Ave.* 
National Theatre Supply, 2319 Seeond St. 
13i—B. F. Shearer, 2318 Seeond Ave. 
WEST VIRGINIA 
132—Charleston Theatre Supply, 508 Lee 8&t. 
WISCONSIN 

Milwaukee: 
133—Manhardt Co. {!705 W. Clybourn St.* 
National Theatre Supply 1027 N. Eighth St 

4—Ray Smith 710 W. State St 

(3s—Theatre Equipment & Supply, 641 N. Seventh &t. 


124 E. Washington St. 
Davie St. 


Vine St.* 
1225 Vine St. 


1620 Wyoming Ave., Forty-Fort. 


357 Westminster St., Providence. 


Sioux Falls. 


1416 Main st.* 


1308 Alamote St. 


at Bell St 
Sesond Ave 


, Chartestea, 








THEATRE | 


SALES | 


O get top turnover, 
profitably, during the intermission 
jam-up, what's the best drive-in 
refreshment service method — 


general-counter, cafeteria, or sta- 
tion? Reported here is yet a new 
effort to find the best answer. 
‘‘We are not ready to come to any 
conclusion yet,’’ comments Philip 
L. Lowe, who devised it;\‘‘but we 
do know that it has produced 
exceptionally fine results money- 
wise.” 


BETTER THEATRES SECTION 


Counter and Cafeteria 


Service Plans Combined 


SEARCH FOR the most 
efficient scheme of refreshment service at 
drive-ins has produced a good deal of ex- 
perimenting with the cafeteria and the 
complete-station plan. The search itself im- 
plies criticism of the attendant-serviced 
counter long accepted as standard. From 
these efforts, many of which have been 


described in these pages during the last 
year or two, the cafeteria method has 
gained strong support among some of the 
nation’s most experienced drive-in opera 
tors; yet others of similar standing in the 
field have adopted the station method after 
a period of trial. 


The conventional counter plan continues 


21 











nterior of refreshment building at the Lisbon drive-in, showing its 


wide ust 


atl Lowe ot the ‘| heatre des 
Joston, 


or 


Philip L 


Company of 


prove 


Candy long a firm 
located 


the 


ponent of the self-service arrangement, 
the 
the 


are 
hind 


center 


I scheme to realize 


the 


dual 
both 


s devised a 


ivantages of counter and 


teteria method 


his plan has been installed at the Lisbon — two fryers, 


recently opened at Lewiston, Me., steamer tor 


lhe 


ictured in accompanying photographs, 


ve-in 


Roval Bolduc refreshment stand 


the service arrangement is charted in a 


plan drawing. Basically, the sys- 


two tront counters tor cafe- 


ind as many tor attendant 


each type devoted to merchan 


partition, patrons are 
flered ice cream from a freezing cabinet, 


ters, French fries 
and » popcorn, All of 


vse items al t red in advance and 


ind such foods as tranktur 
d onion 1 
placed n 1 I t pa n to help 
] 
CTTISCIVE 
dispensers 


\r rt} 


} 
tToods | 


le 
umburgers cheese 
nd sundae 


thus four lane tT 


Lhere ire 


service 
the Lisbon drive-in, with stand so de 


sivned counter service Provistons 


however: and now, in a new — can be converted to self-service should that 
Storage and food preparation equipment 
main 


counter 


grill, a refrigerated sandwich unit, a sink, 


Console model popcorn machine. 
On the back 


two lanes in front for cafeteria service, and two for attendant service at ends. 


Helmeo barbecue 
cottee 
Two-color wood panels are used in the 


extra ice cream chest, a 


unit, and hot chocolate and 


urns. 


on two be- 


the 


separate counters 
On 


are a 


refreshment building to cover the ceiling 


service counter. and walls and counter fronts. These are 
(see diagram) star birch and mahogany finish. The front coun- 


ter is +4 feet long, and the side counters 
20 teet each. 
Mr. 


stallation is grossing 


a work table, a 


frankfurters, 


Chromalox 


Manley 


and a 


the Lisbon 


more per 


that 
20% 


than other stands in the area. 


Lowe reports in- 
person 


bar are a refrigerator, an 


as wii CNW ARG Qgeeger ne wih. 
ls — 


St ————— -~_— 


The Lisbon refreshment building is constructed of rustic pine painted brown. Fenced-in area in front 
of projection ports is to be a flower garden. Double doors open into refreshment area. The Lisbon 
drive-in is managed by Ralph Paradis. 
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Syrup Flavors: - Q9992299% 
Ginger Ale hos 
Orange 
Root Beer 
Cherry 
Grape 
Spur Cola 
Vanilla KK 
Lemon Lime \ 
Hi-Spot (lemon) 


For syrup information call 
your local Canada Dry Ginger Ale, Inc., office 
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DRINKS The Everfrost 


a three-faucet dispenser. 


Soda Bar, 
Capacity 
body with 


frame. 


3% gallons. All steel 
welded and 


High baked enamel finish. Automatic 


reinforced steel 


thermostat control. 1/3 hp compres- 
sor. Stainless steel storage space un- 
der sliding drip pan for cups. Di- 
depth, 26 length, 
overall height, 49!/2 inches. 
& Wagner 
Calif 


mensions inches 
29 inches 
Anderson Incorporated, 


Los Angeles 


J 


\ 


DRINKS: Cabinet + drink dis- 
penser with two faydets supplying 
four flavors, plus plain soda and tee 
Manual operation. Carkama- 
tor is “Liquid Carbonic” with refrig- 
eration by a '/2 h.p. Servel vealed 
unit. Cabinet finished in pebbletone. 
Fittings are stainless steel. Cabinet 
detachable for installation. 
Also available in a variety of models 
with three-way faucets on the front. 
Uniflow Manufacturing Co., Erie, Pa 


water 


remote 


24 


DRINKS: "The SodaShoppe,”’ a three- 
flavor automatic dispenser. Capac- 
ity 1,000 cups and 1,900 drinks. Cab- 
inet made of 18- and |6-gauge stee! 
bonderized. Sides and back painted 
red; bottom, gold bronze. ‘Jet 


Carho-Activator’ dry cools both 


syrup and water automatically. Illumi- 
nated mirror on front. Change maker 
Width, 27 inches; depth 
Auto- 
matic Products Company, New York. 


optional. 
24 inches; height, 67 inches. 








DRINKS: "The Sodamaster," with 
special three-lever self-cleaning mas- 
ter faucet providing any three car- 
bonated drinks, plus continuous sup- 
ply of soda water. Utilizes jet recir- 
culating principle to carbonate ordi- 
nary tap water. Capacity of 1900 
drinks. Syrup tanks, carbonator and 
refrigeration equipment inside com- 
pact cabinet finished in dove grey 
hammerloid. Carbonic Dispenser, 
Incorporated, Canfield, Ohio. 


DRINKS: "The Cole Spa," three- 
flavor automatic drink dispenser. Ca 
pacity 600 cups and 1500 drinks. 
Extra large syrup tank for most popu- 
lar flavor. Width, 26 inches; depth, 
24 inches, height, 67 inches. Has 
Tanks and 
construction. 
change- 


water purifier and filter. 
fittings stainless steel 
Available with automatic 
maker which receives nickels, dimes 
and quarters Germicidal lamp in cup 
vending chamber for sanitation. Elec- 
tronic control system to reject coins 
machine is inoperative. The 
Cole Products Corporation, Chicago. 


when 


e 
DRINKS: "The Selmix 1400m-2,"' me- 


chanically refrigerated fountainette. 
For three drinks either carbonated or 
still-water. Available with one refrig- 
erated dispensing head (as shown at 
right with access panel removed) 
and two side valves or with two or 
three dispensing heads and combina- 
tion of valves. Dimensions: height, 
39/2 inches, adjustable to 41; width, 
28 inches; depth, 22 inches. All 
steel construction throughout. Sprayed 
enamel or stainless steel finish. Syrup 
tank capacity: | gallon. Pressurized 


DRINKS: “The Buckingham,” an ac- 
tion display type for non-carbonated 
fountain drinks. Carries beverage 
top of glass container over 
cascades. Light at top. Globe has 
capacity of 12 gallons. Filler hole 
at top 8 inches in diameter. Freon-12 
compressor. Base stainless steel and 
18 inches high. Unit measures 18 
inches in diameter and 30 inches 
high overall. Modern Refreshers, In- 
corporated, Chicago. 


from 


syrup tanks: 2 gallons. Motor on 
carbonator—60 cycle A.C., 110 volts 
Yq h.p. Motor on refrigeration unit 
same except |!/3 h.p. Selmix Dis- 


pensers, Inc., Long Island City, N. Y. 
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INTRODUCING- -FOR REAL PROFIT 


TWO NEW 10¢ ITEMS 
THAT DOUBLE YOUR MONEY 


ACTUAL 
SIZE 


PACK 


100 Bags per 


shipping case Hy “et ee : | z THE RIGHT 
ep Se PRICE 


THE RIGHT 
PROFIT 


THE RIGHT 
VALUE 


THE RIGHT 
APPEAL 








Here are two items designed by And there’s PLENTY OF PROFIT at a new 
Nestlé’s for the Theatre Trade. Delicious Nibbles —_ low price! Order Nestlé’s Nibbles and Semi-Sweet 
and Morsels of Nestlé’s quality chocolate—easy | Chocolate right now. Stock available for imme- 
for your customers to open, pour out and nibble —_ diate shipment. Introductory back bar or counter 
when they watch the show. cards available free on request. 


See your Nestlé representative or write for more details. 
THE NESTLE COMPANY, INC., 2 WILLIAM STREET, WHITE PLAINS, N. Y. 
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BEVERAGE AND FOOD EQUIPMENT continued 





2 DRINKS: Automatic three-or-four- 
THIRSTY © flavor cup drink dispenser (at left). 


Special attachment permits mixing of 


two or more flavors in one cup. Ca- 
pacity 100 cups and 5 gallons of 
syrup per flavor. Cabinet of ham- 
mertone creen metal with gray plas 
tic center panel. Size: 71 inches high 
33 inches wide and 25 inches deep. 
Optional attachments: hot ‘n' cold 
non-carbonated, and dual carbona- 
tion. Spacarb, Inc., Stamford, Conn 


DRINKS: Agitator-type dispenser for 
frozen or fresh juices or drinks made 
of them. Removable bowl can be a = 
taken out for cleaning without re ‘ 1 DRINKS: "The Oasis." counter dis- 
ducing refrigeration efficiency. Sealed play type for frozen fruit juices. 
compressor motor with thermostatic | Cools up to 5 gallons juice, which is 
control for maintenance of beverage i kept constantly agitated. Cabinet 
at 40 degrees. Capacity 234 gallons. and bowl, reinforced Fiberglas 
Cabinet is hammertone gray. Occu- Faucet, agitator and cooling plate 
pies 13x!4 inches of counter space. : polished stainless steel. Compressor 
Majestic Enterprises, Ltd. Los ‘ : J Ye h.p. Adjustable thermostat. Ebco 
Angeles. (See right.) ; Manufacturing Co., Columbus, Ohio. 

















DRINKS: Two pump unit juice dis COFFEE: Automatic coffee maker COFFEE: "The Seco Urn," twin cof- COFFEE: "The E-Z Way," a coffee- 
penser. Stainless steel throughout. both gas and electric models. Width fee maker. Gas, electric or steam maker producing fresh cupsful from 
Cork insulated. Capacity 6 gallons 34 inches; depth, 21 inches; height heat. Three combination gauge and liquid coffee concentrates. Self-clean 
each pump. Size: 17x30x15!'/2 inches 1734 inches. Automatic pilot and draw-of faucets, two for coffee, one ing measuring and mixing faucet to 
high. Can be set flush into counter thermopilot valve. Electronic controls water. 2-3-4-or-5-gallon capacities. dispense the beverage. Merely 

n top. Ice or mechanical re operate on 110/120 volt, 60 cycle Body of die-stamped stainless steel, plugged into an electric light out- 
frigeration. Also available one pump AC. Two one-piece stainless steel square design with rounded corners. let and connected to a hot water 
r three pump unit. W. Kestenbaum liners, 3-gallon capacity each. Best Mone! metal bottoms. Southern supply. Steel Products Company 
Inc., New York City. Products Company, Chicago. Equipment Company, St. Louis. Cedar Rapids, la. 


ICE CREAM: Gravity-fed frozen 
ICE CRenn custard and batch ice cieam freezer. 
Ay" Y One model consists of freezer alone; 
another with side cabinet pump-fed 
equipment providing continuous sup- 
ply of custard. Freezer rated to give 
supply of mix in amounts adjustable 
by dial, up to 15 gallons per minute. 
Custard spigot of special sanitary 
design available; also 2 h.p. agitator 
drive motor. Mills Industries, Inc. 
Chicago. (See left.) 


ICE CREAM: "The Swirly Top,’ 


’ : freezer unit to make and serve soft 


ice cream. Front panel stainless 

steel; top-side and back panel cold- 
ICE CREAM: “The Pic-a-Bar,” a self- drawn steel co ered with baked white 
service frozen novelty merchandiser enamel. Standard models have knife- 
Sits uncovered on counter. Freezer type draw-off gate. Controls: selec- 
compartment capacity 600 bars of tor switch, two position toggle 
ice cream: ring capacity, 75 bars. switches, thermostatic switch and tim- 
Width and length 28 inches; height ing switch. Unit is 52 inches high; 
38 inches. Display ring, 5-inch. Sheet 24 inches wide; 19 inches deep. 
Metal Works, Los Angeles. Swirly Mfg. Co., Chicago. (See right.) 
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BEVERAGE AND FOOD EQUIPMENT continued 





STANDARD 

FOOD: "The Snackmaster,’ a port- 
able container to keep foods hot or 
old. Several sizes available. Stand- 
ard model: 19 inches high; 17 long; 
2 wide. Removable sandwich tray 
built-in drain. Bottle opener on side. 
fabricated of zinc-bond 
steel. Action Products, Inc., Arkansas 


City, Kan 


All models 


FOOD: Refrigerated hamburger dis- 
pensing unit for storage of meat at 

grill All - .teel, 
fitted with a back 
with 
reach of operator. 


counter next to 
streamiined unit 

splash Opening in the top 
over for easy 
Room on the flat top behind open- 
ng for toaster or appliance. Bastian- 


Blessing Company, Chicago 


a frank 


FOOD 


furter 


The Nahdgee-hut 
sausage barbecue 
heat Built-in 
oven compartment above to freshen 
foods 
steel throughout 
A.C. Overall size 
Weighs 24 pounds 
Chicago 


and unit 


Thermostatic control 
warm. Stainless 
110-120 volt, 50-60 
13x15x2! 
Nahd- 


buns, keep 
cycle 
nches 


gee, Inc 


FOOD: 
hamburger forming machine. Shapes 
patties from 13% ounces to 5 ounces. 
No extra plates required for different 
weights. 


"The Junior-Automatic,’ a 


Forms 100 patties every 5 
Height, 21 inches; width 
12 inches: 18/2 inches. 
Motor-driven. Automatic Food Shap- 
ing Company, Inc., New York. 


minutes. 


length, 


FOOD: Combination broiler and 
griddle. Body of heavy gauge steel 
reinforced with band and angle iron. 
Griddle is polished thick cast-iron 
with raised edges on side. Five line- 
type burners placed front to back. 
Width, 24 inches; depth, 42 inches; 
height, 33 Detroit-Michigan 
Stove Company, Detroit. 


inches. 


_— é.. 
—— = 


Frialator 4 
Con- 


stee 


FOOD The Pitco 
heavy-duty deep fat 
structed of one-piece welded 


fryer 


in cabinet style. No protruding 
parts, all flues and pipes enclosed. 
Has a frying about 
60 servings an Available in 
both counter and floor models. J. C 


Pitman & Sons, Inc., Concord, N. H. 


capacity of 
hour. 


COMPLETE UNIT 


FOOD: Complete gas frying and grilling installation, including filter fryer, 
grill, hot plate and food warmer, all available individually. (1) Filter fryer 
is 13% inches wide by 23% inches deep. Uses 12 pounds of frying fat; 
twin basket capacity. Stainless steel cabinet. (2) Grill controlled by therm- 
ostat. Cabinet, rims and back splash streamlined in stainless steel for ease 
of cleaning. Stainless rims welded to '/2 inch plate to prevent seepage or 
creepage. (3) Hot plate has giant size burner with hi-lo and simmer valve 
and standard size burner with hi-lo valve. Permanent pilot. Overall size: 
10% inches wide; 24 inches deep; 934 inches high. (4) Food warmer has 
top opening !1%/ inches by 19% inches. Can be equipped with steam hood 
for serving hot dogs or a tray and pan to convert it into a roll freshener 
and warmer. Stainless steel cabinet. 
Anetsberger Brothers, Inc. 


Temperature range from 140 to 200 


degrees. Northbrook, Ill. 


FOOD: Barbecue sandwich maker. 
Automatically and 
pocket for the meat filler into a regu- 
lar hamburger bun in one operation. 
Capacity of one sandwich for each 
toaster head. Large size unit (Model 
MBB-1) has four toaster heads, two 
food warmers. Prepares 240 sandwich- 
Helmco, Inc., Chicago. 


FOOD: "The Fryryte,” an automatic 
electric deep fryer. Capacity: 12 to 
14 pounds or pints shortening. Size: 
17/4 inches long; 12/2 wide; 8'/, 
high. Chrome finish with brown trim. 
One piece cast aluminum well. Ther- 


cuts toasts a 


control from 


Dulane, Inc. 


mostatic temperature 
250 to 450 degrees. 


River Grove, Ill. es an hour. 


FOOD: Electric counter fryer (Model 
No. 5). Capacity: 15 pounds of fat 
and large overflow. Equipped with 
baskets. Stainless and 
chrome body. Robertshaw thermostat 


FOOD: "The Crispy Q Stringmaster,” 
@ manually operated potato cutter. 
Uses the whole potato, any-size, skin 
and all. 
string of potatoes, ready for french 
Elements fry. Aluminum alloy stainless steel 
leaving only one-piece parts’ Stringmaster, Los Angeles. 
kettle. The Star Manu- 
facturing Company, St. Louis. 


twin steel Makes a uniform continuous 


for automatic control. 
swing out 
drawn steel 


[OTHER UNITS ON PAGE 34] 
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Survey Shows Amusement Places 
Rated Fifth in 1951 Candy Sales 


and con- 
fectionery products in theatres and other 
amusement places amounted to $149,040,- 


SALES OF candy 


000 in the United States last year, accord- 
ing to a survey of candy buying habits of 
the American consumer made by the Na- 
tional Association of Tobacco Distributors, 
major jobbers of candy. 

This figure, according to the report, 
was 9.27 of total candy sales volume for 
the vear, which ran to $1,620,000,000. Per 
capita consumption of confectionery prod- 
ucts during 1951 touched a high of approxi- 
mately $10.72, it was also revealed in the 
Harden E. Goldstein, 
the association’s director of market research. 


report released by 


In the complete analysis of retail outlets 
covered by the report, theatres stood fifth 
Ahead independent food 
stores ($335,340,000 gross sales, represent- 


in. sales. were 
ing 20.7' ); drug stores, including chains 
($262,440,000; 16.2); 
market food stores ($231,660,000 ; 
14.3‘. ); cigar stores, stands, 
stores ($157,140,000; 9.7°7 ). 

Selling groups below 


chain — super- 
stationerv 


theatres included 
vending machines ($77,760,000; 4.8  ) ; 
military installations ($55,080,000 : 
3.4°¢); department and 
($53,460,000; 3.30); restaurants 
eating places ($43,740,000; 2.7 ); 
line stations, including roadstands ($19,- 
440,000; 1.2); and all other outlets, in- 
cluding manufacturers selling through their 
own retail outlets ($234,900,000; 14.50). 

In the types of candy product sold, bar 


variety stores 
and 


yaso- 


goods and specialties were far ahead. They 
of total sales. Next 
were packaged goods at 23.77 ; bulk goods 


it 18.8¢7; and penny goods, 5.2‘c. 


accounted for 52.3% 


MACHINE SALES NOT INCLUDED 


In nearly all instances, the report con- 
tinues, theatres throughout the country dis- 
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pensed candy in one form or another. Not 
included in the figures, however, was candy 
dispensed through automatic vending ma 
chines, which were reflected in another list- 
ing. Special mention was made of the im 


portance of vending machines to the total | 


volume of candy sales, even though they 
are necessarily limited to bar candies for 
the most part. 

The report pointed out that “the boost 
given candy sales by theatres is as important 
as it is unique to the previous retail sales 
pattern enjoyed by the industry.” 

Attention was also paid in the report to 
manufacturers of 
candy products in taking advantage of the 
“eve-appeal” of modern packaging methods. 
The industry is credited with quickly un 
derstanding the potential of proper pack 
aging which, in addition to keeping the 
product sanitary, * 


the aggressiveness of 


‘gives it renewed appeal.” 

“It is important to point out,” the report 
goes on, “that with but rare exceptions 
scarcely any individual candy or confec 
tionery product enjoys what might properly 
be called national distribution. No company 
can properly claim such achievement until 
‘very prospective consumer can readily ob 
tain its specific product through his local 
sources of supply. Such performance will be 
possible only when candy and confectionery 
manufacturers take fullest advantage of the 
blanket distribution facilities provided by 
the major wholesaling units.” 

The report then notes the comparatively 
small amount that 
manufacturers do. Few, it is claimed, main 


of advertising candy 


tain any extensive or continuing national 
advertising program. “Newspaper and mag 
azine Campaigns were at a minimum, while 
radio and television schedules, when com 
pared to other product categories, carried 
little candy advertising.” 

The large amount of retail sales, the re 


port concludes, is due in largest part to 





Compare 
pacarb 


THE CHOICE OF 
BETTER THEATRES EVERYWHERE 





...the high speed cup 
machine designed for short- 
rush demands 


THEATRE-DESIGNED JUMBO CAPACITY 
. the modern way to take care of 
customer demand during intermission 
rushes easily, speedily ... no lost sales 
due to slighted patrons. 
EYE APPEAL .. . Cool, modern exterior 
blends with your lobby. 
INCREASED VOLUME & HIGHER PROFITS 
. through Spacarb 4-flavor selec- 
tivity. Patrons love to use Mix-A- 
e Drink for new flavor thrills. Save on 
overtime to attendant, too. 


let the Spacarb Operator in your locality tell 
you more or send today for further details. 


Write for FREE BOOKLET 


SPACARB. !n 


PACARB, INC. 
poi Fairfield Avenue, Stamford, Conn 


free booklet 
; ove your operator coll on oe 
urchasing Spocorb equipme 
al financing pion. 


() Please sen 
F) Please arrange to h 
h 1 am interested oh per 
CL) Send full details © 

NAME - an 

THEATRE 

ADDRESS- 

city & STATE 

















a 


THE MOST 
EFFICIENT 
PORTABLE 
REFRIGERATION 
OBTAINABLE — WILL 
HOLD FOOD, BEVERAGES, 
ETC., HOT OR COLD FOR 
MANY HOURS 


. 
IF YOUR LOCAL DEALER 
CANNOT SUPPLY, WRITE 
DIRECT ¥O FACTORY 


PATENTED GUARANTEED 





TRADE MARK @® 
MANUFACTURED BY 


ACTON PRODUCTS, INC. 


605 SOUTH SUMMIT ST. ARKANSAS CITY, KANSAS 











The BIGGEST nami m POPCOR 


1920 WYANDOTTE STREET, KANSAS CITY 8, MISSOURI 





YOUR QUESTIONS ARE INVITED. If you have a 
OUTDOOR problem of design or maintenance, the editors of 
Service for BETTER THEATRES will be glad to offer sugges- 
DRIVE - IN tions. Please be as specific as possible so that 
THEATRES questions may be answered most helpfully. Address 
SPORTSERVICE CORP “hone your letters to BETTER THEATRES SERVICE DE- 
Se rates pgaetee 3 Aaeshame Whew: PARTMENT, Rockefeller Center, New York 


the distributors, “‘who have provided maxi- 
mum coverage with a minimum of support 
from those promotional forces normally 
used to create point-of-sale demand.” 


Twin-Head, Two-Flavor 
Frozen Custard Freezer 


\ NEW twin-head, two 
flavor continuous freezer for frozen custard 
and all types of soft frozen products, has 
been added to the line of Mills Industries 





Resse 410 one Seite 


| Inc., Chicago. Among the new features of 
the unit are fully automatic performance 
of both barrels, and independent action by 
| each barrel. 

In operation, it is explained, the only 
adjustment is a temperature control for 
each barrel. There is a compensating 
automatic mix feed to the barrels as the 
product is drawn off. Both barrels and mix 
container are placed in a refrigerated insu 
lated compartment with a hinged lid. All 

| heat producing mechanisms are completely 

| isolated from this refrigerated compart- 
ment. 

| Floor and counter models are available, 

| with a choice of three condensing unit sizes. 
Frozen custard capacity is up to 10 gallons 
of finished product per hour, depending 
upon temperature, mix and condensing 
unit used 


Mason Mints Spur Sales 
With a $50,000 Contest 


\ SPECIAL — early-season 
$50,000 prize contest to achieve peak sales 
prior to the normal seasonal rise for its pop 
ular chocolate-coated mint is being launched 
by Mason Mints of Mineola, N.Y. In mak 


ing the announcement, Fred Magenheimer, 
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vice-president in charge of sales and public 
relations, cited the contest’s tie-in with the 
Damon Runyon Fund to fight cancer, call- 
ing this a “sound public relations factor.” 

The contest offers 1168 prizes ranging 
from a grand prize valued at over $25,000 
for a six-room “House of ‘Tomorrow’’—a 
model home completely furnished. Other 
prizes include round trips to Bermuda, dia 
mond. rings, diamond watches, electric 
shavers, sewing machines, pedigreed pup 
pies, a mastercraft edition of the Book of 
Knowledge, Thermolite sets, and phono 
graph-radio-television sets. 

Full instructions for entering this con 
test are now contained on the inside wrap 


per of each Mason Mint. 


Cost Seen Cause of 


Trend to Popcorn Bags 


DECLARING that there is a 
growing trend on the part of theatre opera 
tors to merchandise popcorn in bags instead 
of boxes, Irving A. Singer, vice-president 

and general — sales 
manager of the Rex 
Specialty Bag Cor- 
poration, Brooklyn, 
N. Y., attributes it 
mainly to the fact 
that bags cost much 
less than boxes. 
“The trend to 
bags began roughly 
about five years 
ago,’ Mr. Singer 
Irving A. Singer reports, “when Rex 
developed its noise- 
less, blow-proof popcorn bag. Theatre oper- 
ators liked it from the beginning, the only 
problem was to getting the girl attendants 
and managers accustomed to handling bags 
instead of boxes.” 

With the bag market firmly established, 
he relates, the Rex Corporation made an 
extensive study of the concession business. 
As a result of this survey the company de- 
veloped many other types of bags especially 
suited for popcorn vending, 

“Aside from the factor of cost,’ Mr. 
Singer says, “we have found that a bag has 
the following outstanding advantages over 
a box: (1) It takes up 1/20th the space, 
(2) it eliminates pilferage because popcorn 
bags are accurately counted and numbered, 
and (3) it eliminates the liability of trip- 
ping over boxes.” 

The Rex Corporation has also recently 
completed development of a full line of 
bags especially for drive-ins. These include 
a hot dog, a hamburger, a French fry, and a 
pillow-type dry wax popcorn bag, plus one 
for hot buttered corn. 

“The fact that the drive-in line of bags 
permits concessionaires to prepack in ad- 
vance of intermission breaks makes it possi- 
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That’s What Theatre 
Operators Everywhere 
Are Saying About 


BEICH 
@hocolates 


You, too, can increase your candy 
profits with these popular sized, popu- 
lar priced, top-quality Beich Choco- 
lates. There’s plenty of taste appeal to 
please every fancy in this assortment 
of favorites and the eye-catching, 
product-in-view packages have plenty 
of sell-appeal for every age. Value-plus 
quality, usually found only in candies 
selling for $1.50 per pound and more 

plus a rich wholesome goodness, bring 
your customers back, time after time. 
WRITE OR WIRE FOR SAMPLES. 


PAUL F. BEICH CO. 


Department 1002 
Front Street + Bloomington, Illinois 
AMERICA’S 
LARGEST SELLING 
MARSHMALLOW BAR 








rowds with 


t bottlenecks 


New Drink Mixer 
With Aluminum Agitator 


art nk mixe 
* Airo 


to penetr ite 


nul 


making 








ind similar drinks, has been marketed 
ric Products, a division ot 
of Racine, Wis. 


Mix’ n Whip,” the machines mix 


Howard Industries, Inc., 
Called 
50 to 20 ounces of ingredients. They 
in both single and triple models. The 
unit (Model 8000) has three individ 
powered mixing heads, It is avail 


black 


or black and green. One single model 


combinations of and 


n color 


6000) is produced in most popular 


Another 


comes in green or 


ind combinations, 


No. 7000) 


single 


IVOr\ 


models accommodate metal, plastic 


containers in standard sizes, with 
ill heights available 
ny manufactures a heavy 


uf ri use with the 


Compound to Preserve 


French Fried Potatoes 


AN ANTI-OXIDANT de 


French tned 


otatoes from turning dark without keep 


t 


ened to prevent incooked 


water has been 

Antle & Company, 
Whitato,” the prod 
One 


ny them submerged in 
nnounced by the | I 

ne., Atlanta. Called 
powder form 


] 
t comes mn table 


poonful added to one galon of water makes 





Presidential Poll for 
Popcorn Sales Promotion 


NTEREST in the current Presidential 
9 campaign will be exploited for the 
purpose of increasing popcorn sales at 
theatres during the weeks prior to the 
November election, in a contest devel- 
oped by the Blevins Popcorn Company 
of “Popcorn Village’ fame in Nashville 
Tenn. Theatre patrons of voting age who 
buy popcorn will be asked to particip 
ate in a poll on the candidates. 

Conducting the straw vote with the 
co-operation of selected dealers and 
theatre operators, the company will is- 
sue bulletins giving the results from week 
to week, with local releases issued by the 
theatres. The company will also furnish, 
material 


it is announced, point-of-sale 


with which to promote the poll. 











a solution rated to treat from 50 to 100 
pounds of potatoes. 

After the potatoes are sliced, they should 
be dipped into the solution for not less than 
half 


The manutacturer 


one and a minutes, then allowed to 


drain states they will 
then remain fresh and white for at least +8 
hours, allowing for peeling and slicing far 
in advance of trying requirements. 

The 


tarding the discoloration of apples, peaches 


anti-oxidant can also be used in re- 


ind other similar fruit, it is pointed out. 
It is packaged with 12 one-pound bottles to 


the case. 


Package Goods Aid 
Rise in Candy Sales 


THAT THE candy industry 
is finding a solution to its price-cost prob- 
lem in packaged goods, as recently reported 
in these pages, has been further indicated 
by the results of a survey of manufacturers 
i all Street 


evidence, the 


conducted by the Journal. 


There is abundant report 


states, that a rising sweets 


proportion ot 


ire being sold in transparent bags and win- 
jump in 


t The 
} 


dow-tront boxes 
tion of this kind of candy has been enough 


consump- 


to tip the industry's overall sales trend 


j 
slightly upward this year, it added. 


Raising the price to 10c¢ for a candy bar 


not much bigger than the old 
nickel bar did not help the 
New York commercial 
paper; nor did shrinking the 
nickel bar eftect a 


pre-war 
industry, ob 
serves the news 
size of the 
workable antidote for 
rising costs. 

In evidence of the rise in package goods 
Jour Nal several 


consumption, the quotes 


manufacturers. “Our sales of package goods 


much 


have increased three times as 
1947,” ot | 
vice-president of Chicago's |} J 


and ot 


since 
QO. Blomquist, 
Brach & 
bulk 


is the comment 
Sons, producers ot bars and 


packaye 


candles, 


Bunte, president of Bunte Bros., 


F. A. 
Chicago, reports that while bar sales are 
about the same now as five years ago, 
package candy sales are six times what thev 
1947, and nearly 


were in ten times those 


oT 194]. 
A similar 
England 


New 
Cam- 
sales of tamily- 


story comes from the 


Confectionery Company, 


bridge, Mass. First-quarte 


ss 
15¢ 


than 
its nickel 
“Necco Sugar Waters” was about the same 


tvpe items were nearly © greater 


a vear ago, but the volume of 
as last year. 

Industry-wide figures recently compiled 
by the United States Department of Com- 
(Berrer THEa- 
Packaged candies retailing 


merce confirm the trend 
rRES for May). 
for under $1 a pound showed a first quar- 
ze 1951; bar 
sales, which are still bigger in volume than 
Sales of all 


rise. 


ter sales increase of o over 
package items, were down 6%. 
tvpes of candy showed a 1‘: 

Candy 


items, the Journal reports, because it puts 


producers are pushing package 
them in a more flexible position “to main- 


tain a constant margin when in- 
As Otto Schnering, 
president of Curtiss Candy Company, Chi- 


is quoted: “If 


pront 
gredient costs jump.” 
cago, peanuts go out of 
sight, we can drop out items made with 
them and substitute, sav, coconut candy or 
goods produced mainly from = sugar.” 
Then, too, there is more flexibility in 
the variations that can be made in the 
weight of these packages. Most of these 
trom 19 


cents and weigh enough so a little trim 


packages retail for cents to 39 
ming, when costs go up, isn’t as noticeable 
as in a nickel item. 

“With bars, it’s a different story,” Mr. 
Schnering says. “The public doesn’t seem 
to mind increases in auto prices, for ex- 
ample, but when we cut our bars even a 
fraction of an ounce, it stirs up all kinds 
of resentment.” 

The 


which candy-makers have put behind these 


selling and merchandising drive 
packaged items also helps explain the rising 
sales trend, according to the Journal. This 
is being done partly by improving pack- 
The 


packages 


ages. fancy advertising on 


pre-war 


candy concealed the candy, 
thereby restricting the appeal. Today manu- 
facturers use window front boxes and 
transparent bags so customers can see what 
they're getting. 


RESTYLING COIN MACHINES 
Mills 


vaved an industrial design organization ot 
Detroit, 
from A. 
dent, to restyle the company’s line of auto 


Industries, Inc., Chicago, has en- 


according to an announcement 


E. Tregenza, executive vice-presi- 


matic machines, which range from counter 
to floor tvpes dispensing candy, gem, car 
Mills also 


cream equipment. 


bonated drinks and citrus juices. 


manutactures ice 
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Refreshment Merchandising 


profits. The better positions should be given 
to items in the order of their margins of 
their markups. 

The top profit item may well be popcorn. 
This being so at Walter Reade theatres in 
and around New York City, that circuit 
places popcorn in the center of its stands 
wherever feasible. At other theatres where 
popcorn is similarly rated, the floor plan 
makes an end spot best. And in such cases 
particularly, locating the soft drinks next 
to the popcorn machine or warmer has been 
found to increase drink sales, popcorn being 
a thirst-stimulant for most people. 

The end result of locating the several 
classes of merchandise should be a well- 
integrated unit that will give both efficient 
and appealing service. Study of each stand 
location relative to traffic lanes is likely to 
produce a more effec .ve scheme than 
arbitrary adherence to some fixed plan. 

Preference of clientele may introduce 
still other varying factors of item placement 
and display. Some operators, for example, 
have found self-service of candy and_ ice 
cream, as well as beverages, so agreeable to 
their patrons that it has substantially ex- 
pedited sales. But apparently many people 
preter to be served by an attendant (well, 
all of the 


grocery business in spite of their reputed 


self-service markets don’t get 
savings). 

If there is any hard-and-fast rule of mer 
chandising, it is: Study 
Whether you should put your candy on top 
of the counter, or in a display case, depends 


your customers. 


on where your particular customers want 
it. Study of your patronage may give you 
the opinion of the operator who told us, 
“There is something about open display 
which quickens the impulse to buy. People 
will pick up a candy bar and wait with the 
money in hand when they won't linger to 
attendant.” That 
sounds plausible enough to be a rule; yet 
relatively 


be served by a_ busy 


other exhibitors have found a 
clear counter, with all candy fetchingly dis- 
played under glass, better suited to their 
clientele, for reasons of public preference 


rather than of pilfering. 


CANDY MERCHANDISING 


Exhibitors generally agree that “name’ 
brands are the backbone of profitable candy 
selling at theatres. Trying to sell off-brand 
products, even though they may carry a 
higher markup, is almost universally re- 
garded as poor practice. The rate of turn- 
over is the accepted key to candy profits. 
Widely known types of candy, bought by 
familiar name, move fast, and even though 
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the individual margin may not be as great 
as that on nondescripts, greater volume ac 
cumulates greater profit. 

It is a good idea, however, to introduce 
new candy products from time to time. A 
new taste combination, a new name help to 
“freshen” the stock. And if 
one sells well, you may have a more or less 


and “enliven” 


permanent addition to your leaders. 

Worth noting also is the experience of 
some exhibitors that to freeze certain slow 
moving candy bars (by placing them in the 
ice cream cabinet) actually arouses new in 
terest in them. 
filled (but not 
adapted to freezing. 
displaying 


Chocolate-coated, cream 


cocoanut) bars are well 


Policy in how ever, 


widely varies. One circuit marks only those 


prices, 


items that sell for 5¢; otherwise it avoids 
making patrons price-conscious. Another 
circuit with operations on two coasts and in 
between, elects to mark every candy item, 
grouping all brands of the same price. The 
reason given for this practice is to increase 
dollar volume. 

The importance of offering only fresh 
stock Buying 
that 


cannot be overemphasized. 
should — be 


Brands that are 


practices measured to 


requirement. available in 
24-count cartons are best suited to theatre 
vending, and experience has led leading 
theatre operators to urge candy manutfac- 


A three 


week supply is generally considered enough 


turers to stay within a 60-count. 


of any one item to keep on hand. 
Watch displays to keep candy moving. 


Rotate items. As the case or counter dis 


Teeth Still Decay 
Despite Candy Ban 


y i HE notion that tooth decay among 
children can be reduced by a ban 
on selling candy in schools received a 
decided set-back recently. Ten years ago 
candy was banished from the city schools 
in Monrovia, Calif., in an effort on the 
part of authorities to test its effect on 
dental health. Now there is a greater 
percentage of tooth decay among ele- 
mentary school pupils than there was a 
decade ago, according to Dwight Dy- 
dell, school superintendent, in a report 
to the publication, Candy Industry. 

A check-up revealed that 45% of the 
children need dental attention, Mr. Dy- 
dell said. And this, he added, in spite 
of the fact that a dental clinic is con- 
ducted in the grade schools and parants 
are notified of necessary work. Such 
work is provided free at the clinic in 
needy cases, he pointed out. 


play is replenished, place the older met 
chandise where it will sell first. 

Then once in a while clear the case or 
counter and rearrange the display, not nec 
essarily in preferential placement of items, 
but in the general pattern of the scheme. 
That helps to keep the candy looking fresh 
in the average community theatre where 
repeat patronage ts normal. (It of course 
is not necessary to point out that the shelves 
and glass should be kept immaculate. ) 

Shabby merchandise should be got rid of. 
General opinion is that it is better to throw 
away. Bars with 


make the 


it away than to give it 


soiled or torn wrappers entire 


look dull, 


has proved that the loss of them is soon 


display uninviting. Experience 


made up by replacing them with fresh 


looking merchandise. 


TIE-IN EXPLOITATION 


box regarded is 


While 


typically theatre merchandise, small packs 


goods are not 


selling for less than 50¢ have proved sale 
able, and increasingly so as the nickel bat 
has grown smaller and as the dime bar has 
tailed to take its place 
hold, to lack of size and quality 
And the 


candy industry is increasing the variety of 


in popularity (due, 
many 
deemed worth the higher price). 


low-priced package specialties. 

Box goods or specialties of purely Holi 
day character, however, are usually consid 
ered “dead’’ merchandise at any price. Such 
candies are probably gift items generally. 

Exploitation of Holidays is rather a mat 
ter of stand decoration than merchandise. 
Thus Holidays 


helpful in hiking sales above normal. The 


recognized, have proved 
idea here is to create a festive atmosphere 
with pointed suggestion that the occasion 
calls for a bit of extra indulgence in things 
that bring pleasure. 

Special stand decoration is more fre 
quently called for during the vear by the 
screen attractions. In the titles, themes, 
locales and players of feature pictures, the 
atres have natural material for exploitation 
of the refreshment service. Few are the 
pictures which will not yield ideas to be 
interestingly expressed in streamers, color 
ful paper dvoodads, flags and similar ma 
terials available locally for a dollar or two, 
while a bit of paint and ingenuity, or mer- 
chant tieups, can vary and extend the pos 
Make it If the attraction 
material doesn’t yield a happy note without 


getting far off the 


sibilities. 


gay. 


original tune, better 
leave it alone. 
For that matter, a theatre snack bar can 


stand some special ornamentation at any 


33 








should 4 


rovide 


tor 


But setting little 


dolls 


hgurines, 


te lend 


, 
renewed easily 


tro 


t 
( 


» he ighten interest 


time 


fetch 


appre 


e in theatres by 


yement 


to be 


consi 


t 
oO 


the 


in 


Val 
the 


ler 


in its efforts to make 


maximum than used 


Some members of the public 


reter to the 


emporium” Dut ter 
kidding 
the 


tr} 


neatre 


only 
dignity 


Tor 


movie theatre 


the 


the n 
| 


‘| here need be 
ot 


the 1 


sake 


as a 


lost 
no 
no 


ot 


more dollars to the snack 


on of the st ind, eve appeal 


ind equipment, and 


. T 
in do an excellent 


ot 


the 


WMstances 


which has 


customers 


lass and tvpe of 


identified by 


should be 


if not an electric marker 
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The simple addition of an ad 
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\dvertising agencies have pro 


uth in the mysterious 
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A sign 
half a 
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Delicious 
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in the food and drink field are 
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should 
it takes 


kind of mer 
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the sign material emploved. Signs 


} _ 
not clutter up the s ind ; ever, 
but a few to spell out es 


words that 


| 
chandi-e oftered in two or three 


appealingly describe it 


In addition to of that sort, regu 


signs 


larly installed as “departmental” markers 


} 


or comparable statements of the merchan 


to add to the tun of voing to 


dise oftered 


the movies (to state the case in the spirit 


avail- 
Tor 


, 
the vending operation should take), 
able well be 

purely promotional displays of merchandise. 


may be 


counter space can used 


On it there a few packs or bars of 


certain brands or types of candy, for which 


suitable display material may be obtainable 


from the manufacturers. Enlarged represen- 


tations of ice cream merchandise can make 


a compelling exhibit in summer. Combina 


tions of merchandise and art objects, o1 


souvenir goods, are store devices that are 


well adapted to theatre snack bars also. 


There are all sorts of possibilities along 


this line for novel, ever-changing displays 
if some creative thought and ingenuity are 


put to the task. 


SUPPLEMENTARY MACHINES 


‘The value of coin machines in addition 
to the stand facilities appears to vary widely 
the ot 


have long handle 


in theatre who 


The 


con- 


opinion operators 

their own vending. 

long 
ot 


no longer Is 


bat which 


the 


candy dispenser, 


stituted confection service 


had all 


thought worthwhile for the average opera- 


most 


theatres that iny at 


tion. One large circuit experimented with 


candy machines in many of its smaller 


houses, only to remove them as not worth 


and servicing. tt would 


that a 


the space seem, 


however, theatre with a large bal- 
cony, or a capacious lounge on a level below 
ot 
might find a candy machine in those remote 
] 


LOW 


or above that the retreshment. stand, 


itions sufficiently profitable. 
The 


has a place in 


coin beverage dispenser, however, 


many theatres of all classes. 


In some small theatres it may prove to be 
way to offer beverages; in larger 


are b 


the best 
only 
It, 


houses machines eing used, not 


remote from the stand, but adjoining 


sometimes to supplement counter service 
it times of peak business, or to catch the 
be 


after the stand has been closed during the 


drink-and-run patron, and to available 
final performance of the day. 

In any case, the dispenser should provide 
of drinks- 


among which cola, orange, root beer 


a choice at least three tvpes, 

and 
grape are rated the most popular. At the 
tresh 


bring additional merchandising possibilities. 


stand, fruit juices, notably orange, 





FOOD 
Motor, '/4 
Cutting 


wide anda 


Semi 
h.p 
capa 
up to 4'/4 inches high or 
6'/2 inches diameter Knife, 10 inches 
Overall dimensions 
19%, depth, 20 inches 

16'/g inches. White dulux 
U. S. Slicing Machine Com 
La Porte, Ind 


electr meat slicer 


feeding 


mechanica 


ity up to 8% inches 


n diameter 
width nches 
height 
finish 

pany, Inc 


34 


BOBTAIL: Soda unit witn two Cold 
point beverage dispensers for service 
r different 
standard Super-Soda draft arms for 


of fou 


plain and carbonated water 


3! 2 feet 


tains four pressurized syrup tanks and 
two chipped ice bins 


have 


capacity 
Bastian-Blessing Company, Chicago. 


Storage compartment con 


¥ 


bination 


flavors. Plus two 


Width: 


back 


fountain 


splash over 


Syrup tanks unit. 


of 9.5 cubic feet. capacity 


BOBTAIL: Junior Streamfount Com- 
Four syrup pumps and jars 
six crushed fruit jars, large dry re- 
frigerated storage compartment, one 
soda and one water draft arm. Top 
extension forms one-piece top and 
cabinet 
20-gallon 

Grand Rapids 
Company, Grand Rapids, Mich. 


CONTINUED 
FROM PAGE 28 


“The Serv-All’’ {Model 
a complete fountain unit 


BOBTAIL 
No. 200) 
for service of soft drinks, malts, milk 
shakes, sodas and floats. Two syrup 
pumps and crushed-fruit jars. 
Two-way soda draft arm. Chipped- 
ice pan. Spoon and straw holder. 
Stainless steel construction. Also 
available with four syrup jars and 
pumps. Smith-Warner Co., Denver. 


two 


to join 
ice cream 


Cabinet 
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* A regular department devoted 


to the design, equipment and operation of outdoor theatres. 





Where Planting Is Stressed 
To Give a Drive-In Decor 


HAVING CHOSEN the slo- 
gan, “Best in the West,” the owners of the 
800-ear El Rancho drive-in at San Jose, 
Calif., seek to live up to that aim in their 
landscaping, too. Grounds beautification is 
important enough at the El Rancho, with 
its 13 acres, for co-owner Arthur Yaramie 
to give it his personal attention. Paul R. 
Catalana performs the general administra- 
tive chores. 

In keeping with its name, the E] Rancho 
provides an atmosphere of Western theme 


a buck- 


ing bronco on the front of the screen tower, 


—from the mural of a cowboy on 
to ornamental “sleeping Mexican’’ statues 


at the and in a game 
equipped with pinball machines and such. 
Originally landscaping at the El Rancho 


presented quite a problem, since the prop- 


entrance patio 


erty was covered with cactus plants brought 
to San Jose from Italy by the former own- 
ers. A 


move the 


brought in to. re- 
which had 
5 feet. Enough cactus was 


bulldozer was 


roots, grown down 
approximately 
saved to be placed outside a 7-foot redwood 
fence which surrounds the drive-in grounds. 
On the inside of the fence rosebushes were 
beds at the box-offices 


Flower 


(below). 
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planted, upon which chartreuse light from 
overhead lamps is played at night. 

Lining the highway at the entrance 
Acacia Along 
sides of the drives, approaching the 
offices, English laurel has been planted 


the drive-in are trees. 


front of the toll gates are Monterey 


stone beds containing geraniums and 


gonias. This area is also flooded at nig! 


with light. 


Cactus accent planting at outer fencing. 


Further landscaping includes the area 


around the refreshment building, which 
contains a snack bar, dining room and au 
ditorium. Planted 


English laurel and Arborvitae. Inside the 


here are Cotoneasters, 


building green plants, including split-leaf 


and climbing Philadendron, are spotted 
against chartreuse-colored plywood walls. 


Io provide shade for the playground, 


is more accessible to the refreshment buili 


which is at the rear of the theatre where it 
| 


Rosebushes lighted at 


ing, six Acacia trees are placed. night line redwood fencing. 
Watering the 


Rancho is accomplished by a running pipe 


shrubbery at the El 


system along the ground with separate 
sprinklers for each plant. The original cost 
of plants, landscaping and the water system 
was about $3000. Soil preparation, includ 
ing original labor, cos tabout S600. ‘The 
cactus requires no watering or maintenance 
it is always green and needs trimming but 
once each year. 


Wagon wheels lend Western 








ee 


Detroit's 1200-Car 


Town Drive-In 


One of the Community Theatres’ operations, which 
give that circuit an outdoor capacity of 3700 cars 
with only three situations. 


View of the Town drive-in from the highway. 


f Detroit- y Irving and Adolph 
only three drive-ins, their car 


perat y 


es Cc 
> Bel-Air (Better Theatres to 


und and a miniature 


ning the refresh 
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The Drive-In 
Screen Tower 
And Its Base 





Seventh article of the series: 


GETTING INTO THE 
DRIVE-IN BUSINESS 








By WILFRED P. SMITH 





rHE DESIGN and con 
struction and foundation of the structure 
which provides the motion picture screen of 
a drive-in, are so completely matters call 
ing for the attentions of construction engi 
neers that an article on the subject in a dis 
cussion of this purpose cannot be much 
more than a warning. ‘The screen tower 
must be designed by a well trained, expe 
rienced engineer or an engineering com 
pany of high repute, and the specifications 
for the structure and its base must be fol 
lowed to the letter. “lo take less precau 
tion is to invite disaster. 

Screen structures large enough and safe 
for the purpose can be made of various 
standard structural materials, such as 
steel, timber or laminated wood truss, com 
binations of steel and wood, and masonry. 
More important than the material is the 
design. A sate structure can be made of 
any one of the materials mentioned ; so can 
an unsate one. 

In certain instances masonry and wood 
may be preferable because of the architec 
tural scheme desired, or because consider 
able housing is desired for offices, attendant 
rooms, storage space, etc., to which purpose 
masonry or concrete, perhaps with some 
wood frame for housing portions, are well 
adapted. For structures providing only a 
screen, steel has come to be widely favored, 
with steel plates or wood backing for the 
screen area. 

\ drive-in screen structure has two main 
parts the substructure, or part below the 
ground; and the superstructure, the part 
above the ground. ‘The substructure is 
called the base foundation. The variety of 
substructures are many according to the 
weight, height, and width of the screen. 
Here it is most important that the founda 
tion be laid according to the recommenda 
tions and specifications of a_ professional 
engineer, even though the foundation may 
extend several feet above the ground. 

Th superstructure ts composed of various 
parts, such as walls, beams, columns, trusses, 
and arches. he substructure and the super 


structure help to support the weight, or 
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& INDOOR THEATRE 


NO DRIVE-IN 
CAN AFFORD TO DO 
WITHOUT A..... 
PERMASCREEN 


PATENTS APPLIED FOR 


NO 


MORE 


/ 
> LAST A LIFETIME PAINTING e 


«NO MAINTENANCE 
« 40% MORE REFLECTED LIGHT 
* UNIFORM REFLECTION AT ALL TIMES 
NEW DRIVE-INS .. IT WILL PAY FOR 
¥TSELF IN APPROXIMATELY ONE YEAR. EXISTING 


DRIVE - INS IN APPROXIMATELY FOUR YEARS. 
WE SUGGEST YOU PURCHASE A SCREEN TOWER 
WITHOUT SCREEN FACING AND INSTALL PERMASCREEN 





“the 
Screen with 
a future” 


FOR THE FOR THE 


DRIVE-IN THEATRE 


. MARQUEES 


Conventional and Inner Service 


- NAME SIGNS 
- BOX OFFICES 
- FRONTS 


Vitracon and Stainless Steel 


POSTER CASES 


Distributed by 


NATIONAL 


Orvinion of Notional + Simplex © Bludworth, Ine 


HANDY ANDY 


Debris Collector and Incinerator 


SNACK-KAR 


Mobile Food Vendor 


TRAFFIC CONTROL 


Mobile Traffic Director 


ATTRACTION SIGNS 
NAME SIGNS 
BOX OFFICES 


“THERE'S A BRANCH NEAR YOU" 
OR 


WRITE TODAY 
FOR INFORMATION 


Pa.» fs 
FOUMOCREL ano sons 


ee 
MILWAUKEE 7, WISCONSIN 


2159 S. KINNICKINNIC AVE 


New, Improved WENZEL 
THEATRE EQUIPMENT 


<- Closed 
Sound Head 


Manufacturers of: 
Projectors, Sound Heads, Bases, Mag- 


WX40 »> 


Single Channel 
Amplifier 


azines, Sound Systems, Replacement 
Parts, Accessories, etc. 


Send for Complete Descriptive 
Literature. 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET CHICAGO 16, ILL. 


SPF EEL LOLOL OOO LLL LLL O LOL LOLOL LLL OOOO 





THOUSANDS OF EXHIBITORS 


Protect the hea theatre 


with RCA SERVICE 


and there’s a reason why: 


RCA SERVICE is 
Prompt - Efficient - Courteous 


& RCA Service Company, Inc. 


A RADIO CORPORATION OF AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 


BALLANTYNE Dub/-Cone 
The Now 
Gua on 


— 


Consists of two 4-inch 
Spe aker cones, one 
superimposed over 
the other with a 
3/16-inch air space 
between. The outside 
cone for protection, 
the inside cone for 
projection of sound 
Both cones, as well as 


] 


all parts that can be 

attacked by moisture, THE BALLANTYNE COMPANY 
have been protected 

in the Dub'l-Cone 1712 Jackson St., 


Speaker Omaha, Nebraska, U.S.A. 














YOU'LL SAVE TIME .. . 


oad, of the entire towel The dead load 
ot a screen building is the total weight of 
i its parts 

Phe live load is the weight of the foun 
dation, equipment and stored material of 
the building iny parts of the country 
the wind ad t structure Is most um 
portant if the ure is to withstand 
vormal storms 
justified tactor for consideration in’ the 


dead | 1 of structures in the Northern 


Hemisphere. 


FOUNDATIONS 
Regardless o ll a screen structure 

designed b competent architect and 
engineer, it is only as good as its founda 
tion. Uhis is th lief means of supporting 
the tower such a ) ‘r were constructed 


surtace soil, movement of earth might 


Foundations are most important and are 


ot three main types—spread, pile and _ pier 
toundations, the most common in 


the Inst illation ot drive-in screens, are long 


] } 
slabs of concrete with reintoreing rods ex 


tending beyond the outer edges of the super 


foundation not quite as firm 
ed on solid tock. The footing 

in contact with the soil must be of 
sufhicient size to spread the load level over 
+} ; 


the soil, and ivold excessive or uneven 


‘ttlement hi would cause steel beams 
locks to crack or 

Blueprints should 

competent en 


he soil to be dealt 


ons of an expert 
relative to the 
ure, pler tounda 
iry because of 
ire heavy 


7TO' =| 





eo’'eio'e 


2' THICK CONCRETE 


WEIGHT OF SCREEN 30 TO 50 TONS 


Representation of base for average screen tower 


of concrete 1 vo down 
topsoil, or 
s bed may be of 
vy be of firm clay, 
s usually belled out 
o increase the bearing 
it does require 
lesign to be brought 
reen size of SOx48 
» 24+ feet wide by 
deep, piers of 
idvised, 
long — slendet 
x wood that 
ge +8) 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





NEEDLE'S EY} 


TERRY RAMSAYI 


Getting Maximum Service 
from Your Sound System 


By GIO GAGLIARDI 


IN THE reproduction ot 


ound for motion picture theatres there 


three fairly distinct steps which have 
followed: 

1. “The copies of the 
signal 
track ) 
must be driven past the 


pickup point at an ab 


recorded sound 


the sound 


solutely constant speed. 
2 3 1 


ic sound 


photogr iph 
recording 
must he translated into 


electrical energy, and 
GIO GAGLIARDI he 
must then 


be increased to quantities that will be suf 


this energy 


ficient to energize the screen loudspeakers. 
3. ‘The loudspeakers must then convert 
the electrical signal into acoustical energy 
vudiable to the patron in the auditorium 

We are all 


methods used to drive film in 


familiar with the various 
soundhead 
.o-as to obtain perfect speed of the sound 
Maintenance for 


been di 


treck past the light slit. 
the soundhead mechanism has 
cussed and its proper care has been thor 
oughly emphasized. But this single piece 
of equipment, is merely the first link in the 


chain of producing “perfect” sound. 


Just as the yrooves of i phonograph 
record are driven past the tip of the pickup 
needle, imparting to it the motion of the 
vroove contours, so also the photographed 


soundtrack on the film is driven past the 


BETTER THEATRES SECTION 


ourth article of a series on) 
methods of maintenance which mean constructive econ- | 
omy in these times, by keeping equipment fit to keep. | 


li 


modulating the 


umount of light 


upon the electrodes of a photocell and thus | 


producing sound. signals. 


‘The eles tric al energy 


phonograph pickup is very small, ranging | 


approximately from one-tenth of a micro 


watt for the new lightweight 


to 50 microwatts for the crystal 


However, the electrical energy 


by the optical light slit and photocell com 


bination of the soundhead is even less then | 


this, ipproximately st mething like SLX 
thousandths of a microwatt. 
Consider the fact that this infinitely 
small amount of powel! i small part of 
i millionth of a watt 
several million times to supply from 30 to 
60 watts of power to the stage loudspeak 
ers. This tremendous change of power level 
is accomplished by the amplifiers, which are 
a part of the complete sound equipment 


fudio 


have been perfected to such an extent that 


frequency techniques nowadays 


very high-gain and high-power amplifier 
are available to perform this duty with the 
minvmum amount of distortion and trouble 

You can very well imagine what troubl. 
some eftects may be produced by inserting 
the slightest amount of distortion or dis 
turbance in any part of these amplifier cit 
cuits. This is especially true at points which 
are at extreme low levels, such as photo 
cell connections, transformer or preampli 


fier circuits, and the input sections of the 


main anrplifiers. BOONTON, N. J. 
Untforvunately, most of these points are 





rht slit of the soundhead optical system, | 


falling } 


produced by a |} 


magnetics, | 
ty pes. j 


delivered | 


has to be increased | 





THE TREND IS TO 


STAR- 


For quality and quantity — the light 
produced with Lorraine Carbons is 


unsurpassed. 


The Star-Core feature of the positive 
Lorraine Carbons is your guarantee 
for a brighter, whiter and steadier 
light— more evenly distributed over 
the entire surface of the screen. 


more economically! 





CARBONS, INC. 
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n ampli charred. The leads for plying current to lamp; we are ‘aling with only a few 


undet the lamps can become oil-saturated, and the microamperes, which represents the total 

soundhead insulation may detertore i 4 point of output of the photocell 
ical unit, failure For this reason, the size of the wires and 
or pre Since the exciter lat pis supposed to pro the contact resistances may not seem im 
subject not vide a bar of light of unvarving intensity portant; but we must remember that this 
but also to and fixed position, it can be seen that de is the point where the electrical signal 
iting oils terioration of wiring and contacts may starts and that it must be amplified thou 
ind to the cause not only failure but also changes in sands and thousands of times before it can 
of heatir | of corrosion of the — signal intensity and sound level. Vibration be made audthle to the theatre patron. Any 
points contact of the filament caused by loose sockets or extraneous disturbances, such as poor photo 
The ources of danger mav easily serve bases. or by worn-out filaments, may cause cell pin and socket contacts, wiring con 
bances in the smooth per hums and noises in the sound output. nections, loose electrodes, low insulation re 
the equipment, either singly Ihe only cure for these types of dis sistance—any of these will cause minor 
or in many combinations. Let us check off turbances is preventive maintenance and — crackling and other noises to be amplified 
the points where trouble may be expected service. The exciter lamp, its contacts and as much as the actual signals and thus to 

wiring should be examined frequently. The reduce the quality o le performance. 

EXCITER TROUBLE contacts should be kept bright and clean, Here more than at any other place vigi 
and the tension of the contact springs should — lant care and cleanliness are necessary. All 
First there is the exciter lamp. Generally be checked. The wiring at the terminals contacts must be wiped clean, all connec 
this lamp, which dissipates approximately should be inspected to determine its condi tions must be checked and tightened peri 
50 watts, is enclosed in a small compart tion. All contacts should feel cool to the  odically, and all terminal and wiring in 
ment and is held in place by a base which touch, all insulation should feel dry. Re- — sulation must be kept in first-class condition. 
| a burn member that exciter lamp voltages are low, Since photocell voltages range to 90 
ire generally ibout 10) volts, and poor contacts will volts, changes in insulation resistance due 
ot the slid \I ( hu present a possible quickly cut the voltage supply to the actual to the sottening eftect ot lubrication oils 
source oO i contact and trouble filament may cause leakage and arcing which, even 
Dhe umf bs a if very slight, will be demonstrated as sharp 
their shell bases an hese may be loos . PHOTOCELL CIRCUIT noisy discharges in the loudspeakers. 
The lamt iments are pr to sag aft Since it is almost impossible to shield 
Next comes the photocell circuit. Here — photocell connections from lubricating oils, 
we are not dealing with relatively high cur it is imperative that the wiring used for 


rents, such as in the filament of the excitet sound connections between the photocell 


BETTER-THAN- EVER MOVIES... 


from better-than- -ever screen images 


- sent & with B&L Super Cinephor Lenses 
Fete § roa aN 


Big, bright, razor-sharp images on your theatre screen 


4, 
still beat all other types of entertainment competition. 


B&L Super Cinephor Lenses let you show today’s fine films 
at their brilliant best... keep your patrons coming back! 
Complete series of lenses .. . for intimate 


theatre to mammoth drive-in. 


WRITE for complete information to 
Bausch & Lomb Optical Co., 67909 
St. Paul St., Rochester 2, N. Y. 


44% to 100% a | 
‘Bausch & Lomb Sper ec LN ib nses | 
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~ THEATRE PRODUCTS OF — 
dependability 


GoldE 
REWIND 

THE 
OPERATOR'S 
FAVORITE 


Always dependable. Silent and safe! U.t. 
Approved. Eliminates fire hazards. Positive 
friction... Can't clinch film. Tilt-back case... 
Reel can't fly off. Micro-switch safety cut off ... 
when door opens or film breaks, motor stops. 


GoldE 
TICKET BOX... 
HANDSOME! 


Streamlined to fit any 
lobby. Sturdy construc- 
tion—20 gauge steel. 
Lifetime cast aluminum 
top. Piano hinged door. 
Cylinder-locked. 
Baked enamel finish — 
Mandarin Red, Burnt 
Orange, Royal Blue. 
Special colors avail- 
able at slight extra 
cost. 


GoldE 
ROTOCHROME 
FOR COLOR 
IN MOTION 


Six beautiful flowing colors 
add decorative interest to 
your theatre. Compact, light- 
weight, easy to use as an 
electric clock. Long-life lamp. 
500 Woatts—brilliant, 
changing color. Pipe clamps, 
wall and ceiling brackets 
available. 


meee 


= 


GoldE 

NON-TIPPING SAND URN 
Of unique design, handsome, con- 
venient. Heavy gauge steel. Large 
storage capacity in leak-proof 
diamond etched polished chrome 
column. Chrome plated top. Baked 
trim. Colors: Ebony Black, Man- 
darin Red. 

At your Theatre Supply Dealer or write direct for 

complete 


literature, name of nearest dealer. 


GOLDE MFG. CO. 


ld Brightest Name 
0 in Light Projection 
Golde Mfg. Co. 


4888 N. Clark St.. Chicago 40, tll 
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and its coupling transformer or preampli 
tiers should be of a type that is least affected 
by oil. There are on the market several 
kinds of wire which may be used for this 
purpose. 

Rubber insulation is not recommended 
because rubber deteriorates quickly when 
exposed to oil. The new synthetics, such 
as neoprene, varnished cumbric, or thermo 
plastics, provide good insulation which is 
impervious to oil. ‘The first two types have 
been used successfully for years without 
signs of deterioration. A few extra pennies 
spent for this type of wiring will pay off 


in many years of trouble-tree operation. 
AMPLIFIER WIRING 


Then comes the wiring of the main am 
plifiers. Here the main enemies are dirt 
and heat. For satety’s sake, amplifiers are 
enclosed in some type of cabinet, and gen 
erally these form a kind of flue so that the 
heat generated by the tubes, transformers 
and resistors will cause air motion. This 
air brings and deposits dirt and lint onto 
the amplifier components and wiring. 

Fuzzy lint and carbon ash have some 
times been deposited so deeply as to bury 
wiring and circuitry. ‘Vhis stuff must be 
cleaned out periodically to permit better 
ventilation and prevent partial shorts fron 
developing. 

The plate voltages for most amplifiers 
are generally high, ranging from 350 volts 
for 2A3 tubes, to 1250 volts for 845 tubes 
With such high voltages it is extremely im 
portant to make sure that wiring insula 
tion does not deteriorate to the point where 
flash-over and expensive short-circuits will 
develop. 

High temperatures which can be att uned 
in confined spaces will eventually ruin wit 
ing insulation. Periodic inspection of am 
plifier and rectifier wiring can determine 
whether the insulation is still “alive.” 
When insulation becomes brittle and dried 
out, the wiring should be changed, before 
expensive damage can occur. 

High voltage transformer, choke, con 
denser, and socket contacts and terminals 
should be kept clean and tight to prevent 
highly progressive deterioration. ‘The only 
way to do this is to inspect frequently and 
to clean often. (I would advise, however, 
that this be done only when current. is 
turned off the equipment.) 


SPEAKER SYSTEM 


Next comes the wiring and connections 
to the stage loudspeakers. Here forgetful 
ness and neglect is about the only source 
of trouble. Screen speakers are often buried 
or hidden behind the screen and forgotten 
for months or years on end. They accu 
mulate layers of dust and droppings from 


“felt” and drapery used for back-stage 


SAVE 22% 


ON CARBONS! 


For Ashcraft "D" and "E', Brenkert-Enarc 
Peerless Magnarc and Strong Mogul lamps 


Burning average lengths (3'/4") down to ¥%4" 
saves 2'/2" or 22.2% of the carbon cost 


Uses positive carbon stubs of any length, 
without preparation. When entirely con- 
sumed, the new carbon goes into use with 
out losing the light, or otherwise affecting 
lamp operation 


AVERAGE SAVING $400 A YEAR 
No more "Will it burn a full reel” guessing 


Only $52.50 


If your dealer can't suply you, order direct. 





Payne Products Co. (Cron-0-Matic Division) 


- 2451 W. Stadium Blvd Ann Arbor, Mich. § 
Send literature on the Cron-O-Matic 
Ship Cron-O-Matic Carbon Saver 
C. O. D., including postage. 
Remittance herewith 
Name 
Theatre 
Street 
City & State 
EXPORT: Frazar & Hansen, Ltd. 
San Francisco, New York. Los Angeles 








i Sold thru Theatre Supply Dealers Exclusively 
' 
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PICTURES 
UNS 


No. E-78-L 
Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness —look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZi MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 








You Can’t Buy 


Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 
with and for use with motion picture pro- 
jection arc lamps. This is highly important, as 
efficient operation of each type and rating of arc 
necessitates a rectifier specifically engineered to its 
particular requirements 
There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube « Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
e Copper Coated Coaxial High Intensity 
* 1 K.W. High Intensity 
« Low Intensity 
All assure smooth output current, long life, low operating 


temperature, and flexibility ir 


THE STRONG ELECTRIC CORP. 


CITY PARK AVE TOLEDO 2, OHIO 
PROJECTION LAMPS 





SPOTLIGHTS © RECTIFIERS © REFLECTORS 
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PREVENTIVE INSPECTION 


Most 
with 
When 


tion 


hy 


enced 
trequent 
ery thir 
surfaces 
ver 
evel has 
positive 1 
tlloys hay 
tact stud 


} 


ind whenes 


The Strong Electric Corporation's Mighty 90 
projection arc lamps and rectifiers are used to 
throw a 57-foot wide picture a distance of 487 
feet at the Joy Twin Drive-In theatre in Alexandria 
La. Shown above are projectionists D. L. Coker 
(left) and W. Martin Lipscomb, who is business 
representative of tne Local 400 |ATSE 





Ki takes DEPENDABILITY 
to build REPUTATION 


PANTEX SCREENS 


NOW IN USE AT 80°% OF THE 
THEATRES ON TIMES SQ. AND ON 
42nd ST! 


DRIVE-IN 
SCREEN PAINT 


PROJECTION EXCELLENCE! 
WEATHERING ABILITY! 
A NATURAL QUALITY! 


rAYTONE 


SCREEN CORPORATION 


165 CLERMONT AVENUE BROOKLYN 5 NEW YORK 


GREATER 7 
Boe=" 


LIGHT 
TRANSMISSION 

Lenses of Superlative 
Quality at 


Reasonable Cost! 


PhyiSttin, OpTie 
COMPANY, INC J 


ROCHESTER NEW YORK 





330 LVYELt AVENUE ~ 


Sold thru Theatre Supply Dealers Exclusively 














Free and Lasy 


Some advertisements offer literature on 
ihe product advertised, and often a coupon 
is included as a convenient means of pro- 
curing it. Moreover, The Theatre Supply 
Mart (insert at page 19) provides a post- 
card for this purpose. . . . Or, if you do 
not see what you want advertised in this 
particular issue, you may use the General 
Inquiry service offered on page 47. 
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Philip Nance on 
The Manager's Job 


Continued from page \8) 


} 


his theatre seen often in his 


He should be 
theatre by his patrons, particularly at peak 
hours. He should make it a habit to meet 
ind greet as many of his patrons as pos 
sible and, of course, he should learn to call 
them by name. 

He should always have a pleasant smile 
ind a triendly hello to please the patron. 
People vo to theatres to escape the heavy 
tensions of the day and to receive relaxa 


tion and fun, and they certainly want to 
be yreeted with an atmosphere ot pleasure 
and comtort. Only the manager can create 
this atmosphere with warmth and pleasant 
surroundings. 

‘A good theatre manager personally in 
spects his theatre each day and knows it 
tresh 


make 


is clean. He always keeps it and 


ittractive. A manager must every 
ette to present the best possible picture 
on the 


screen and arrange his program so 


that it will always be enjoyed to its full 


entertainment value. 

(jood seating is a fundamental comfort 
na theatre. Seats should be checked every 
day for possible tears, and cleaned of gum 


‘I he 


regularly to 


should also be 


keep 


ind candy. seats 


tightened them com 
tortable. 

“The temperature in any theatre opera 
tion is Most important because people are 
A theatre 


inaver should train his statt to watch the 


difficult to please in this respect. 
temperature at ll times and keep it prop 
erly regulated. 

“One of the most important responsibil 
theatre train his 


ties Of a manager is to 


staff in the fundamentals of courtesy, pa 
tience and cleanliness. ‘he manager, how 
ever, must display these qualities if he ex 
pects them from his staff. he theatre man 
aver is learning these days that he must 
personally interview and hire in an ettort to 
select the most intelligent and responsible 
employees that are available. 

at the Village Theatre 
ire hired with utmost care, Our empl yees 


‘The personne! 


ire carefully investigated before they are 
hired and in this manner we employ the 
highest type of individual. We, of course, 
consider the box-office as the picture of a 


We Village, 


cashiers who are not only efficient and pa 


pretty girl. have at the 


tient, but are always neat and attractive. 
‘When patrons walk up to the box office, 
with 1 pleasant good eve 


they ire vreeted 


ning and a thank-you for their patronage. 


hey are greeted in the lobby by our 
ushers with a pleasant smile, proper tearing 
of tickets and a thank-you, 
“They are received in the foyer by one 


of our attractive supervisors with a pleasant 
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hello and and with enthusiasm to 
serve them our popcorn, drinks and candy. 


We 


staff who work a night and day shift 


smile, 


supervisors on the 
One 


of these women is a former theatre manager 


have two women 


and knows only too well the importance 
of having a warm and pleasant atmosphere. 
Our 


seat our patrons as quickly as possible with 


ushers are stationed at the aisles to 
proper courtesy. 
“(jood housekeeping and maintenance ts 
certainly an important factor to consider in 
The 


pcor housekeeping and maintenance is poor 


eficient theatre operation. cause of 


organization, A manager must learn to 


organize, teach, schedule and inspect his 
theatre regularly tor good housekeeping. 
“Whenever hiring a janitor, we must not 
just give him a broom and tell him to sweep 
the theatre out and expect it to be clean. 
We must give instructions on how we want 
the job done and on the proper use of his 
tools and cleaning supplies. The work must 


I that the 


pe scheduled sO I 


house may be 
completely covered in time for the opening 
of the theatre. 
‘The janitor, or janitors, must be made 
responsible for a definite part of work and 
must understand that he is expected to have 
it done in the time allotted him and that 
it will be inspected, so that he will produce 
the best results. The person doing the job 


must realize the importance of it. 





Function of Manager 

as recounted in Dean Hyskell’s lively 
“Showtime,” Fox West Coast Theatre 
rediting the 


! 
ouse Organ, acc original to 


Thy elco Company 
A: nearly everyone knows, a manager 
has practically nothing to do except 
to decide what is to be done; to tell 
somebody to do it; to listen to reasons 
why it should not be done, why it should 
be done by someone else, or why it 
should be done in a different way; to 
follow up to see if the thing has been 
done; to discover that it has not; to 
inquire why; to listen to excuses from 
the person who should have done it; 
to follow up again to see if the thing 
has been done, only to discover it has 
been done incorrectly; to point out how 
it should have been done; to conclude 
that as long as it has been done, it may 
as well be left where it is; to wonder 
if it is not time to get rid of a person 
who cannot do a thing right: to reflect 
that he probably has a wife and a large 
family, and that certainly any successor 
would be just as bad, and maybe worse 
to consider how much simpler and better 
the thing would have been done if one 
had done it oneself in the first place 
to reflect could have 
20 minutes, and as 
things turned out, one has had to spend 
two days to find out why it has taken 
three weeks for somebody else to do it 
wrong. 


sadly that one 


done it right in 











THE ASHCRAFT 


HYTRO-ARC 


designed to produce 


MORE LIGHT at LESS COST 


than any Suprex Lamp. It is the most 


economical and high-powered 


SMALL and MEDIUM 


DRIVE-INS 


We recommend the HYDRO-ARC for 


drive-in sereens from 40 to 57 feet wide 





MANUFACTURING 
COMPANY 


c.s. ASHCRAFT 


36-32 Thirty-Eighth Street Long Island City 1, N.Y 
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Is 


7, 
&, 
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ROBIN-ESCO 
“Super-Power W.6. set 


MODERN DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 











FLAME PROOFING ~ 
DRY/CLEANING —REDYEING 7 


PR 
SAVE MONEY! 


Avoid New Decorating Costs on 
Stage Curtains — Wall Coverings 
By Dyeing On or Off Premises 


NEVA-BURN Flame Retardent 
Fire Department Regulations 

NEVA-BURN Also Sold One Pound and Up 
FOR LITERATURE AND FREE SAMPLE 


PHONE Clrele 6-292¢ 


or write 


EVA-BUBN PRODUCTS“CORP- 
AA WEST 60th STREET, NEW, YORK 23, N. Y! 


Your 


Meets AK 











about Products . . 


% news and views of the market and its sources of supply 





. . the wringet nd it is not necessary to twist shock and other conditions contributing to 
Mop Wringer With oonaatie E 
: eet seat P ey ae lire. The iin 

) hen it 1 ( early famp failure 1 unit is made ot 

non-corrosive cast aluminum with a glazed 


Extra-Pressure Gears hen the handle with its r grip is : 
released t " , nto its rigin porcel un heatproot socket. The — silicon 


Rk tank de cushion-seal is backed with an impregnated 
interlock 

pressure has 

marketed \ 

W ringers 

Muskegon 
iin 

i double 


teeth 


continuous 
tien") Lamp Holder With eee eae . 
the gears sbestos heat barrier and locked in place 


lipping out of Rubber Cushion Seal y a rigid aluminum reinforcing disc. 


sideways. The he unit comes completely wired with 
nterlocking con id wires extending beyond a universally 
maki ise ot a high-temperature silicon id) ble swivel arm that is threaded 
rubber inch IPS for mounting to 14-inch pipe, 
ll hy ket ipe sl itter 
wall Dracket, pipe slip fitter, or any of a 
number of standard interchangeable splice 
OX accessories. It carries | L and CSA 


ipproval for use with medium base or 


the mop ts 


irtment tree 


mogul reflector lamps in the = standard 
150W, 200W, 300W., and SOOW? sizes 
mmpartment now on the market. 
compartment he manufacturer points out that light 
weight holders of this type provide for 
brilliant floodlighting of large areas, while 


single lamp units make supplementary 


the bottom 


the 


highlighting for outdoor display. 


Upholstery Plastic 
with Nylonized Backing 


\ pLAsTic upholstery ma 

ry terial with a backing of nylon and virgin 

wool desi 

ibility in all directions, has been placed on 

the market by Bolta Products Sales, Ine., 

hat Lawrence, Mass. Trade-named “Nylonized 
saat comfort t e > yy oh ee at fe 5 

Easy sitting Boltaflex,” the material has been developed 
t iwoid. stiffness, strike-through and di 


tional tearing. Because of its pliancy, 


ned to produce uniform stretch 


Pays off 
ot your b 
©X officer 
“i » manufacturer states, it fits easily around 
“4 corners of furniture and provides a 
cushioned appearance even when the ma 


* terial goes over a sharp, wooden corner. 
KROEHLER k= atle, THEATRE SEATS Lhe tace sheet of the new mater! il is 
2 i eoeia telah ac allic “hemes tandard 20-gauge Boltaflex plastic. The 


ish- Back 5 a wed and registered by the Kroehler Mfg. ¢ 
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felted 


having ten component parts, primarily ny 


backing Is a non-woven, mixture 
lon and virgin wool. 
A heavy-duty 


duced in a 


grade is now being pro 


burnished top-grain finish de 
signed to resemble fine-quality leather. ‘The 


solid 


permitting the 


and colors match the 
grain Boltaflex 
use of Nylonized Boltaflex in conjunction 
with self-supported Boltaflex. Eight colors 


Mohawk 


green, Desert Sand, Egyptian yellow, mint 


pattern top 


material, 


are available: red, Brazilian 


green, steel grey, Rodeo tan and Moroccan 


brown. Additional finishes and patterns are 


to be placed on the market shortly. 


Letter-Changing Device 
To Eliminate Ladders 


\ “MECHANICAL HAND 
designed for changing attraction board let 
ters at heights that cannot be reached with 


out use of a ladder, has been developed by 


MES MASON DANIELLE DARRIEU 
A STORY OF SUSPENSE AND INTR 





5 coow cartoons 


Wagner Sign Service, Chicago. The device 
comes in both 10-foot and 14-foot lengths. 

It is designed to grasp the letter and take 
It completely away, or to place it elsewhere 
on the sign face by use of a tensioning lever 
at the end of the handle. ‘The unit can be 
used only with Wagner letters. 


Electrical Vaporizer 
For Bug Eradication 


A NEW convection-ty pe, 
dry insecticide vaporized for insect eradica 
tion has been announced by the Lindavap 
Corporation, Ann Arbor, Mich. Called the 
“Bug-git,” the shallow 


unit consists of a 


pertorated retaining pellets of 
The 


a housing perforated 


cup tor 


‘“Lindane” (rather than granules). 
cup is supported on 
at the bottom. 


\ small 


heater is 


insulated electrical resistance 


located near the bottom of the 


housing. In principle, the housing serves as 


a chimney, which permits the passage of 


heated air upwards through the chimney 


and through the bed of pellets, vaporizing 


them. In this respect, the manufacturer 


claims, the unit is different from others 
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feature Is th it 


\ further 


tion 


new vaporiza 


occurs at temperature far below the 


melting point of “Lindane,” thereby pre 


venting vaporization in excess of one gram 


15,000) cubic 


every 24 


\utomati 


hours per toot 


space climatic control is 
other feature. On colder days when insect 
low the rate of 


ictivity Is Vaporization is 


automatk ally decre ised, 
For 


**Lindane”’ 


use, the unit is simply filled with 


hung on a convenient 


pellets, 
into an electrical outlet 


wall and plugged 


New Swing Top Type 
Waste Receptacle 


, SWING 1OP Waste re 


ceptacle especially designed in such a way 
as to eliminate the usual chains and springs 
has been announced 
by the United Metal 
Box Company, New 
York 
‘| ops oft the re 
gabled 


and 


ceptacles are 
for strength 
mounted on two 
concealed hinges 
which hold the top 
open when 
back. This 


removed the 


swung 
design 

neces- 
To 


eliminate springs in 


sity for chains. 
the doors, the recep 


tacle was given a 


counterbalanced suspension operated 
gravity only 


Heavy 


throughout for the units and all joints are 


yauge furniture steel is used 


welded. The heavy enamel fin 


baked on at 


electrically 
ish ts reported to be 
temperature. 

The receptacle comes in. standard col 
Inner 
are furnished with the unit. 


and white 


ors of green containers 


e 
RCA SALES AWARD MADE 


RCA Victor's southern 
Elmer D. | 


iwarded the J. G. 


region, 


ides Is Inhanayer een 


Wilson silve 


trophy 














GOLDBERG 


TABLES 
45" or 60° Long 


CABINETS 
Units of 2 to 
12 Sections 


Projection Booth 
TABLES & CABINETS 


Made by GOLDBERG bsOS., Denver, Colo. 
Sold thru Theatre Supply fealers Exclusively 


pivences’ DEIGNA: | 
Griggs 


Chairs 


Solid steel cen 
ter standards 
give strength 


and durability 


Insures years of hard 
wear ina chair with 


comfort and beauty. 


WRITE FOR CATALOG 


EQUIPMENT CO. 


Belton, Texas 


BILL SMITH INVITES 
YOUR QUESTIONS... 


Questions about drive-ins submitted to Mr. Smith 
by mail will be answered as promptly as possible 
in this department. The name of the persoh send 
ing the inquiry wil not be published. Letters should 
be addressed to Better Theatres, Drive-in Depart 


ment, Rockefeller Center, New York 20, N. Y. 
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RICHARDSON’S 


BLUEBOOK of 
PROJECTION 


SEVENTH EDITION 


ades, through editior 
rated work ha 
t tne screen art 


ng pr 


elet 


jectionist: 
of the res’ 
t's standar¢ 


Editi 
tion picture 
oduction brina 


$ 7.25 


Postpaic 


der from 


QUIGLEY BOOKSHOP 
1270 Sixth Ave., New York 20, N. Y 











ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘‘*REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER ‘‘SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER CO. 


3021b W. 36th ST., CHICAGO 32, ILL. 











For a Healthier Box Office 


Dress up your stage! 


ATTRACTIVE STAGE SETTINGS 


AT FOUALLY ATTRACTIVE PRICES 


Sen measurements of your stage 


Replace your old and worn out 
screen with a new flameproof 
and fungus oroof type. 

White Plastic 39! o¢ sq. ft 
Beaded Screen 49! 5¢ sq. ft 


S.0.$. CINEMA 
SUPPLY CORP. 


Dept. A, 602 W. 52 St..N.Y.19 Cable SOSOUND 


wi Mae 
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tor outstanding achievement in_ the eng 
1952 sale 


] 


made 


neermyg Products Dey irtment s 


contest, The presentation 


W \W W itts, vice-president 


} in chat 4 ot 
the Department it 


meeting of regional 
sales managers in Chicago. Headquarters 

' 
of the southern region are in Atlanta. 


NEW PLANT FOR BEST DEVICES 

Removal of Best Devices ¢ 
Cleveland 
Briggs Road has been 
Mac Nellis 
ownership and 
Devices 


shutters and carbon 


ompany Inc ’ 
10921 
John 
recently icquired full 
ol of le fir Best 


manutactures proj 


to its own new tactory at 


innounced 
who 


conti 


savers, 


EQUIPMENT BUSINESS UP 


' | 
Increased activity in the theatre equip 


Motiograph 
show 
theatre 


W“ hic h 


production of 


ment business ts reported by 


Inc., Chicago 


siderable 


Recent con 


activity in) drive-in con 


struction, said the statement, also 


noted that the 


company s 


lobmm sound projection equipment con 


tinues at peak capacity with over a vear’s 


back log 


Installatio 


of orders on hand 

n ot Motiograph Trad 
equipment in the 
\l iss has 
Hornstein, 
New 
representatives of NMotiog: iph, Ing 

lhe 
New Engl 


land ‘Thea 


dual 


large screen teley sion 


Paramount theatre at Lyn 


innounced by George 


Hornstein In 


been 
president ot Jor 
York 
Chicago 


owned by 


2500-seat Paramount is 
res Inc. { 
Lheatres 


division of United Paramount 


EXPLOITING ‘PERMA SCREEN” 
— i 
al : : 

b] Spotlight 


| SCREEN | 





The BLUE MOUND 


DRIVE-IN Theatr 


‘West on Blue Mownd id 
Announces with Pride... 


THE MOST SIGNIFICANT 
/ WOVANCE IN THE ART OF 
DRIVE-IN THEATRE 
ENTERTAINMENT IN THE 
PAST TEN YEARS 
THE FIRST SCREEN 


_ OF ITS KIND EVER 
MWSTALLED IN AMERICA 


Conceived ond Built by 
POBLOCK! end SONS 











of Milwaukee 





The Blue Mound drive-in 
used the advertisement shown above 


theatre at Milwaukee 
to publicize 
on its screen tower 
Developed by Poblocki & Sons, Milwaukee 
Screen 


installation of ‘Perma Screen 


Perma 


consists of steel plates with a surface 


of vitreous enamel fused on, for mounting on 


The Blue Mound 
of Boston, and is 


existing or new drive-in towers 
s an operation of Phil Smith 
managed by Robert Gross 


Ad-Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart postcard (page 19) 
with reference numbers as given in Index of 
Advertisers, on same page. 


Silhouette Letter 


Ad 


Adler Company 


Bausch & Lomb Optical Company 
Beich Company, Paul F 

GoldE ilies Company 
Heywood.Wakefield Gane: 
LaVezzi Machine Works 
hikaeloate Company: 

Marsh Wall adents Inc 
National aay Servite, lhe: 


Nestle’s Company, Inc 


Neva-Burn Products Corporation 
Payne Products Company 
Poblocki & Sons 

Robin, Inc., J. E. 


Strong Electric Corporation: 


Theatre Seat Service Company 


Vallen, Inc.: 
Wagner Sign Service, Inc 


Wenzel Projector Company 


e 
NEW LITERATURE 


Drive-in 


Ding 


} quipment \ 


] ! 
complete line ot 


New ¢ italogue 


desc ! drive m 
theatre equipment has been published by 
the Ballantyne Omaha, Neb 
It is the company’s first catalog to include 


details of the 


Company, 


new Boyer “Ez-Erect” pre 


tabricated screen tower, which Ballantyne 


distributes exclusively The tower, which 


combines steel and wood in its construs 
ind drilled 


connections are 


tion, h is ill 
ind all 


Teco split ring 


members pre-cut 
wood-to-wood 


lhe entire screcr 


bolted, 


irea is of wood shiplap construction. A 
T f 
ladder and catwalk are integral parts ec! 


inchored by eight con 
Douglas 
he pi 
35x48 


the tower, which 


crete footings. All timbers are 


Kir. Screen tacing ts ‘Transitex. 


ture with 2-toot masking, is 


teet. 


SZ teet wide by S56 teet 


s1Z¢e, 
the tower are 
high. A 


iwailable. 


Overall dimensions of 
picture 
' 


size ot 43x56 feet is also 
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About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


ts dis 


kight RCA Victor visual produ 


tributors received awards for outstanding 
sales performance during the year at the 
annual held at the Bismark 
Horel eve of the 1952 
convention and trade show of the National 
\udio-Visual Association. More than 100 


distributors, field representatives, and home 


sales dinner 


in Chicago on the 


office staff members of the Visual Products 
Section of RCA Victor’s Engineering Prod 
ucts Department of Camden, N. J., at 
tended the event. he award winners were: 
Brick, Brice Sales, Flint, 
CrGLOoWSKI, Northwest 
Minot, N. D.; 
SrepHan A. FowrLer, Community Film 
Service, Sioux City, lowa; E. P. GuERARD, 
Palmetto Pictures, Inc., Columbia, S. C.; 
KeNNeETH K. Kinitian, K. K. Killian Co., 
Hempstead, N. Y.; CHarves G. KNIGHT, 
Knight’s Library, San Diego, Calif.; Ep- 
WARD STANGE, Valley Studio and Camera 
Supply, Turners Falls, Mass.; and RoBEeR1 
J. Waker, Sound Photo Equipment 
Lubbock, Tex. RCA 
Victor officials attending the sales meeting 
were H. A. ReENHOoLM, RCA Victor’s 
Chicago regional manager; A. R. HOPKINS, 
j. PF. Tayvor, 


PH EODORE 
Mich. ; 


Projection and 


JouN 
Supply, 


Company, Among 


veneral sales manager, and 
manager ot advertising and sales promotion, 
of the Engineering Products Department; 
J. F. O’Brien, sales manager, and R. A. 
PEARE, product manager of the theatre, 
sound and visual products section; and J. J. 
DostTAL, VAN 


visual 


sales manager, and R. T. 


NIMAN, product manager, of the 


products yroup. 


Joe AsHLey, formerly manager of the 
Crescent drive-in, New Orleans, is now in 
that capacity at the Moonlite drive-in, Pass 


Christian, Miss. 


Hi-Way drive-in thea 
tre has been opened near Mt. Sterling, Ky., 
by the Mt. Sterling 
NELSON | 


‘The new 350-car 
\musement Company, 
of which Warp is executive 
head. 

‘The new Ranch drive-in at Pensacola, 
this month by 
In keep 
ing with its name, the theatre will have a 


bac k 


‘round for the name sign, there will be a 


Kla., wil! be opened early 


CHARLES and JIMMY ‘TRINGAS. 


western theme throughout. As a 
scene of a cowboy spinning a rope in a field 
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GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for aumbers. 


ADVERTISING 
10!—Cutout devices 
102—Display frames 
103—Flashers 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 1—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
30i—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
401—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 
EMERGENCY 

501—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
60!1—Blower, floor cleaning 
602—Brooms and brushes 
603—Carpet shampoo 


To Better Theatres Service Department: | expect to buy products a 
by the reference numbers below, and | would like to have the 
thereof, or their dealers, get in touch with me 


Name 


Address 


604—Cleaning compounds 
605—Deodorants 
606—Disinfectants ~- 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 
612—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
70!1—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

801—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
1001—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Non-sync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, |6-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
1028—Rectifiers 
1029—Reel and alarms 
1030—Reels 
1031—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
104i—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
120!—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

1301—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 
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PREMIUM-PRICED COMFORT WITH EVERY TICKET 


The new Rugoff & Becker ‘hoa q 
BEEKMAN THEATRE AN 
in New York City 





“The Airflo Rocking Chair meets every 
theatregoer’s demands jor superb comfort 
and accommodations.” 

E. N. Rucorr, President 
Rugoff & Becker Theatres 











Fellheimer & Wagner, General Architects 
John J. McNamara, Architect, Special Theatre Consultant 





ANY THEATRES throughout the 
M country are enjoying consis- 
tent “sold out’’ business in their 
profitable loge sections, thanks to 
the lavish comfort of Airflo Rock- 
ing Chairs. Now, the Beekman 
Theatre becomes the first to offer 
this box office hit to its entire audi- 
ence. 

The 550 TC 706 Airflo Chairs 
feature full floating, occupant- 
adjusting, spring backs—coil spring 
edge, self rising seats—and extra 
wide, double foam upholstered arms. 
Backs, seats and arms are uphol- 
stered in fine, long pile mohair. Each 
loge chair is equipped with a disap- 
pearing, built-in ash tray for the 
convenience of patrons. 

Designed for striking beauty, 
luxurious comfort and uncompro- 
mising durability, Heywood-Wake- 
field seating is a sound investment 
in future business and long-run 
economy. Write today for a fully 
illustrated catalogue. 


; HEYWOOD- 
WAKEFIELD 


EST. 1826 





Theatre Seating Division 
MENOMINEE, MICHIGAN 
Sales Offices: Baltimore + Boston 
Chicago ° New York 





Years ago, in “pre-talkie” days, the villain 
sneered, fired a shot — and a caption read 
“BANG! . . . Take that!’ 

The villain of 1952 still sneers, still shoots — but 
there are no captions! — Today’s audience 
expects to hear every sound — and hear it 

with perfect fidelity! Don’t risk using an 
outdated sound system in your theatre! The 
SIMPLEX X*L SOUND SYSTEM assures your 
patrons of hearing screen entertainment exactly 
as it was originally recorded! Why not 

look into this amazing Sound System and 
discover the wide range of frequency, the 
bell-cleor sharpness and true pitch 

found in this — the better-than-ever SIMPLEX XeL! 





Xe L 
PROJECTION and 
SOUND SYSTEMS 
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